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Rowes  Keep  It 
In  The  Family 

Changing  Of 
The  Goals 

Regulators 
Lighten  Up 


Hearst  Newspapers  Online 


Bringing  communities  together  in  cyberspace 


In  a  world  growing  more  and  more  complex,  Hearst  Newspapers 
makes  it  easier  for  readers  to  get  information  and  to  use  it  instantly. 
As  a  pioneer  of  interactive  online  services,  Hearst  helps  people 
stay  in  touch  with  what's  important  to  them.  Whether  they're  looking 
for  news  from  around  the  world  or  a  garage  sale  around  the  corner, 
readers  know  they  can  count  on  Hearst  to  enrich  their  lives  every  day. 


Hearst  Newspapers 


Connecting  with  consumers  24  hours  a  day,  seven  days  a  week 


ILLINOIS 


EDWARDSVILLE  INTELLIGENCER 

used  Internet  technology  to  help  the  city  capture  a 
major  event  on  the  famous  Route  66.  The  Intelligencer 
spearheaded  an  effort  to  persuade  the  annual 
Illinois  Route  66  motor  tour  to  make  Edwardsville 
its  final  destination.  The  website  promoted  the 
event  globally  and  provided  up-to-the-minute 
information  on  Festival  66.  The  city  attracted 
attention  and  business,  while  the  newspaper 
received  new  revenue. 


MIDLAND  D  Al  LY  NEWS 

added  a  new  twist  to  e-commerce 
with  a  holiday  store.  The  newspa¬ 
per  hosted  a  reception  to  show 
retailers  how  the  innovative  online 
store  could  help  sell  their  products. 
Merchants  who  went  online  found 
that  while  some  customers  were 
reluctant  to  shop  by  computer,  they 
came  into  the  stores  ^ 
asking  for  the  products  ^ 
they  had  seen  online. 

Both  retailers  and 
customers  in 
this  Michigan 
market  are 
finding  the  web  a 
versatile  and  effec 
tive  marketing  tool 
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Generating  more  visits  with  special  features  every  day 


Hearst  Newspapers 


Texas'^  Onttne 


started  Texas  Online  about  two  years  ago  and 
has  developed  it  into  a  regional  Internet 
service  provider  serving  60  cities  and  towns 
across  West  Texas.  This  website  has  created 
new  opportunities  for  small  town  merchants 
with  e-commerce.  Now  one  three-person  Plainview 
flower  shop  sells  $4,000  worth  of  flowers  all 
over  the  world  each  month  via  the  Internet. 
Texas  Online  won  first  place  this  year  in  the 
APME  online  newspaper  competition. 


SEATTLE  POST-INTELLIGENCER 
provides  online  tours  of  the  neighborhoods  around 
Seattle.  Through  Seattle  P-l  Plus,  locals  and  visitors 
get  a  look  at  everything  from  the  downtown  retail 
district  to  the  alternative  rural  lifestyles  of  Vashon 
Island.  Also,  this  website  includes  guides  to  nearly 
75  day  hikes  close  to  the  city  in  the  Getaways  sec¬ 
tion  and  the  latest  information  on  skiing  the  Cascades. 


A  K  SAN  FRANCISCO 

TV  /  examiner 

and  its  print  partner,  the 
I  I  Chronicle,  have  devel- 

*  oped  a  major  web  opera- 

called  The  Gate.  An 
I  llw  UlCIlw  important  online  news 
resource,  it  also  is  making  an  impact  on  both 
businesses  and  individual  careers.  Through  the 
Career  Search  section.  The  Gate  has  built  a  valuable 
database  of  help  wanted  classified  ads  and  an 
archive  of  career  advice  articles.  This  service  has 
helped  connect  thousands  of  qualified  people  with 
companies  who  can  provide  jobs. 


iOnlihe 


I  graduated  from  NHS  in  1981.  Miss  the  hot  weather  in  Laredo.  Any 
Lsrgroduates  out  there7  Wrtte  .e,  I’d  love  to  hear  fro.  you. 


LAREDO  MORNING  TIMES 
Locatorbook  helps  people  from  all  over  get 
reunited.  The  Locatorbook  provides  an  online 
bulletin  board  to  notify  readers  around  the 
world  of  individuals  searching  for  long  lost  friends, 
classmates,  neighbors  or  relatives.  Locatorbook 
has  allowed  users  to  regain  contact  with  people 
they  thought  were  lost  to  them. 


iSanRntonio's  Leading  Information  Source 


EXPRESS-NEWS 

has  introduced  a  feature  that's 
^  "  proven  popular  with  readers.  "News 

to  You"  offers  up-to-date  news  with 
a  sprinkling  of  commentary  through¬ 
out  the  day  and  evening.  Deadlines  every 
30  seconds  enable  Express-News  Online  to 
break  out  of  the  24-hour  news  cycle. 


mrt 


MIDLAND  REPORTER-TELEGRAM'S 
site  offers  a  unique  feature  in  a  region 
responsible  for  75%  of  Texas'  oil  production.  The  Oil  Report  is  an 
online  companion  to  a  highly-regarded  Sunday  newspaper  section. 
For  people  in  the  oil  business  locally  and  around  the  world,  it's  the 
place  to  keep  posted  on  the  petroleum  industry. 


I  ALBANY  TIMES  UNION'S 
I  W  HomePort  and  Capital  Cars 

services  bring  to  the  web  a 
whole  new  partnership  model  for  advertising.  Auto  dealers,  Realtors 
and  the  Albany  Times  Union  are  literally  hard  wired  to  each  other,  sharing 
digital  inventory  and  advertising  information  for  mutual  benefit. 
This  is  one  of  the  few  places  where  consumers  can  find  convenient  access 
to  complete  and  updated 
information  on  cars  and  C— 

real  estate  24  hours  a  day. 


For  fast  and  easy  access  to 
Journalism  of  Distinction  from 
anywhere  in  the  world,  visit 
Hearst's  sites  on  the  Web. 

Albany  Times  Union 
www.timesunion.com 

Beaumont  Enterprise 
www.ent-net.com 

Edwardsville  Intelligencer 
www.edwpub.com 

Houston  Chronicle 
www.houstonchronicle.com 


Huron  Daily  Tribune 
www.hdtinfo.com 

Laredo  Morning  Times 
www.lmtonline.com 

Midland  Daily  News 
www.mdn.net 


Midland  Reporter-Telegram 
www.mrt.com 

Plainview  Daily  Herald 
www.texasonline.net 

San  Antonio  Express-News 
www.express-news.net 


ElNTERPRlSt: 


BEAUMONT  ENTERPRISE 
understands  that,  in  Southeast  Texas, 
high  school  sports  are  akin  to  religion.' 

Residents  not  only  want  to  read  about 

the  games  in  the  Beaumont  Enterprise,  they  want  to  talk 
about  them  for  weeks  online.  At  Enterprise  Extr@,  the 
newspaper's  digital  extension  into  the  community,  readers 
can  browse  the  game  recaps  and  then  interact  in  real 
forums  and  online  chat  rooms.  New  features 
like  this  have  helped  increase  traffic  on  the  site 
by  more  than  45  percent. 


San  Francisco  Examiner 
www.examiner.com 


i 


Seattle  Post-Intelligencer 
www.seattle-pi.com 


JOy^AUSM 

DISTINCTION 


Reader  Services 


JANUARY 

29-1  Parenting  Publications  of  America  Annual  Convention, 
Hyatt  Regeno’/Riverwalk,  San  Antonio, Texas 

FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  Association  of  Alternate  Postal  Systems, Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference, Tampa,  Fla. 

12-15  Association  of  Free  Community  Papers  Mid-Winter 
Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

19-20  American  Society  of  Newspaper  Editors  Regional 
Minority  Job  Fair,  Providence  Biltmore  Hotel, 
Providence,  R.I. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  Education/Literac\'  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

26- 27  Mar\  land-Delaware-D.C.  Press  Association  Winter 

Convention,  the  Admiral  Fell  Inn,  Baltimore 

27- 1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holida)'  Inn,  Champaign-LIrbana,  Ill. 

MARCH 

4-7  SNA  Spring  Publishers’  Conference,  Marriott  Marco 
Island  Resort,  Marco  Island,  Fla. 

7-10  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technology' 
Ct)nference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
As.sociation,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  (liapitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bloomington,  Ill. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention, J.W  Marriott  Hotel,  Washington,  D.C. 
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WjBM  How  to  Contact  Editor  &  Publisher 

■  Mail:  llWest  19th  Street, 

New  York,  NY  10011-4234 

•  E-mail:  edpub@mediainfo.com 

•  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions....  Write  to;  E&P  Subscription  Dept., 
P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■n  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 


■SM  E&P  Archives 

tiRI|  ■  Online  access  to  E&P  magazine  archives  and  our 
HSJBI  entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
|9Ui|||l  Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

B  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http;//wvw.mediainfo.com. 
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"Encourage  your  children  to  read  a  newspaper 
every  day.  They  may  grow  up  to  make  this 
a  more  peaceful  world." 

When  I  was  growing  up,  my  parents  wanted  each  of  their  children  to  learn  about  the  world  outside  of  Plains,  Georgia. 

And  that  meant  reading  to  us.  Later  they  encouraged  us  to  read  books,  magazines,  and  newspapers  on  our  own.  Rosalynn  and 
I  carried  on  this  tradition  with  our  children  and  now  enjoy  reading  to  our  grandchildren. 

Read  to  your  children.  Start  with  story  books  and  when  they  can  read  for  themselves,  encourage  them  to  read  a  newspaper 
every  day.  With  that  kind  of  start  they  may  grow  up  to  make  this  a  more  peaceful  world. 

Editon^pa 

PUBUSHER 


It  all  starts  with  newspapers. 


ABOVE  THE  FOLD 


Yahoo!  ruling 
on  domain 
names 

N  AN  RULING  eagerly  anticipated  in 
the  wired  world,  the  U.S.  Patent  and 
Trademarks  Office  determined  last 
month  that  domain  names  on  the 
Internet  can  be  registered  as  trade¬ 
marks. 

To  qualify’  for  trademark  protection, 
a  domain  owner  must  prove  that  the 
Web  name  —  for  instance,  washington- 
post.com  or  latimes.com  —  is  integral 
to  the  site’s  identity’. 

To  qualify  for  trademark  status,  the 
agency  ruled,  the  name  must  “identify’ 
and  distinguish  the  goods  and/or  ser¬ 
vices  of  one  person  from  the  goods 
and/or  ser\'ices  of  others”  and  must 
“indicate  the  source  of  the  goods 
and/or  serv’ices.” 

A  domain  name  will  not  win  trade¬ 
mark  registration  if  it  is  merely  a  sign¬ 
post  or  a  location  name,  which  the 
agency  said  was  “similar  to  the  use 
of  a  telephone  number  or  business 
address.” 

Mailroom 
goes  PC 

WORD  UP; “MAILROOM”  is  dated, 
passe  —  history. 


For  several  years  now,  the  newspa¬ 
per  industry’s  traditional  name  for 
inserting,  bundling  and  distribution 
operations  has  been  used  less  and  less 
whenever  two  or  three  production 
executives  gather. 

This  year,  the  Newspaper  Assoc¬ 
iation  of  America’s  SuperConference  in 
Miami  was  a  kind  of  funeral  for  the 
word  mailroom.  Several  speakers  actu¬ 
ally  apologized  when  they  inadvertent¬ 
ly  used  the  term  —  and  Judy  Oliver,  a 
process  consultant  at  Blevins  Harding 
Group,  provided  survey  evidence  of 
just  how  out  of  favor  mailroom  has 
become. 

As  part  of  a  productivity  bench¬ 
marking  survey,  Blevins  Harding  asked 
newspapers  what  to  call  the  mail- 
room. 

The  answer  was  anything  but  that 
word.  Just  3%  used  the  term,  Oliver 
said. 

While  a  substantial  minority’  use 
“post-press,”  more  than  50%  of  papers 
call  their  mailroom:  “packaging  and  dis¬ 
tribution”  or  “packaging  center”  —  the 
term  Oliver  herself  prefers. 

“Call  it  the  packaging  center  —  or 
PC  for  short,”  Oliver  said. 

That  may  take  a  little  getting  used 
to: “Whenever  I  say, ‘the  packaging  cen¬ 
ter,  formerly  known  as  the  mailroom,’  I 
think  of  Prince,”  said  Seattle  Times 
operations  vice  president  Frank  M. 
Paiva.  —  Mark  Fitzgerald 


i  Celebrating 
[flackery's  worst 

Give  him  your  tiresome,  your  poor¬ 
ly  written,  your  huddled  masses  of 
i  hack  writing  produced  while  yearning 
:  for  higher  fees.  Glen  Goldstein  wants  to 
j  salute  the  wretched  refuse  of  the  public 
:  relations  business. 

j  On  June  1 1 , 1998,  while  the  rest  of 
I  the  PR  industry  pats  itself  on  the  back 
I  during  the  Public  Relations  Society’  of 
i  America’s  Silver  Anvil  awards  dinner, 
i  Goldstein,  a  solo-practitioner  public 
i  relations  professional,  will  honor  the 
j  worst  of  flackdom.  He  offers  prizes  in 
I  1 1  categories,  from  worst  PR  premium 
:  item  (“My,  what  a  lovely  toenail  clip- 
j  per”)  to  worst  PR  photo  (“one  bad  pic- 
:  ture  is  worth  a  thousand  bad  words”). 

I  WTioever  supplies  the  winning  entry’ 
i  for  Worst  Press  Release  in  the  World 
j  wins  the  grand  prize:  $500. 

\  Entries  for  these  dubious  honors  must 
i  be  received  no  later  than  June  1  by 
i  Goldstein  at  513  Second  Avenue,  5th 
i  floor.  New  York,  NY  10016  (fax;  212- 
i  686-7589. 

I  Even  as  he  promotes  his  self-con- 
:  scious  spoof,  Goldstein  harbors  one 
i  fear:  He  may  never  see  the  truly  abom- 
I  inable  PR  trash  because,  “The  stuff  that 
j  could  be  winning  routinely  gets  tossed 
j  without  even  being  opened,”  he  frets, 
i  “And  justifiably  so.” 

—  Robert  Neuwirth 


Old  Media  Tapped  To  Drive  New  Media  Traffic 


TO  FEND  OFF  competition  from  Microsoft’s  Sidewalk 
and  other  local  Web  sites,  the  Seattle  Times  has  hired 
McCann-Erickson/Seattle  to  prepare  a  multimedia  ad 
campaign  for  its  site  (Seattletimes.com). 

It’s  the  first  time  McCann  has  ever  worked  for  the 
paper,  according  to  Ed  Cotton,  the  agency’s  director  of 
planning.  No  budget  was  announced. 

The  campaign  is  still  in  the  planning  stages,  but  the 
idea  is  to  use  traditional  media  —  from  radio  to  bill¬ 
boards  —  to  advertise  a  high-tech  product. 

“People  are  looking  to  use  more  traditional  means  to 
drive  people  to  the  Web  site,  and  a  newspaper  is  perfect 
for  that,”  Cotton  said. 

A  goal  of  the  campaign  will  be  to  create  a  brand 
awareness  for  the  site.  Jennifer  Tweed,  Times  online  mar¬ 
keting  manager,  said  the  campaign  will  promote  the  site 
as  a  source  of  information  appealing  to  nonreaders.  “We 
want  people  to  know  that  when  you  come  to  the  site 
you  get  a  variety’  of  community  information  and 


resources.  We  have  quite  a  lot  to  offer  those  who  don’t 
read  the  Tiniest 

Seattletimes.com,  2  years  old,  contains  everything 
from  international  news  to  local  features  like  Datebook, 
which  provides  cultural  listings  and  competes  with 
iMicrosoft’s  Seattle. sidewalk.  Sidewalk  sells  advertising  to 
local  businesses  but  doesn’t  run  classified  advertising. 
Microsoft  launched  its  site  with  a  heavy  advertising  cam¬ 
paign  about  a  year  ago  using  newspaper,  mass  transit  and 
outdoor  ads. 

Cotton  sited  that  campaign,  and  one  by  Yahoo!,  the 
Internet  search  engine,  as  models  for  the  Seattletimes.com 
campaign. 

Other  competitors  include  Seattle  TV  station  KYRO, 
Seattle  Area  Links,  Seattle  USA,  and  Speakeasy  Cafe. 

“The  local  content  business  from  an  online  perspec¬ 
tive  is  tremendously  competitive,”  Cotton  said.  “A  listings 
fragmentation  is  taking  place  so  our  advertising  will  have 
to  be  distinctive.”  —  Ken  Liebeskind 
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BY  JACK  HART 


WRITERS  WORKSHOP 


Music  In 
The  Words 


Newspaper  journalists 
often  honor  the  power 
that  rhythm  lends  to 
language  by  talking 
with  admiration  of  writ¬ 
ers  "who  ean  really  make  it  sing.”  But 
they  almost  never  diseuss  the  craft 
that  creates  a  fine  cadence. 

One  reason  rhythm  gets  such  short 
shrift  ma)'  be  the  my.stcr)’  surrounding 
it.  Reporting  texts  neglect  it. 

Journalism  schools  overlook  it.  Writing 
conferences  ignore  it. 

Nonetheless,  a  pleas¬ 
ing  rhythm  adds  immea¬ 
surably  to  the  appeal  of 
almost  any  written 
work.  Almost  am'  writer 
profits  by  taking  a  piece 
of  writing  that  seems 
particularly  pleasing  to 
the  inner  ear  and  con¬ 
sidering  these  character¬ 
istics; 

BALANCE 

Poets  and  h  rieists  write  for  the  ear. 
So  it’s  not  by  accident  that  they  orga¬ 
nize  their  work  in  stanzas.  The  form  of 
one  line  matches  another,  and  patterns 
repeat. 

What  is  rhythm,  after  all,  but  a  pleas¬ 
ing  sequence  of  patterns? 

College  students  in  my  day  liked  to 
cite  a  classic  example,  John  Donne's 
seduction  line  from  "The  Elea”; 

“Marke  but  this  flea,  and  marke  in 
this. 

How  little  that  which  thou  deny’st  me 
is.” 

A  prose  writer  with  a  great  ear  for 
the  language  instinctively  reaches  for 
the  same  kinds  of  matched  elements. 
Consider  Cy  nthia  Gorney,  a  1 980 
ASNE  writing  award  winner  for  the 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian 
( 1320  S.  W.  Broad ivay,  Portland,  OR 
97201,  phone  503-221-8229,  fax  503- 
294-5012,  e-mail  jackhart@news.ore- 
gonian.com). 


Washington  Post.  After  interviewing 
Robert  Kennedy’s  killer,  she  wrote; 
“Sirhan  Sirhan,  who  wrenched  aside 
the  1 97()s  with  the  force  that  bistort' 
gives  onh'  to  political  assassins,  wants 
to  go  home.” 

Note  how  the  first  element  — 
“Sirhan  Sirhan”  —  balances  the  last  — 
“wants  to  go  home.”  Each  has  the 
same  number  of  syllables.  Each 
repeats  the  same  beat.  The  subordi¬ 
nate  clause  in  the  center  acts  like  a 

fulcrum,  supporting  the 
parallel  elements  at 
either  end. 

ALLITERATION 

Truly  rh\  thmic  writ¬ 
ing  balances  not  only 
the  forms  of  words, 
phrases  and  sentences, 
but  also  their  sounds.  To 
reach  the  pleasure  cen¬ 
ters  of  the  brain,  they, 
too,  must  appear  in  par¬ 
ticular  kinds  of  cycles. 

That’s  where  alliteration  comes  in. 
By  matching  certain  sounds  in  certain 
places,  we  create  a  repeating  pattern 
analogous  to  poetic  rhyme. 

A  Wine  Spectator  headline  on 
cheap  champagne  —  “Bubbly  on  a 
Budget”  —  illustrates  the  principle.  So 
does  this  line  from  Bill  Blundell,  the 
former  Wall  Street  Journal  writing 
coach,  describing  the  scene  around  a 
Washington  state  logging  camp;  “Nine 
miles  east.  Mount  St.  Helens  rises  like 
a  white  wall,  its  shattered  summit 
banked  in  mist.” 

VARIED  STRUCTURES 

The  simplest  structural  element  in 
prose  rhythm  is  sentence  length. 

Paula  LtiRoeque,  writing  coach  at 
the  Dallas  Morning  News,  advises 
reporters  to  aim  for  an  average  sen¬ 
tence  length  of  about  23  words,  but  to 
produce  a  mix  of  longer  and  shorter 
sentences. 

Notice,  for  example,  how  the  three 
.short  sentences  in  this  Jonathan 


Susskind  paragraph  from  the  Seattle 
Post-Intelligencer  serve  as  counter¬ 
point  to  the  long  opening  sentence; 

“Decades  later,  the  strawberry  fields 
on  Vashon  have  dwindled  to  a  couple 
of  patches  on  farms  that  mostly  serve 
the  U-piek  trade.  The  peaches  suc¬ 
cumbed  to  diseases.  The  currant  fields 
are  overgrown.  (Jierries  go  to  the 
birds.” 

HEARING  THE  BEAT 

Picking  the  rhythmic  elements  out  of 
somebody  else’s  writing  is  one  thing. 
Creating  them  in  your  own  is  some¬ 
thing  else. 

You  can  start  by  reviewing  your 
rough  drafts  with  an  ear  tuned  for  bal¬ 
ance,  alliteration  and  sentence  variety. 

And  you  can  start  reading  your 
work  aloud.  Broadcast  writers,  who 
consciously  write  for  the  ear,  have  no 
qualms  about  reading  their  copy 
aloud. 

They  know  that  you  must  actually 
hear  the  words  if  you  hope  to  avoid 
the  awkward  phrasing  that  produces 
embarrassing  on-air  stumbles. 

But  newspaper  reporters  are  amaz¬ 
ingly  reluctant  to  speak  the  words 
they  write. 

The  copy  they  create  sometimes 
reaches  hundreds  of  thousands  of 
readers  within  hours.  And  yet  they 
hesitate  to  let  the  two  or  three  folks 
sitting  around  them  hear  a  mumbling 
rendition  of  it  in  the  newsroom. 

Roy  Peter  Clark,  senior  .scholar  at 
the  Poynter  Institute,  has  a  tip  for 
overcoming  such  shyness.  He  tells 
reporters  to  fake  it  by  picking  up  the 
phone  and  pretending  to  read  their 
copy  to  a  source. 

However  you  do  it,  the  point  is  to 
read,  not  to  perform. 

You  don’t  have  to  sound  out  every 
syllable  for  dramatic  effect.  Mumble. 
Whisper  even.  At  the  least,  move  your 
lips  and  li.sten  to  the  .sounds  echoing 
inside  your  head. 

The  only  really  important  thing  is  to 
hear  the  music  in  the  words. 
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Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  16  and  conclude  April  17. 

Tuition  of  $595  per  person,  per  seminar  includes  all  instruction,  software  and  materials. 
Receive  a  10  percent  discount  with  your  paid  registration  by  Feb.  9. 

Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 


This  space  provided  by  Lee  Enterprises,  Inc. 


Cross-Ownership  At 
Cross-Purposes 

The  federal  communications  commission  is  demanding  Tri¬ 
bune  Co.  shed  either  its  biggest  Florida  paper,  the  Sun-Sentinel  in 
Fort  Lauderdale,  or  the  Miami  television  station  WDZL  by  March  22 
to  comply  with  regulations  against  cross-ownership.  Ruling  on  procedur¬ 
al  grounds,  a  federal  appellate  court  recently  refused  to  grant  Tribune  a 
permanent  waiver  to  keep  both  media  operations  (fdfP, Jan.  24,  pp.  9, 39). 

We  think  it’s  time  the  FCC  divested  itself  of  the  cross-ownership  rule 
instead.  It’s  a  rule  whose  time  has  come  —  and  gone. 

The  regulation  barring  a  newspaper  from  owning  a  broadcast  proper¬ 
ty  in  the  same  market  is  not  yet  even  23  years  old  —  but  it’s  as  anachro 
nistic  as  federal  standards  on  buggy  whips.  The  cross-ownership  ban 
may  have  been  appropriate  when  a  viewer  had  only  13  clicks  on  the  TV 
dial,  but  its  obviously  obsolescent  when  so  many  media  options  compete 
for  consumers’  attention.  Virtually  universally  available  today  for 
Americans;  50  or  so  channels  of  cable  TV  (and  more  coming),  direct 
satellite  TV,  AM  and  EM  radio  and  the  Internet.  Add  to  that  the  growth  in 
print  media  —  community  and  alternative  newspapers  and  special  inter¬ 
est  magazines  sprouting  up  like  dandelions  —  and  it  is  clear  that  permit¬ 
ting  a  new  spaper  to  buy  a  TV  station  in  its  market  is  hardly  going  to  sub¬ 
ject  the  public  to  a  news  monopoly  or  marketers  to  an  advertising 
monopoly. 

The  FCC  has  alreath  eased  rules  on  concentrations  of  ownership  in 
radio  and  TV  —  with  the  result  that  in  some  big  cities,  chains  like  Emmis 
Broadcasting  own  three  or  four  stations  in  the  same  market.  Yet  a 
30,(X)()-circulation  suburban  daily  in  one  of  those  markets  could  not  own 
a  radio  station  there.  Under  the  Telecommunications  Act,  the  FCC  this 
year  is  required  to  undertake  a  review  of  its  regulations.  Dropping  the 
cross-ownership  ban  would  be  a  sensible  place  to  start. 
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LETTERS  TO  THE  EDITOR 


One  little  fact: 

Our  readers  are 
younger,  not  older 

Thank  YOU  for  printing  Joanna 
Wolper’s  piece  on  alternative 
newspapers  (E(S'P,  Dec.  27,  p.  10).  1  did 
want  to  correct  one  factual  error  so 
your  readers  would  have  accurate 
information. 

The  readers  of  the  Chicago  Reader 
arc  in  fact  younger  than  readers  of 
New  City.  The  median  age  of  Reader 
readers  is  32  (Simmons  Market 
Research  Bureau,  1996),  while  the 
median  age  of  New  City  readers  is  33 
(Media  Audit,  1996).  Further,  58.6%  of 
Reader  readers  are  2 1  to  34  years  old, 
while  only  49  9%  of  New  City  readers 
are  (same  sources). 

Jane  Levine 
publisher,  Chicago  Reader 

Newspaperdom* 


50  YEARS  AGO. . .  Columnist  Drew 
Pearson  suggested  a  food  drive  to 
help  Europeans  and  created  the 
Friendship  Train,  an  80-car  train  load¬ 
ed  with  food.  The  train  grew  to  5(K) 
cars,  which  rolled  up  to  the  Eastern 
Seaboard  with  11,000  tons  of  food 
collected  largely  through  the  efforts 
of  newspapers  across  the  country.  It 
was  a  newspaper  show,  Pearson  said. 
This  was  not  a  government  opera¬ 
tion,  Pearson  said,  but  a  bona  fide 
gift  from  the  American  people. 

An  American  newspaperman 
accompanied  each  train.  Pearson 
was  on  the  first  with  (ieoffrey 
Parsons  of  the  European  edition  of 
the  New  York  Herald  Tribune. 

Editors  of  the  New  York  Times, 
Chicago  Daily  News,  and  other 
papers  rode  on  other  trains.  The  suc¬ 
cess  of  the  Eriendship  Train  spawned 
other  food  relief  efforts,  including  a 
milk  ship  from  California  and 
Friendship  Caravans  from  the  Mid¬ 
west,  New  England,  North  Carolina 
and  New  Orleans. 

From  Editor  &  Pubusher 
January  31,  1948 


What  Do  You  Think? 

Tell  us  in  a  letter  to  the  editor: 

E&P,  11  W.  19th  St., 

New  York,  NY  10011 
fax:  (212)  691-7287 
e-mail:  georgeg@mediainfo.com 

Free  speech 
gone  awry 

Free  speech  is  obviously  alive  and 
well  on  the  editorial  staff  of  your 
publication.  Proof:  “Clueless  in  the 
Newsroom:  Can  Newspapers  Make  It?” 
by  Jon  Katz  (E’cSfP,  Jan.  10, 
Medialnfo.com  Weekly,  pp.  28-29). 

As  a  newspaper  reader  I  cringe. 

Katz  writes  in  one  graph  newspapers 
have  wasted  money  on  pointless  Web 
sites,  and  then  turns  around  in  another 
and  says  newspapers  are  “oblivious  to 
new  media  forms.” 

There  are  plenty  of  great  newspa¬ 
pers  making  a  difference  in  local  com¬ 
munities  today.  Some  of  them,  such  as 
the  Tribune  Chronicle  of  Warren, 

Ohio,  have  won  the  American  Legion 
Fourth  Estate  Award  because  they  do 
just  that. 

I’m  not  convinced  a  hot  Web  site, 
with  unbridled  writers,  could  begin  to 
meet  the  challenge  of  reporting  accu¬ 
rately  and  without  bias.  The  Web  is  a 
tool  for  me  to  see  what  is  happening 
in  other  cities.  It  will  never  replace  my 
daily  and  weekly  papers  tor  finding 
out  what  is  going  on  at  home. 

Lee  Harris 

deputy  director  of  public  relations, 
the  American  Legion 


Correction 

An  article  about  newspapers 
as  collectibles  (£’(S'P,Jan.  10,  pp. 
12-13, 32)  incorrectly  refers  to  the  war 
that  the  United  States  entered  after  the 
Japanese  bombing  of  Pearl  Harbor.  It 
was  World  War  II. 


For  acicjitional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


IN  BRIEF 


St.  Pete  Times 

'dishes* 

weather 

The  ST.  PETERSBURG  Times  says  it 
is  the  United  States’  first  newspa¬ 
per  to  disseminate  weather  informa¬ 
tion  with  a  satellite  dish  that  receives 
data  from  the  National  Weather 
Service. 

The  Times  is  rebroadcasting  the 
information  to  west  Florida  on  a  radio 
frequency  on  loan  from  the  Florida 
National  Guard,  allowing  anyone  with 
access  to  a  computer,  a  police  scanner 
or  WeatherNode  software  to  receive 
the  information. 

“It  can  be  extremely  useful  in  an 
emergency  situation,”  said  Demos 
Doulous,  who  worked  with  the  paper 
to  install  the  system.  “We’ve  been  using 
it  to  monitor  the  coastal  flood  warn- 
;  ings.” 


Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  improved 
operating  efficiency. 

C&de  is  a  full-service  newspaper 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provides  temporary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 

c4de 

Clirrcw'  &  DE  Montmollin,  Inc 


7010  S.w.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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The  Charles  S.  Rowe  Family 


has  sold  its  stock  of 

The  Free  Lance-Star  Publishing  Co. 
of  Fredericksburg,  Va. 

publisher  of 

fitt  fante-Stor 

a  daily  neivspaper sewing  Ftvdeiickshutg,  Virginia 
and  operator  of  radio  stations 
WFLS-FM  and  WSK-FM/AM 
to 

The  Josiah  P.  Rowe,  HI  Family 

We  acted  as  financial  advisor  to  and  assisted  in 
the  negotiations  as  the  representative  of 
the  Charles  S.  Rowe  Family. 

January'  1998 


KEVIN  M.  LAVALLA 

Manaffng  Director 
lavallak@v,sacomm.com 


ROBERT  J.  BROADWATER 

Managing  Director 
broach\'ater@vsacomm.com 


Keeping  it  in  the  family.  In  a  multi-faceted  transaction  encompassing  a  comprehensive  fair  market  valuation 
and  the  development  of  a  unique  sale  and  financing  structure,  Veronis,  Suhler  developed  a  creative  solution 
for  this  closely-held  family  business  which  allowed  the  Charles  Rowe  family  to  receive  fair  value  for  its  shares 
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Fine  Line 
On  Slippery  Slope 


Newspaper 

editors  say 
they  are  strug¬ 
gling  to  main¬ 
tain  the  same 
high  journalis¬ 
tic  standards  that  led 
Newsweek  to  delay  publica¬ 
tion  —  and  ultimately  lose 
its  scoop  —  on  the  stor^'  of 
President  Clinton’s  alleged  affair  with  an  intern 
and  his  alleged  effort  to  get  her  to  lie  about  it. 
Cdinton  has  denied  both  allegations. 

From  small  towns  to  the  largest  cities,  editors 
said  Netvsweek's  decision  was  an  ethical  beacon  at 
a  time  when  rumors  swirl  on  the  Internet  and 
when  some  TV  newscasts  have  broadcast  allega¬ 
tions  of  a  love  triangle  at  the  White  House  and 
even  hearsay  reports  that  the  President  could  be 
entangled  in  as  many  as  five  love  triangles. 

In  interviews  with  17  senior  editors,  all  said 
their  own  newspapers  were  maintaining  stan¬ 
dards,  but  many  of  them  complained,  speaking 
with  dismay  and  sometimes  dis-  ^ 
gust,  that  standards  were  slipping  |  a  , 

at  other  newspa-  |  I 


Standards  under 
pressure  in  frenzy  over 
Clinton  sex  scandal 


pers. 

“It  takes  more  courage  not 
to  run  a  story,”  said  Cole  C. 
Campbell,  editor  of  the  St. 
Louis  Post-Dispatch. 

Newsweek  said  it  delayed 
publishing  its  scoop  in  order 
to  further  evaluate  various 
players,  especially  former 
White  Hou.se  intern  Monica 
S.  Lewinsky.  The  magazine  said  its  reporters  had 
“never  seen  her,  talked  w  ith  her  or  done  enough 
independent  reporting  to  assess  the  young 
woman's  credibility.” 

Only  one  editor.  Bob  Wilson,  managing  editor  of 
Wyoming’s  iMramie  Daily  Boomerang,  said 
Newsweek  had  enough  information  to  publish. 
“They  were  nuts  not  to  do  it  when  they  knew  the 
investigation  had  been  opened.  That’s  news,”  said 
Wilson.  “It’s  not  up  to  them  to  determine  whether 
she  is  telling  the  truth  or  not.  That’s  the  prosecu¬ 
tor's  job.  Clearly  they  dropped  the  ball.” 

How  much  information  is  enough  to  publish? 
iii.TiiMM— “There  isn't  a 

clear-cut  formula. 
■  r\|  r  '  Jt  s  3  Rut  judgment,” 
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When  Bad  News  Is  Good 


Americas  big  dailies  certainly 

thought  that  tales  of  sex  in  the 
White  House  would  be  a  bestseller. 
Across  the  country’,  newspapers  went 
to  extremes  to  cover  the  story,  and 
metro  papers  expanded  press  runs  in 
anticipation  of  higher  reader  interest. 

As  often  happens  with  big  stories, 
single-copy  sales  shot  up  signifi¬ 
cantly. 

“It’s  a  made-for-newspaper  story,” 
said  Tony  Mineart,  director  of  single¬ 
copy  circulation-for-the  Washington 
Post.  “People  have  to  turn  to  us  for 
the  complete  story.” 

The  Post  pumped  up  its  single¬ 
copy  press  run  by  7.5%  on  Thursday 
and  Friday,  Jan.  22  and  23,  the  first 
two  days  of  heaw  scandal  coverage. 
The  Post  broke  the  story’  in  the  bull¬ 
dog  edition  Jan.  21. 

Mineart  said  the  Jan.  21  paper  sold 
5,000  extra  copies,  about  a  2.5%  sin¬ 
gle-copy  boost.  On  Jan.  22,  the  first 


day  with  a  full  package  of  coverage, 
single-copy  sales  notched  up  5.5%,  or 
10,000  copies.  By  Jan.  23,  the  single¬ 
copy  gain  was  just  2.5%  over  normal. 

The  Post  also  reported  a  dramatic 
increase  in  Web  site  traffic.  The 
paper’s  Web  site  has  been  posting 
updates  on  the  scandal  as  reporters 
finish  them. 

On  Jan.  23,  the  Boston  Globe 
hiked  its  usual  press  run  by  10%, 
adding  16,000  more  papers  to  its 
delivery  routes,  and  readers 
responded:  Single-copy’  sales  rose 
6.1%. 

For  the  Commercial  Appeal,  in 
Memphis,Tenn.,  the  scandal  in  Wash¬ 
ington  boosted  single-copy  sales  4%, 
or  about  1 ,000  copies. 

And  in  upstate  New  York,  the  Buf¬ 
falo  News  increased  its  press  run  by 
nearly  7,000  copies.  But  senior  vice 
president  Warren  Colville  cautioned 
that  whatever  sales  boost  the  paper 


realized  paled  in  comparison  to  news 
of  the  O.J.  Simpson  verdict,  which 
nearly  doubled  single-copy  sales  the 
day’  after  the  former  Buffalo  Bills  foot¬ 
ball  star  was  acquitted. 

Smaller  papers,  however,  gained  lit-  i 
tie  from  the  titillating  news.  I 

In  Punxsutawney,  Pa.,  the  5,500-cir-  j 
culation  Spirit  got  no  boost  from  the  | 
Beltway  imbroglio.  “I  don’t  think 
readers  think  that  national  stuff  really 
affects  them,”  said  Marybeth  Bosak,  an 
assistant. 

And  in  Oly  mpia,  Wash. ,  Inho  Short, 
single-copy  manager  for  the  3B,()()()- 
circulation  Olympian,  SMiS  readership  ; 
actually  fell  as  the  scandal  broke. 

Finally,  in  that  little  Arkansas  town  | 
that  Bill  CJinton  made  famous,  the  : 
Hope  Star,  circulation  4,200,  reported  | 
no  increase  in  demand  from  news  of  | 
the  scandal  embroiling  the  home-  | 
town-boy-made-good  who  sits  in  the 
White  House.  —  Robert  Neuwirth 


said  Bill  Keller,  managing  editor  of  the  New  York 
Times. 

A  crucial  factor  is  a  prosecutor  s  credibility,  said 
editors,  especially  when  a  prosecutor  also  is  an 
important  source.  How  reliable  has  he  or  she  been 
in  the  past?  Also,  are  there  political  motives?  Per¬ 
sonal  grudges?  Previous  wild  goose  chases? 

When  covering  independent  counsel  Kenneth 
W.  Starr,  said  James  O’Shea,  deputy  managing  edi¬ 
tor-news  at  the  Chicago  Tribune,  it  has  been 
important  to  factor  in  his  background  as  “a  well- 
known  conser\’ative  with  ties  to  some  people  who 
have  rabidly  opposed  the  president.” 

“You  make  sure  to  write  in  every  caveat  and  let 
the  reader  know  what  you  don’t  know,  including 
those  caveats  that  raise  any  question  about  the 
motivation  of  the  prosecutor,”  said  Keller  of  the 
Times. 

At  the  Washington  Post,  executive  editor 
Leonard  Downie  Jr.  pointed  out  that  an  indepen¬ 
dent  counsel  does  not  play  the  impartial  role  of  a 
judge  “and  we  recognize  that  in  our  reporting.” 

Should  every’  leak  from  Starr  and  his  staff  be 
published? 

It’s  always  important  to  be  mindful  of  who  has 
an  ax  to  grind,  said  Larry’  Eichel,  national  editor  of 
the  Philadelphia  Inquirer.  “It’s  something  that 
happens  all  the  time.  It’s  part  of  the  business,”  he 
conceded.  “When  the  information  comes  to  some¬ 
body  else,  it’s  a  leak;  when  it  comes  to  you,  it’s 
sources.” 

At  the  same  time,  editors  have  cast  a  skeptical 
eye  on  the  accused.  Past  adultery  allegations 
against  Clinton,  said  Eichel,  made  editors  “some- 


w'hat  more  willing  to  believe  this  than  if  it  was  the 
first  time  it  has  been  raised.” 

But  editors  said  they  haven’t  lowered  their  stan¬ 
dards  because  of  what  competitors  might  have 
done. 

“You’re  not  a  good  journalist  if  you  say’.  I’m 
going  to  publish  it  just  because  they  are,’  ”  said 
O’Shea,  of  the  Chicago  Tribune.  “That’s  journalism 
by  the  lowest  commt)n  denominator.” 

Wlien  unsubstantiated  stories  become 
widely  known,  news-  ^  ^ 

papers  must  tell  their  |  jTpig  G***^*^- , 

readers  what  has  been  1  I'-;*®**'  ^ 

reported  elsewhere, 

why  you  might  have  had  1 
some  doubts  about  it,  so  1  ^ 
your  readers  have  some  1  ^ 

ability  to  judge  the  credi-  1 
bility  of  it  ”  1 

One  dilemma  in  cover-  1  about  **''*-- 

ing  the  Clinton  contro-  I 
versy,  said  Keller,  of  I 
the  Times,  came  with  a  1 
reported  claim  that  some-  1 

one  had  spotted  him  with  1  _  _ 

Lewinsky  in  a  compromising  I 


,  about  CUnton 


circumstance.  1 

“WABC  broke  this  story  1 
that  said  somebody  may  have  ’ 
witnessed  the  president  and 
Monica  engaged  in  some  kind 
of  intimate  act,”  recounted 
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Keller,  whose  staff  found  no 
immediate  substantiation.  “For  all 
1  know  it  may  be  true,  but  we 
haven’t  reported  to  the  point 
where  it  meets  our  standard.” 

Others  were  swept  along.  “A  lot 
of  other  people  have  just  picked 
up  the  story  and  attributed  it  to 
AB(^,”  said  Keller.  “The  stampeding 
herd  has  gotten  so  big  and  so  fero¬ 
cious  that  it  requires  a  lot  more 
backbone  to  stand  up  in  a  case 
like  this." 

The  Times  did  publish  a  report 
that  alleged  (dinton  gave  Lewin¬ 
sky  a  dress,  which  supposedly  got 
stained  with  his  semen  during  a 
sexual  encounter.  Was  that  a 
tough  call  at  the  Times* 

“We  talked  about  it  a  lot.  This 
has  been  a  week  of  hard  calls,”  said  Keller.  “What 


"It  takes  more  courage 
not  to  run  a  story." 

—  Cole  C.  Campbell, 
editor,  St.  Louis 
Post-Dispatch 


we  said  was  that,  according  to  people  who  have 
heard  the  tapes,  that  Lewinskv  told  [confidante] 
Linda  Tripp  that  the  dress  contained  a  semen 


stain " 


In  recent  years,  said  James  (iodbold,  managing 
editor  of  the  Re^’ister-Gnarcl  in  Eugene,  Ore.,  some 
newspapers  seem  to  have  begun  stooping  “to  fairly 
reprehensible  depths  in  order  to  publish  sensa¬ 
tional,  titillating,  outlandish  information.” 

.Manv  newspapers  went  “a  little  crazy  in  general 
w  ith  this  story”  while  it  was  still  “half-baked,”  said 
Davis  .Merritt  Jr,  senior  editor  of  the  Wichita 
T.a^le.  “It  seems  that  the  larger  the  target,  the 
larger  the  stakes,  the  less  restraint  is  used,  which  is 
sort  of  perverse.” 

Even  in  covering  the  relatively  tepid  Whitewater 


scandal,  said  .Merritt,  reporters 
seemed  to  be  saying, 
“‘When  do  we  get  to  use 
__  the  word  impeach?  There 

guWy  neefc  to  x>». 
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Damage  control 


just  seemed  to  be  this  compulsion  to  get  there.” 

“The  wall  between  tabloid  journalism  and  main¬ 
stream  journalism  has  almost  dissolved,”  said 
Keller. 

“That  distance  is  a  lot  shorter  than  it  once  was. 
That  makes  me  verv'  uncomfortable.” 

The  breakdown  of  standards,  he  said,  has  been 
caused  by  “all  kinds  of  unvetted  raw  information 
on  the  Internet”  and  some  24-hour  TV  news  oper¬ 
ations. 

Newspaper  reporters  have  contributed  to  the 
trend,  he  said,  by  joining  TV  news  di.scussions  in 
which  they  are  confronted  with  "very'  artful  ques¬ 
tions”  that  pressure  them  “to  make  judgments  and 
predictions.” 

“Eve  seen  print  reporters  whose  work  I  really 
respected  who  were  put  in  a  position  where  they 
were  saying  on  TV  the  kinds  of  things  they  would 
only  have  said  five  years  ago  to  a  friend  over  a  beer 
after  the  new  spaper  had  closed,”  said  Keller.  That 
sort  of  experience,  he  said,“kind  of  softens  up”  the 
resolve  of  newspaper  reporters  who  should  be 
sticking  to  the  facts  when  they  sit  dow  n  to  write 
stories. 

In  the  end,  good  newspapers  will  maintain  their 
standards,  predicted  Keller,  because  “we  realize  our 
stock-in-trade  —  what  w'e  have  to  offer  readers  — 
is  our  credibility  and  we  can't  afford  to  lose  that.” 


Xicbolson  is  a  freelance  writer  based  in 
Sew  York. 


Rumor  To  News 

i 

♦  Wed., Jan.  14:  S'ewsweek  reporter  .Michael  Isikoff,  | 

aware  of  rumors  about  Bill  Clinton  and  .Monica  Lew  in-  j 
sky  for  almost  a  year,  learns  special  prosecutor  Ken-  | 
neth  Starr  is  investigating  allegations  Clinton  and  i 

friend  Vernon  Jordan  coached  Lewinsky  to  lie.  ! 

c;alled  for  comment,  Starr's  office  asks  S'ewsweek  to  ! 
hold  the  story  so  as  not  to  “tip  off”  the  players.  It  i 

agrees  to  delay  a  decision  until  Eriday.  ; 

♦  Eri.,Jan.  16:  At  Starr’s  urging,  A’ctcstcee;^  delays  the 
decision  a  day. 

♦  Sat., Jan.  H:  Isikoff  and  editors  hear  tapes  of  Lewin¬ 

sky.  Editors  express  dt)ubts:  “There  was  no  clear  evi¬ 
dence  on  the  tape"  to  confirm  or  deny  the  allegation 
Lewinsky  was  urged  to  We,  S'ewsweek  said.  It  decides  i 
to  sit  on  the  story.  { 

♦  Sun., Jan.  18:The  Drudge  Report,  an  Internet  gossip  j 

column,  reports  S’ewsweek  killed  the  story.  j 

♦  Mon.,  Jan.  19:  Drudge  files  an  update  naming  i 

Lewinsky  and  adding  details.  j 

♦  Tues.,Jan.  2():The  Washington  Pf)st  runs  a  fuller  ; 

story  in  the  early  edition  of  the  next  day’s  paper.  The  | 
Los  Angeles  Times  follow  s  with  its  own  piece  a  few  j 

hours  later.  i 

♦  Wed  , Jan.  2 1 :  .Most  newspapers  have  nothing,  but  j 

begin  reporting.  | 

♦  Thurs.,Jan.  22:The  scandal  hits  front  pages  across 

the  country.  —  Robert  Neuwirth  ; 


Jam  ARY  31.  1998 


http://www.mediainfo.com 


Editor  (S?  Pi  BUSHHR  7.3 


aa 


1 


BY  ROBERT  NEUWIRTH 

Still  In 
The  Family 


UCKINGTHETREND  of  corporate  buy¬ 
outs,  the  Fredricksburg,Va.,Free  Lance- 
Star  was  sold  Jan.  1  but  remains  in  the 
same  family  that  has  run  it  for  three 
generations. 

Josiah  P.  Rowe  Ill,  publisher  of  the 
award-winning  afternoon  daily  for  almost  50  years, 
bought  out  his  brother  Charles  S.  Rowe,  who 
retired  as  editor  Oct.  30  after  nearly  as  long  a 
tenure.  Terms  were  not  disclosed. 

Josiah,  69,  conceded  that  his  brother  probably 
could  have  walked  away  wealthier  if  the  family 
had  sold  to  a  chain,  but 
insisted  that  cash  was  not  the 
main  motivation  in  the  sale. 

“Bottom  line  return  is 
important  to  a  business,  but 
it  was  not  the  driving  factor 
for  us,”  he  said.  “It’s  commu¬ 
nity  support  that  keeps  the 
paper  vibrant.” 

Brokers  have  been  inquir¬ 
ing  about  a  sale  “almost  continually  for  the  past  20 
years,”  Josiah  Rowe  said,  adding  his  belief  that 
when  family-owned  papers  are  taken  over  by 
chains,  “the  quality  of  the  product  goes  down.” 

On  June  14,  just  six  months  after  the  change  in 
ownership,  the  46,()()()<irculation  Free  /.ance-Star 
plans  what  might  be  the  most  jarring  upheaval  in 
its  1 1 3-year  history”  the  shift  to  morning  delivery' 
and  launch  of  a  Sunday  edition. 

Rowe  says  the  p.m.-to-a.m.  change  was  moti¬ 
vated  in  part  by  traffic  congestion  in  the  fast-grow¬ 
ing  region,  nestled  halfway  between  Washington, 
D  C.,  to  the  north  and  Richmond, Va.,  to  the  south. 
This  has  made  it  tough  to  get  the  paper  delivered 
on  time.  Also,  he  said,  changing  readership  habits 
have  made  morning  papers  more  desirable. 

“Afternoon  delivery'  worked  at  a  time  when  peo¬ 
ple  would  sit  out  on  the  front  porch  after  supper 
and  read  the  paper,”  Josiah  Rowe  said.  “Today  we 
don’t  have  the  front  porch.”  And,  for  w'orking  peo¬ 
ple  with  kids,  “the  time  the  paper  gets  there  is 
when  their  day  is  busiest,”  he  added. 

The  addition  of  a  Sunday  edition  was  driven  in 
part  by  the  expansion  in  the  area  of  national  retail¬ 
ers,  which  increasingly  coordinate  their  advertis¬ 
ing  buys  on  Sunday.  Rowe  also  noted  that  the  com¬ 
bined  Sunday  circulation  of  the  Washinf^ton  Post 
and  Richmond  Times-Dispatch  in  the  Fredricks- 
burg  region  is  around  2 1 ,000  —  a  market  penetra¬ 
tion  of  less  than  30%  —  so  there  is  a  lot  of  elbow 
room  for  a  new  entrant  into  the  Sunday  fray. 


The  deal  to  keep  the  paper  in  the  family  was 
brokered  by  a  Virginia  investment  bank,  and  long¬ 
term  financing  was  provided  by  an  out-of-state 
insurance  company.  Veronis,  Suhler  &  Associates,  a 
New  York-based  investment  bank,  provided  some 
initial  valuations. 

“One  side  of  the  family  didn’t  think  they  could 
get  full  value.  The  other  side  thought  they  couldn’t 
afford  to  buy  it,”  said  Kevin  M.  Lavalla,  a  managing 
director  of  Veronis,  Suhler.  “We  showed  them  how' 
they  could  put  this  together.” 

The  Free  Lance-Star  is  in  a  good  position  to  stay- 
independent  because  it  has  strong  market  pene¬ 
tration  and  is  more  doggedly  local  than  its  distant 
metro  competitors. 

Josiah  Rowe  intends  to  manage  the  paper  for 
several  more  years,  and  then  will  consider  turning 
it  over  to  the  next  generation.  His  daughter,  Flo¬ 
rence  Barnick,  is  the  paper’s  director  of  human 
resources.  A  son-in-law,  Nick  Cadwallender,  also 
works  at  the  company.  Edward  Jones,  who  has 
been  with  the  paper  for  more  than  25  years,  has 
been  functioning  as  editor  since  Charles  Rowe 
retired.  Over  the  next  few  years,  the  company, 
which  also  controls  three  radio  stations  and  some 
real  estate  in  the  area,  may  bring  outsiders  into  top 
management  jobs. 

Readers  of  the  Free  iMnce-Star  may  notice  one 
other  change.  Charles  Rowe,  who  edited  the  paper 
since  1949,  was  known  as  an  unrepentant  liberal, 
w  hile  Josiah  Rowe  cheerily  concedes  his  conserv- 
ativism.  Citing  a  recent  letter  from  a  reader  who 
cheekily  suggested  that  he  had  alway  s  thought  the 
paper  was  owned  by  the  Democratic  Party,  Josiah 
Rowe  said  that  under  his  control,  “1  would  hope 
the  party  preference  is  not  so  evident.” 


RIGHTWARD  HO?  Charles  S.  Rowe  (left),  liberal  editor 
of  the  Free  Lance-Star,  has  sold  out  to  Josiah  P.  Rowe 
III  (right),  a  self-avowed  conservative. 


Aftersale,  a 
Rowe  in  control, 
but  changes 
afoot  at  Va.  daily 
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Owner  Fuels 
Monopoly  Fear 


INNOVATIVE  C:()mmunica- 
tion  Q)rp.,the  new  owner 
of  the  Virgin  Islands 
Daily  Sews,  has  hired  the 
Cole  Group  consulting 
firm  to  manage  the  paper 
for  three  to  six  months. 

Mike  Middlesworth,  a  Cole 
(iroup  consultant,  was  named 
acting  C;E()  and  executive  editor 
pending  a  search  for  a  perma¬ 
nent  CEO.  Middlesworth  re¬ 
places  chief  executive  and  general  manager 
Ronald  E.  Dillman,  who  will  retire,  but  stay  on  as  a 
consultant.  Executive  editor  Penny  Feuerzeig  was 
demoted  to  editorial  page  editor. 

The  Daily  Sews  has  a  staff  of  about  25  and  cir¬ 
culation  of  about  16,()()().  It  won  the  Pulitzer  Prize 
for  public  service  in  1995  for  a  series  on  corrup¬ 
tion  in  the  islands’  criminal  justice  system. 

KX,  which  bought  the  paper  from  Gannett  Co. 
Inc.  on  Dec.  30,  owns  three  cable  TV'  systems  on 
St.  C,roix  and  the  British  Virgin  Islands,  and  its  par¬ 
ent  company  also  owns  the  local  telephone  com- 
panv. 

.■Vliddlesworth  said  the  length  of  his  stay  w  ill  be 
determined  by  the  success  of  the  changes  ICC 
wishes  to  implement. 

"If  we  can  get  enough  of  ’em  done  in  six 
months,  then  I  ll  go  back  to  Hawaii,”  he  said.  “We  re 
going  to  have  to  expand,  probablv  four,  five  posi¬ 
tions,  fairly  quickly  in  order  to  do  the  changes  we 
have  in  mind,”  he  said. 

Goals  include  increasing  circulation  and  broad¬ 
ening  the  editorial  focus.  “This  has  for  years  been 


Businessman  owns 
phones,  cable  TV 
and  now  islands' 
prize-winning  daily 
newspaper 


viewed  as  a  St.  Thomas  newspa¬ 
per,”  Middlesworth  said.  “Were 
going  to  try  to  turn  it  into  a  true 
territorial  newspaper.” 

Gay  Haines,  executive  director 
of  the  St.  Croix  Chamber  of 
Commerce,  has  already  noticed 
the  paper  s  increased  regional 
coverage.  “1  think  they  focus  on 
the  lead  story  rather  than  focus 
on  the  island  the  lead  storv'  is 
from,”  she  said. 

But  the  communitv’  is  buzzing  over  the  owner¬ 
ship  changes.  “I  don’t  think  anybody  knows  what 
it  means,  but  everv  body  fears  it  means  monopoly,” 
she  said. 

Concern  centers  around  ICC  owner  Jefferv’  J. 
Prosser  and  the  concentration  of  media  in  his 
hands. 

“The  other  thing  that  people  are  questioning  is 
why  any  one  companv  would  want  to  own  the 
newspaper  and  the  telephone  and  the  cable  com¬ 
pany,”  Haines  said. 

She  said  observers  worrv  about  whether  the 
Daily  Sews  can  keep  the  public’s  confidence  and 
remain  editoriallv  aggressive  when  Presser  is  a 
supporter  of  Gov.  Roy  L.  Schneider,  and  “it  appears 
that  the  governor  is  buv  ing  favorable  press,”  Haines 
said. 

The  paper  has  declared  that  things  will  not 
change,  but  people  are  waiting  to  see  what  will 
happen. 

“These  are  things  that  are  being  said,  and  said 
widely,”  Haines  remarked,  “and  it  is  up  to  the  own¬ 
ers  to  prove  them  true  or  false.” 


Chi  Trib  Promo  With  Twisted  4 


The  CHICACO  TRIBUSE  promoted 
itself  and  its  Digital  Caty  Chicago  Web 
sites  over  the  Christmas  holidays  with  a 
rock  concert  event  that  raised  S 1 5,()(M)  for 
the  Tribune  United  Way  campaign. 

In  a  cross-promotional  agreement  with 
radio  station  QlOl  (WKQX-F.M),  the  Tri¬ 
bune  promoted  a  rock  concert  by  the 
group  Twisted  4.  The  Tribune  provided 
in-paper  advertising,  including  an  eight- 
page  color  insert,  and  set  up  a  Twisted  4 
Web  site  that  linked  from  its  Digital  Caty 
and  .Metromix  sites  plus  QlOl  's  site.  In 


exchange,  the  radio  station  provided  on- 
air  promotion  and  the  United  Way  dona¬ 
tion. 

The  Twisted  4  site  featured  a  live  cyber¬ 
cast  of  the  concert  plus  photos  of  the 
performers  backstage.  It  received  more 
than  54,()()()  page  requests  the  night  of 
the  concert  —  a  record  for  a  single  event 
on  Digital  (aty  Chicago. 

In  addition,  the  newspaper  gave  away 
more  than  5,()(M)  posters  featuring  the 
Digital  (aty  (;hicago,  Metromix  and  QlOl 
logos 
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BY  M.L.  STEIN 


Goals  Shift 


Larger  U.S.  dailies  are  focusing  more 
attention  on  improving  editorial  con¬ 
tent  and  increasing  circulation  than 
they  did  four  years  ago,  while  small 
dailies  are  concentrating  more  on  the 
bottom  line  as  they  face  stringent  eco¬ 
nomic  pressures,  a  new  study  reveals. 

Nearly  two-thirds  (65%)  of  newspapers  with 
over  50,000  circulation  reported  in  1997  that 
“improving  the  news  product”  was  one  of  their  top 
three  goals  —  a  26%  jump  from  what  they  stated  in 
1993,  according  to  the  survey  by  Washington  State 
University'.  But  only  39%  of  dailies  under  50,000 
listed  editorial  betterment  as 
tudyi  LdrQdf  a  lop  priority,  dwelling 
instead  on  “maximizing  prof- 

3rs  focus  on  its,”  said  researcher  David 

Demers,  an  assistant  profes- 

ent  smaller  sor  of  communication. 

“The  findings  suggest  that 

OS  on  prof  It,  increasing  competition  and 

^  '  new  technologies  are  forcing 

both  on  all  newspapers  to  revamp 
their  goals,  but  those  papers 

circulation  onder  25,000  circulation 

_  may  be  less  able  to  adapt,” 

said  Demers.  “Many  don’t 
have  the  human  and  capital  resources  needed  to 
invest  in  new  technologies  and  online  services. 
We’re  a  long  way  from  reading  small  newspapers 
their  last  rites,  but  the  increased  focus  on  profits 
suggests  that  smaller  newspapers  are  facing  addi¬ 
tional  economic  pressures.” 

Demers  based  his  conclusions  on  data  obtained 
from  two  national  probability'  mail  surveys  of  pub¬ 
lishers  and  top-level  editors  at  nearly  192  daily 
newspapers  in  the  fall  of  1993  and  179  in  the  win¬ 
ter  of  last  year.  Respondents  were  given  a  list  of  22 
organizational  goals  and  asked  to  rate  them  in 
terms  of  how  much  emphasis  management  puts 
on  key  goals,  from  improving  the  news  product  to 
cutting  costs.  Demers  said  that  although  most  of 
the  goals  got  high  ratings,  differences  marked 
those  deemed  most  important:  improving  the 
news  product,  responding  to  reader  needs  and 
increasing  circulation.  Almost  half  of  the  papers 
marked  one  of  the  goals,  and  two  of  them,  improv¬ 
ing  news  content  and  boosting  circulation,  posted 
“significant”  hikes  from  1993  to  1997,  he  added. 

“The  increased  emphasis  on  circulation  sug¬ 
gests  that  newspapers  large  and  small  see  circula¬ 
tion  as  a  key  to  their  long-term  viability,”  Demers 
went  on.  However,  he  noted,  only  the  papers 
above  25,000  put  more  emphasis  on  improving 
the  news  product  —  39%  to  65%.  Papers  under 
25,000  rated  that  goal  similarly  —  39%  to  41%  — 
over  the  period.  Smaller  dailies  also  placed  less 
importance  on  doing  the  job  well  —  31%  to  43% 


Study:  Larger 
papers  focus  on 
content,  smaller 
ones  on  profit, 
both  on 
circulation 


for  the  bigger  papers  —  and  also  on  hiring  the 
best  employees  (4%  vs.  12%). 

Observed  Demers;  “Historically,  larger  newspa¬ 
pers  have  always  had  a  competitive  advantage 
because  they  benefit  from  economies  of  scale  and 
can  produce  a  newspaper  for  a  much  lower  cost 
per  copy.  Larger  newspapers  also  are  investing 
more  money  in  technology  and  online  services, 
which  may  explain  why  they  are  placing  much 
more  emphasis  on  improving  the  news  product.” 

In  contrast,  he  continued,  small-town  papers 
generally  don’t  have  such  advantages  and  are 
located  in  markets  where  circulation  is  already  sat¬ 
urated  or  where  numbers  of 
potential  readers  and  adver-  Thc  itlCfVClSi^cl 
risers  are  stagnant  or  declin-  (^fflhhcisis  Of  I 
ing.  Since  costs  continue  to 

rise,  smaller  dailies  “appear  CiVClllcitiOfl  Sll^^€StS 

to  be  focusing  more  on  the  fieWSpClperS 

bottom  line,”  Demers  com¬ 
mented.  large  and  small 

“This  should  help  destroy  circulation  as 
the  my'th  that  small,  entre- 
preneurial  newspapers  place  6/  key  tO  tbetf' 

less  emphasis  on  profits,”  long-term  Viability'’ 
said  Demers.  “If  the  goal  is  to 
reduce  emphasis  on  profits  and  increase  emphasis 
on  quality',  then  bigger  is  better.  Large  organiza¬ 
tions  have  the  human  and  capital  resources  to 
improve  the  news  product.” 

Demers  said  his  findings  confirm  his  1996  study 
of  314  dailies.  It  showed  that  large  newspaper 
companies  —  even  though  they  are  more  prof¬ 
itable  —  assign  less  importance  to  profits  and 
more  to  product  quality. 

“Large  corporate  enterprises  are  structurally 
organized  to  maximize  profits,  to  be  sure,”  he  elab¬ 
orated,  “but  they  are  controlled  on  a  day-to-day 
basis  by  professional  managers,  not  the  owners. 

While  a  secure  level  of  profitability'  is  crucial  for 
any  business  to  survive,  professional  managers  also 
seek  to  maximize  benefits  for  themselves.  This 
means  a  greater  concern  for  goals  other  than 
profit-making,  such  as  product  quality'.  For  journal¬ 
ists  in  particular,  the  highest  and  most  prestigious 
award  is  the  Pulitzer  Prize,  not  profits.” 

Owners  and  stockholders  play  a  relatively  small 
role  in  determining  what  stories  to  cover,  what 
goes  on  the  front  page,  whether  to  publish  a  con¬ 
troversial  story  or  what  editorial  position  to  take, 

Demers  found.  One  survey-stated  goal  in  the  latest 
poll  —  treating  employees  well  —  fell  in  impor¬ 
tance  at  large  and  small  papers,  Demers  said.  In 
1993,  33%  of  all  dailies  named  it  among  the  top 
three  goals;  in  1997,  only  19%  rated  it  that  high. 

And  at  bigger  papers  the  goal  of  being  the  “best” 
was  cited  by  only  24%  of  papers,  down  from  42% 
in  the  earlier  poll. 
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V _ y  I  I  want  to  know  more  about  how  to  manage  price  risk.  Please 

send  me  information  on  how  Enron  Capital  &  Trade  Resources  can  help  my 
business  use  financial  hedging  instruments. 


What  is  your  primary  business  product  or  service? 
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TAKE  THE  RISK 

OUT  OF  THE 


■ 

price 


GAME 


How,will  pulp,  paper  and  packaging  prices  shake  out? 

Unfortunately,  you  don't  know.  And  ^an  unexpected  turn  can  cause  your 
projected  profits  to  tumble.  Enron  has  pioneered  a  way  to  manage  price  risk 
using  financial  hedging  instruments.  These  tools  let  you  “lock  in"  a  price  in  the 
pulp,  paper  or  packaging  market  for  up  to  ten  years.  Yet  there's  no  disruption 
to  your  current  supplier  or  customer  relationships.  The  result?  You  predict 
future  cash  flow  more  accurately  and  can  allocate  your  resources  more  effec¬ 
tively.  To  better  manage  your  odds  of  turning  a  profit,  call  1-888-367-6641  or 
1-713-853-1519  for  more  information.  Or  complete  and  return  the  enclosed 
business  reply  card. 

01998.  This  copyrighted  work,  the  logo  and  other  marks  are  property  of  Enron  Corp. 
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Black  Press, 
Human  Race 


ment  Award  from  the  Northern  California  chapter 
of  the  Society  of  Professional  Journalists.  The 
chance  that  Fleming  might  be  the  oldest  working 
journalist  in  the  San  Francisco  Bay  area,  if  not  the 
state,  has  not  slowed  him  down,  dimmed  his 
enthusiasm  for  his  craft  or  rocked  his  belief  that  a 
black  press  is  still  needed  in  America. 

“If  white  papers  covered  all  the  different  facets 
of  black  society'  the  way  they  do  white  society, 
there  wouldn’t  be  a  black  paper  in  existence,”  the 
founding  editor  of  the  Sun-Reporter  said  in  an 
interview.  “The  black  press  will  survive  because 
it’s  necessary  as  long  as  there  is 
racism  in  this  country'.” 

Yet  Fleming  advises  young 
blacks  planning  a  journalism 
career:  “Go  wherever  you  can  get 
a  job,”  on  the  theory'  that  there  are 
opportunities  for  them  now  on 
mainstream  papers.  The  hiring  of 
blacks,  he  maintained,  has  led  to 
better  coverage  in  the  main¬ 
stream  press  of  black  communi¬ 
ties. 

Working  on  a  white  newspaper  wasn’t  an 
option  when  Fleming  started  his  career,  although 
he  took  a  brief,  segregated  stab  at  it.  “At 
that  time,  blacks  couldn’t  get  jobs 
— ... _  I  as  janitors  on  newspapers,”  he 

B  A  Jacksonville,  Fla.,  native  whose 
”  /  p  parents  divorced,  Fleming  lived  with 
SOf  m  his  father  in  New  York  City,  where  one 
5t  B  of  his  Harlem  grade  school  classmates 
Hr  B  was  Thomas  “Fats”  Waller,  who  went  on 
/  ti  ^  fame  as  a  jazz  pianist  and  composer. 
/  f  When  he  was  11,  Fleming  joined  his 
/-  mother  in  Chico,  Calif.,  where  he  attended 
t  high  school  and  Chico  State  College,  getting 
f  his  first  taste  of  journalism  in  the  campus 
*  press. 

His  first  job  after  college  was  as  an  unpaid 
writer  for  the  Spokesman,  a  politically  outspo¬ 
ken  African-American  paper  in  Oakland  in  the 
1930s.  He  later  hosted  a  radio  show  —  “Negroes 
in  the  News”  —  for  an  Oakland  station  and  then 
was  hired  to  write  a  column  —  “Activities  Among 
Negroes”  —  for  the  otherwise  all  white  and  very' 
conserv'ative  Oakland  Tribune. 

Fleming,  whose  intellect  and  memory'  are  in 
fine  tune,  smiled  as  he  recalled  his  stint  at  the  Tri¬ 
bune.  His  mother  and  sister  were  working  as 
domestics  for  publisher  William  F.  Knowland,  who 


SUALLY  WTIEN  A  journalist  is  hon¬ 
ored  at  a  retirement  dinner  he  or  she 
fades  away  into  quiet  obscurity, 
happy  to  be  relieved  at  last  of  unfor¬ 
giving  deadlines. 

But  for  Thomas  C.  Fleming,  a 
portly  man  of  90  who  carries  his  weight  and  years 
well,  stepping  down  last  July  as  executive  editor  of 
the  San  Francisco  Sun-Reporter  after  53  years  on 
the  job,  brought  little  change  to  his  work  habits. 

This  year,  following  the  parties  —  one  in  San 
Francisco,  one  in  Oakland  —  he  continues  to 
knock  out  a  regular  column 
for  the  African-American 
weekly  and  to  write  a  syndi¬ 
cated  piece,  “Reflections  on 
Black  History”  for  African- 
American  newspapers 
around  the  country  on  his 
ancient  Royal  typewriter.  He 
also  occasionally  turns  out  a 
freelance  article,  like  one  not 
long  ago  for  the  San  Fran¬ 
cisco  Chronicle.  Between 
fetes  in  his  honor,  he  won  a  Career 
Achieve- 


Fleming  recalls 
5  decades  in 
journalism,  from 
Jim  Crow  through 
post-integration 


“The  black  press 
will  survive 
because  its 
necessary  as 
long  as  there  is 
racism  in  this 
country" 


♦ytCWinic.,. 


3 
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Summit  ^^Sun-Reporter  i 
X— ^^mends  / 


WCE TUESDAY fiorr-^ 

fji  while  all 

the  different  facets  of  black 
society  the  way  they  do 
white  society,  there 
wouldn't  be  a  black  paper 
in  existence,"  says  Thomas 
C.  Fleming  (left),  founding 
editor,  San  Francisco 
Sun-Reporter  (above). 
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had  taken  an  interest  in  the  young  col¬ 
lege  student,  even  advising  him  not  to 
major  in  journalism  if  he  intended  to 
work  in  the  field. 

“He  said  1  should  take  social  science 
and  literature  courses  to  prepare 
myself,”  Fleming  recalled.  “He  gave  me 
the  column  after  a  hlack  woman,  who 
had  written  it  for  many  years,  retired.  It 
paid  $10  a  week,  which  was  pretty 
good  money  for  those  days.  But  after  a 
few  months,  the  paper  decided  a 
woman  should  do  it  again  and  1  was  let 

so” 

Fleming  knocked  unsuccessfully  on 
the  doors  of  all  four  San  Francisco  news¬ 
papers  and  was  working  as  a  machinist 
in  Oakland  in  1944,  when,  through  an 
acquaintance,  he  met  Frank  Logan,  a 
black  businessman  who  needed  an  edi¬ 
tor  for  a  newspaper  he  planned  to 
launch  to  be  called  the  Reporter. 

“1  was  his  man,”  Fleming  recalled.  The 
young  editor  hit  the  ground  running, 
blasting  awa\’  editorially  on  the  failure 
of  the  Ba>  area  shipyards,  other  war 
industries  and  the  Oakland  transit  sys¬ 
tem  to  hire  African-Americans. 

“1  wrote  that  if  black  GFs  could  drive 
those  big  Army  trucks,  they  could  drive 
buses  on  the  streets  of  Oakland,”  Flem¬ 
ing  recollected.  “Apparently  somebody 
was  reading  our  paper  because  people 
began  demonstrating  in  front  of  the 
transit  company  with  placards 
denouncing  Jim  (Tow.” 

Fleming  remains  convinced  his  stand 
led  to  his  being  drafted  a  few  weeks 
later  —  even  though  he  was  over  the 
normal  age  limit  and  was  supporting  his 
ailing  mother.  “A  woman  at  the  draft 
board  told  me.  They  don't  like  those 
editorials  you're  writing,'  ”  he  said. 

After  seven  months  in  the  Arm\, 
Fleming  returned  to  the  Reporter, 
which  later  acquired  a  competing  black 
paper,  the  Sun. 

At  the  time,  the  Reporter  was  owned 
by  the  Dr.  Charlton  B.  Goodlett  Jr.,  a 
black  physician  who  eventually  gave  up 
his  medical  practice  to  become  a  full¬ 
time  publisher  and  a  leading  civil  rights 
activist  in  the  Ba>  area.  He  served  on 
the  board  of  the  California  Newspaper 
Publishers  Association.  According  to 
Fleming,  Goodlett  won  the  Sun  in  a 
poker  game  from  its  white  ow  ner,  who 
was  having  a  tough  time  keeping  it 
going. 

Fleming  often  went  into  the  .streets 
as  a  reporter.  He  covered  the  196()s 
race  riots  in  San  Francisco  and,  at  the 
same  time,  tried  to  persuade  then- 
Mayor  Jack  Shelley  to  “come  out  and 
talk  to  those  kids.  He  refused,  and 
things  got  worse.  But  he  spoke  at  the 


“I  don’t  believe  he’s 
90.  Anyone  that  caustic 
can’t  he  90.” 

—  Willie  Brown,  mayor,  San  Francisco, 
describing  Thomas  C.  Fleming 

opera  house  and  the  kids  threw  fruit  at 
him.  Things  got  so  rough  that  Shelley 
called  in  the  National  Guard.  1  went 
around  with  the  authorities  telling 
black  youths  to  get  off  the  street 
because  the  guard  would  shoot  on 


sight.” 

In  those  days,  the  Sun-Reporter  edi¬ 
torially  supported  the  Black  Panther 
movement  and  its  leaders,  Eldridge 
Cleaver  and  H.  Rap  Brown. 

Today,  the  black  journalists  who 
work  on  mainstream  papers  should  be 
assigned  to  cover  general  news,  Fleming 
contends. 

“1  think  it's  fine  for  a  black  reporter 
to  cover  a  story  in  the  black  commu¬ 
nity,  but  1  wouldn't  want  him  or  her  to 
become  specialized  for  black  news,”  he 
(See  Fleming  on  page  40) 
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SEBASTIAN  \ 

DORTCH,  assis¬ 
tant  metro  editor 
at  the  St.  Peters¬ 
burg  (Fla.)  Times, 
has  been  named 
national  editor. 

TIM  NICK- 

SEBA 

ENS,  an  editorial 
writer,  was 

appointed  political  editor. 


SEBASTIAN  DORTCH 


CHUCK  MALLOY,  opinion  page  edi¬ 
tor  at  the  New  Albany,  Ind.,  Tribune, 
has  been  named  business  editor  at  the 
Anderson,  Ind.,  Herald  Bulletin. 


ARNIE  ROBBINS,  director  of  staff 
organizational  development  at  the  St. 
Louis  Pt>st-Dispatcf.i,  has  been  appoint¬ 
ed  deputy  editor. 


DAVID  ALLEN,  director  of  informa¬ 
tion  technology  at  Indianapolis 
Newspapers  Inc.,  has  been  named 
director  of  information  technology  at 
the  Arizona  Republic,  INFs  sister  com¬ 
pany  in  Phoenix. 


MARY  KAY  BLAKE,  director  of 
recruiting  and  placement  at  the 
Gannett  Newspaper  Division,  has  been 
promoted  to  vice  president  of  recruit- 


TIM  NICKENS  CHECK  MALLOY 


ing  and  placement. 


TIMOTHY  E.  BRADY,  36,  retail 
advertising  supervisor  at  the  Diwrence, 
Mass.,  Eagle-Tribune,  has  been  promot¬ 
ed  to  retail  advertising  manager. 


MARY  JACOBUS,  40,  vice  president 
of  sales  and  marketing  at  the  Colorado 
Springs  Gazette,  has  been  named  pub¬ 
lisher  at  the  Duluth  (Minn.)  News- 
Tribune.  Previously,  she  was  sales  and 
marketing  director  at  the  Escondido, 
Calif.,  Times  Advocate. 


CINDY  HEFLEY,  retail  advertising 
manager  at  Tucson  Newspapers  in 
Arizona,  has  been  promoted  to  the 
newly  created  position  of  retail  adver¬ 
tising  director. 


RICHARD  BRACK,  37,  assistant  Iowa 
editor  at  the  Des  Moines  Register,  has 
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been  named  busi¬ 
ness  editor  at  the 
Lawrence,  Kan., 
Journal-World. 


^  timothy 

GORTS,  single 
copy  manager  at 
the  Valley  News, 
White  River 

Junction, Vt.,  has  been  appointed  circu¬ 
lation  sales  manager. 

Earlier,  he  was  district  sales  manager  at 
the  Greenfield,  Mass.,/?etY»r/er. 


BOB  MOORE,  42,  director  of  promo¬ 
tions  and  marketing  for  Palmer 
Newspapers,  has  been  appointed  pub¬ 
lisher  at  the  Searcy,  Ark. ,/)«/■/)’  Citizen. 


KEVIN  McCOURT,  director  of  opera¬ 
tions  at  the  Newspaper  Association  of 
America,  has  been  promoted  to  direc¬ 
tor  of  real  estate  advertising  and  online 
classified. 


FRANK  LETO,  advertising  director  at 
the  Owensbort),  Ky., Messenger-lncpu'r- 
er,  has  been  named  general  manager. 

ELAINE  MORGAN,  display  adver¬ 
tising  manager,  was  promoted  to  adver¬ 
tising  director. 

BARBARA  BENNETT,  vice  presi¬ 
dent  of  marketing  for  Owensboro- 
Daviess  County  Hospital,  was  named 
special  publications  editor  at  the 
Messenger-lncpdrer. 


JOHN  SPECK,  advertising  director  at 
the  IJkiab  ((]alif )  Daily  Journal,  has 
been  named  publisher  at  ihe  jackson- 
ville  (Texas)  Daily  Progress.  Both  are 
Donre)'  Media  Group  newspapers. 

He  succeeds  ROBB  GRINDSTAFF, 
who  left  the  company  to  work  f()r 
Stars  and  Stripes  in  Washington,  D.C. 


CHARLOTTE  KLUTTS,  advertising 
director  at  the  Okmulgee  (Okla.)  Daily 
Times,  has  been  appointed  general 
manager  at  the  Henryetta  ((4kla.) 

Daily  Free-Lance. 

She  succeeds  NANCY  MILLER, 
who  retired. 


CHRIS  ALLEN,  advertising  director  at 
the  Asheboro,  N.C.,  Courier-Tribune,  has 
been  named  publisher  at  the  Durant 
(Okla.)  Daily  Democrat,  succeeding 
DAVID  CROUCH,  who  retired. 
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Limits  On  Juror 
Interviews 


After  THE  TRIAL, 

reporters  can  interview 
jurors  about  the  delibera¬ 
tions,  right?  Maybe  not. 

A  federal  appeals  court 
in  New  Orleans  has  denied  the  two 
largest  daily  newspapers  in  Louisiana, 
the  New  Orleans  Times-Picayune  and 
Baton  Rouge  Morning  Advocate, 
new  hearing  on  an  earlier  ruling  limit¬ 
ing  reporters  who  interview  jurors 
about  their  deliberations  in  a  corrup¬ 
tion  trial.  The  case  resulted  in  the  con¬ 
viction  of  a  former  state  legislator  and 
the  acquittal  of  another  on  charges 
involving  the  video-poker  industry. 

Last  November,  the  5th  U.S.  Circuit 
(]ourt  of  Appeals  denied  attorneys  for 
the  two  papers  a  rehearing  in  the  mat¬ 
ter,  letting  stand  an  Oct.  29  appeals 
panel  decision  upholding  limits  on 
juror  interviews  with  the  press  as  “nar¬ 
rowly  tailored  to  prevent  a  substantial 
threat  to  the  administration  of  justice 
—  namely  the  threat  presented  to  free¬ 
dom  of  speech  within  the  jury  room 
by  the  possibility  of  post-verdict  inter¬ 
views.” 

One  of  the  newspaper  attorneys. 
Jack  Weiss,  said  the  decision  w’as  disap¬ 
pointing  because  “everwhere  else  in 
the  country  jurors  are  being  inter¬ 
viewed  freely  by  the  news  media. 

Now,  in  the  5th  Circuit,  certain  ques¬ 
tions  are  off  limits  to  reporters  while 
jurors  ‘on  their  own  initiative’  can  hold 
press  conferences,  write  books  and 
magazine  articles,  or  appear  on  talk 
shows.  Jurors  can  tell,  but  reporters 
can’t  ask.  To  me,  it  doesn’t  make  much 
sense.” 

In  her  original  ruling  last  July,  U.S. 
District  Judge  Sarah  Vance  said  open 
and  free  deliberations  of  jurors  in 
future  highly  publicized  trials  would 
be  curtailed  if  they  had  to  worry'  about 
probing  questions  from  the  media.  In 
such  cases,  jurors  have  a  right  to  pro 
tection  from  the  press  to  ensure  that 

BouUmi  is  a  freelance  writer  based  in 
New  Orleans. 


their  private  thoughts  and  comments 
will  not  be  disseminated  in  public. 

The  Reporters  Committee  for 
Freedom  of  the  Press  and  several  other 
journalism  organizations  contended  in 
a  friend  of  the  court  brief  that  instead 
of  detracting  from  the  quality'  of  delib¬ 
erations,  post-trial  interviews  with 
jurors  help  explain  to  the  public  how 
verdicts  are  reached. 

In  October,  a  three-judge  federal 
panel  upheld  Vance’s  restrictions,  not¬ 
ing  that  the  order  did  not  forbid 
reporters  from  interviewing  the  jurors; 
it  only  prohibited  specific  questions 
about  the  deliberative  process.  “The 
meaning  of ‘deliberations’  in  a  legal 


context  is  clear,”  concluded  the  panel, 
composed  of  Judges  Harold  DeMoss 
Jr.,  John  Duhe  Jr.  and  Will  Garw(K)d.  “A 
juror  in  this  case  may  be  inter\  iewed 
about  his  own  ‘general  reactions’  to 
the  trial  proceedings,  and  he  is  only 
prevented  from  being  interv  iewed 
about  the  private  debates  and  discus¬ 
sions  which  took  place  in  the  jury- 
room  during  the  time  leading  up  to 
the  jury  ’s  rendering  of  its  verdict.” 

The  panel  also  noted  that  Vance’s  rul¬ 
ing  does  not  “prevent  jurors  from  speak¬ 
ing  out  on  their  own  initiative  ....  A 
juror  who  wishes  to  do  so  may  make  a 
statement." 

(See  Legal  on  page  40) 


National  Press  Foundation 

COVERING 
INSURANCE  ISSUES 

18  FULL  SCHOLARSHIPS  OFFERED 
FOR  3-1/2  DAY  PROGRAM 

The  National  Press  Foundation  and  The  American  College  are  offering  18  full 
fellowships  to  qualified  journalists  for  a  three-and-a-half  day  program  on  the  subjects  of 
life  and  health  insurance.  The  program  will  be  held  form  April  26-29,  1998,  on  the 
campus  of  The  American  College,  in  Bryn  Mawr,  Pennsylvania.  The  application 
deadline  is  March  14.  This  is  the  third  year  in  a  row  the  program  has  been  offered. 

The  purpose  of  the  program  is  to  provide  reporters,  editors  and  producers  with  the 
opportunity  to  enhance  their  knowledge  of  life  and  health  insurance  and  other  related 
issues.  The  program  will  offer  a  balanced  context  for  financial  coverage.  Seminar 
sessions  will  include  information  about  the  historical  development  of  the  insurance 
industry,  its  financial  structure,  product  development  and  financial  rating  systems.  The 
current  state  of  the  industry  will  be  examined  in  the  context  of  contemporary  public 
policy  issues.  The  session  will  be  highly  participatory  and  always  on-the  -record. 

To  apply,  applicants  must  send  a  letter  stating  why  the  applicant  and  his/her  news 
organization  would  benefit  from  this  program;  a  letter  of  support  from  a  senior  editor;  a 
brief  resume;  and  one  clip  on  a  financial  topic.  Applications  will  not  be  returned. 

Send  applications  to  Insurance  Program,  National  Press  Foundation, 

1282  National  Press  Building,  Washington,  D.C.,  20045.  For  information  call 
202-662-7356;  the  fax  is  202-662-1232;  the  e-mail  is  NPF@AOL.COM 

The  program  is  funded  through  a  grant  from  the  Lift  and  Healih  Insurance  Foundation  for  Education,  a  non¬ 
profit  organization  devoted  to  educating  the  public  about  the  role  and  value  of  life  and  health  insurance.  The 
American  College  is  a  non-profit,  academically  accredited  institution.  The  Sational  Lh-tss  Foundation  is  an 
independent,  non-profit,  non-partisan  organization  offering  professional  development  opportunities  for  joumahsts. 
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BY  M.L.  STEIN 


Ariz.  Papers 
Research  Market 

WITHTHEIDEA  .  •  .  . 

that  broadcast 
advertisers  can 
be  persuaded 
to  try  newspa¬ 


pers,  the  Arizona  Newspapers 
Association  (ANA)  is  sponsoring  a 
statewide  poll  to  determine 
where  people  turn  for  advertising 
information. 

Through  its  marketing  subsidiary,  ANA 
Advertising  Services,  the  press  association  will 
spend  more  than  $20,()()()  on  the  research  and 
another  $1(),0()0  or  $12,()()()  in  presentations  to 
potential  advertisers,  said  ANA  executive  director 
John  F.  Fearing.  In  addi- 

“We  limit  to  put 

^  pers  will  pay  an  extra 

SOllW  of  those  $4,000  if  they  want  to 
broadcast  advei'tisin^  ^  question  to  the  sur- 

ve)'  or  ha^'e  additional 

dollars  into  print  calls  made  in  their  specif¬ 
ic  market. 

American  Opinion  Research  will  conduct  the 
poll,  focusing  on  the  effectivene.ss  of  newspapers 
across  the  state  compared  to  other  media.  The 
information  is  designed  to  help  the  ad  services 
unit  to  prospect  for  new  business  for  member 
papers.  Plans  call  for  sales  efforts  to  target  adver¬ 
tisers  who  spend  heavily  or  exclusively  on  radio 
and  television. 

“We  want  to  put  some  of  those  broadcast 
advertising  dollars  into  print,”  Fearing  said  in  an 
interv  iew.  “One  of  our  main  selling  points  is  our 
one-order,  one-bill  system.  We  can  provide  rates 
for  10  newspapers  in  20  minutes.  This  will  be 
another  way  we  can  offer  service  to  members 
that  saves  them  money.”  Noting  that  broadcast  sta¬ 
tions  already  provide  this  kind  of  service  through 
networks.  Fearing  said  the  newspaper  association 
aims  to  provide  research  to  give  advertisers  “an 
unbiased  opinion  of  how  people  in  Arizona  use 
advertising  in  the  various  media.” 

Plans  called  for  survey  results  to  be  available  in 
Februarv,  when  an  agency  will  be  hired  to  create 
a  sales  presentation  for  use  by  ad  services  direc¬ 
tor  Jeanne  Cummings. 

In  the  past  five  months.  Fearing  noted,  ANA 
Advertising  Services  has  gone  from  255  ads  per 
month  to  600.  “It’s  growing  so  fast  we’ve  had  to 
hire  additional  personnel,”  he  said.  One  reason  for 
the  growth.  Fearing  explained,  is  the  ANA  board’s 


State  press  group 
commissions 
research  in  effort 
to  market  papers 
to  advetisers 


decision  for  advertisers  to  buy  at 
any  rate  they  qualify’  for,  wheth¬ 
er  local,  contract  or  national. 

“It’s  obvious  that  advertising 
customers  want  and  need  this 
service,”  Fearing  observed.  “Our 
real  service  to  newspapers  is  to 
allow  them  to  please  their  cur¬ 
rent  advertisers  so  their  sales 
reps  can  concentnite  on  new  business.” 

In  another  recent  development,  the  Arizona 
association  has  installed  a  labor  relations  hot  line 
for  members.  Operated  by  the  Phoenix  law  firm 
of  Steptoe  &  Johnson,  the  service  extends  free 
information  on  labor  and  employment  questions 
—  up  to  a  point.  If  the  problem  requires  exten¬ 
sive  re.search  and  discussion,  the  caller  is  asked  to 
pay  legal  fees  after  two  hours.  In  addition, 

Steptoe  &  Johnson  provides  an  employee  human 
relations  column  for  ANA’s  member  publication, 
ANAgrams.  Fearing  said  the  hot  line  will  be 
offered  for  six  months  on  a  trial  basis  and  will 
continue  if  it  pnwes  popular.  —  M.L.  Stein 


Political  Insert 

U.S.  RFP  ROY  Blunt  (R-Mo.)  prepared  a  12-page 
tabloid  on  his  voting  record  and  distributed  it 
through  the  .Missouri  Press  Serv  ice  to  41  newspa¬ 
pers  in  his  district  with  a  combined  circulation  of 
over  22(),0()().  It  was  the  first  time  a  .Missouri 
politician  had  distributed  a  voting  record  inside 
newspapers,  acct)rding  to  Mike  Sell,  advertising 
director  of  the  press  service.  Politicians  frequently 
mail  their  records,  but  Sell  said  it  is  mt)re  econom¬ 
ical  to  distribute  them  in  newspapers. 

“We  think  newspapers  are  an  excellent  vehicle 
for  getting  the  message  to  constituents  because 
newspapers  are  welcomed  in  the  home,  as 
opposed  to  a  piece  of  direct  mail,”  Sell  said. 

The  press  service  charged  Blunt  $1,650  to  dis¬ 
tribute  the  tabloids  to  the  papers  and  shared  the 
revenue  with  the  papers.  The  Aurora  Advertiser 
won  the  $29,600  printing  contract. 

Blunt,  a  freshman  congressman  from  Strafford, 
told  the  Missouri  Press  News  he  may  use  newspa¬ 
pers  again,  depending  on  the  response  he  gets  this 
time.  Meanwhile,  the  press  service  is  busy  seeking 
additional  political  business.  “Were  tickled  to 
death  and  will  go  after  other  representatives  in  the 
state,”  Sell  said. 
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Which  state  has  the  highest  percentage  of  people  under  18  years  old? 

The  answ,er  is...u  UtA 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  prtxluct? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2.5(X)-i-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59- LSI 
market  variables. 

U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95% ! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents.  rekx;a- 
tion  specialists,  franchisers,  retailers,  ad  agencies,  manufacturers  and 
libraries  ...  the  U.S.  Market  Forecasts  is  fundamental  in  the  implemen¬ 
tation  of  business  plans,  investments,  expansions,  market  strategies  as 
well  as  sales  opportunities. 


Includes  important 
Infurmatitin  Such  A: 


•  Population  by  Age  •  Ethnic  Groups 

•  Drug  Sales  •  Furniture  Sales 

•  Apparel  Sales  •  Persons  Per  Flouseholds 

•  Household  Income  •  Disposable  Income 

•  Median  Rent  •  Employment  By  Industry 

...  and  more! 

Six  Tabbed  Sections: 

Section  I  -  Narratives  &  Retail  Overviews 
Section  II  -  City.  County.  MSA  Rankings 
Section  III  -  Population.  Ages  &  Ethnicity 
Section  IV  -  Money.  Income  &  Employment 
Section  V  -  Education.  Housing  &  Households 
Section  VI  -  Retail  Sales 

Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  Available  On  CD-ROM  $795 

(Includes  softbirund  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to;  U.S.  Market  Forecasts,  e/o  E&P.  P.O.  Box  .^(XK). 
Denville.  NJ  078.^4-.1(XX).  Phone:  (8(K))  78.V49().L  Fax:  (97."!)  627-.‘>872. 
E-mail:  edpubtSmediainfo.eom  or  place  your  order  on  our  Web  site: 
www.mediainfo.eom  (click  on  store  icon) 


1998  EDITION  JUST  PUBLISHED!  GET  THE  ANSWERS  TO 
YOUR  MARKETING  QUESTIONS  TODAY!  _ 
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Population,  Ages  and  Ethnicity 
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Black  Hispanic 


metro  RRW3  (USAs) 
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COUNTItS.  Cities 


1,722,850 

2.123,787 

0.23 

263,590 

1,072,227 

327.567 

1,284,352 

0.24 

0.20 

377.257 

1,443,459 

118.117 

435.996 

105,317 

327.449 

36,247 

191,854 

8  765 

6.077 

0.28 

7,122 

2.106 

16  618 

969 

8,501 

78! 

5.371 
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Knight  Ridder  Rebrands 


KNIGHT-RIDDER  INC.  is  now 
Knight  Ridder. 

The  Miami-based  company  —  with 
32  dailies,  which  make  it  the  nation’s 
second  largest  newspaper  publisher 
—  has  dropped  the  hyphen  and  the 
incorporation  designation  as  part  of  a  new  branding  cam¬ 
paign. 

“For  many  years,  the  public  has  had  a  limited  knowl¬ 
edge  of  Knight  Ridder  —  or  none,”  chairman  and  CEO 
Tony  Ridder  said  in  statement.  “Now,  because  of  stepped 
up  competition  and  the  need  to  differentiate  online,  it  is 
time  to  change  this  lack  of  knowledge.” 


>I<nightRidder> 


The  company  also  changed  its  logo  and  launched  the 
slogan  “Information  For  Life”  as  part  of  a  campaign  pre¬ 
pared  by  Frankfurt  Balkind,  a  New  York  promotion  firm. 

The  goal  of  the  campaign  is  to  identify'  the  company  as 
a  source  of  Web  sites  as  well  as  newspapers.  It  recently 
branded  its  newspaper  sites  Knight  Ridder  Real  Cities. 

“As  we  move  into  the  online  business,  we  need  a  high¬ 


er  profile  of  Knight  Ridder  as  the 
parent,”  said  company  spokes¬ 
woman  Lee  Ann  Schlatter.  “Our 
identity  has  changed  because  we 
are  not  just  a  newspaper  company 
any  more,  but  a  source  of  online 

information,  too.” 

Real  Cities  features  33  sites  that  are  linked  to  Knight 
Ridder  papers  but  contain  information  not  found  in  them, 
such  as  classified  directories  and  entertainment  listings. 

The  network  was  created  in  part  to  facilitate  national 
online  media  buys. 

The  new  logo  and  slogan  began  appearing  on  the  front 
pages  of  all  of  the  company’s  papers  last  week.  The  logo 
will  be  phased  in  on  company  stationery,  business  cards, 
vehicles  and  news  racks  over  the  next  several  months. 

A  national  advertising  campaign  is  planned  with  print 
ads  to  appear  in  trade  publications,  business  magazines 
and  the  company’s  newspapers  —  no  TV  —  Schlatter  said. 

Knight  Ridder  had  used  a  hyphen  in  its  name  since 
1974,  when  the  company  was  formed  by  a  merger  of 
Knight  Newspapers  and  Ridder  Publications.  Its  sty  lized 
logo  had  been  in  use  since  the  mid-198()s,  Schlatter  said. 

—  Ken  Liebeskind 


In  corporate  rebranding, 
streamlined  name,  sylized  logo, 
catchy  slogan  hit  Page  One 


Calif.  Network 
Tops  $60M  Billings 

The  CALIFORNIA  NEWSPAPER  Net¬ 
work  (CNN),  an  advertising  place¬ 
ment  service,  registered  more  than  $60 
million  in  billings  for  1997,  according  to 
director  Sharia  Trillo. 

CNN,  an  arm  of  the  California 
Newspaper  Publishers  Association,  is 
growing  steadily,  Trillo  added,  with  an 
advertiser  roster  including  Bank  of 
America  and  Pacific  Gas  &  Electric  Co. 

Meanwhile,  she  said,  the  network’s 
handling  of  the  J.C.  Penney  account, 
through  other  state  newspaper  associa¬ 
tions,  has  broadened  to  44  states  and 
900  newspapers  nationwide. 

“We  are  working  with  our  counter¬ 
parts  across  the  country  supporting  the 
strength  of  the  AD  Net  America 
Network,”Trillo  said.  —  M.L.  Stein 


ABC  Signs  100th 
Online  Client 

ABC  INTERACTIVE, THE  interactive 
auditing  unit  of  the  Audit  Bureau  of 
Circulations,  surpassed  the  100-client 
mark  when  News  Times  Inc./  Ruxton 
Group  signed  its  14  separate  alternative 
newspaper  Web  sites  for  auditing. 

In  addition  to  pushing  ABC 
Interactive’s  client  list  to  112,  the  New 
Times/Ruxton  became  the  single  largest 
group  to  sign  with  the  auditor.  The 
seven  Web  sites,  owned  and  operated 
by  News  Times,  include  the  flagship 
Phoenix  New  Times',  Denver  Westward', 
Miami  New  Times',  Dallas  Observer; 
Houston  Press;  San  Francisco  Weekly 
and  New  Times  Los  Angeles. 

Under  the  agreement,  ABC 
Interactive  will  also  audit  seven  inde¬ 
pendently  owned  members  of  the 


Ruxton  Group,  which  is  owned  by  New 
Times  Inc.  and  sells  advertising  for  18 
weekly  papers,  including  the  New 
Times  properties. 

Inserts  Work 
For  Coupons 

Free-standing  inserts  (fsis)  con¬ 
tinue  to  outperform  other  coupon 
vehicles,  according  to  Valassis 
Communications,  the  Livonia,  Mich.- 
based  sales  promotion  company. 

On  Sunday,  Jan.  11,  Valassis  distrib¬ 
uted  over  57  million  FSls  totaling  near¬ 
ly  three  billion  pages  —  a  record  num¬ 
ber.  The  average  booklet  was  51  pages. 

“Our  recent  performance  indicates 
that  marketers  still  find  the  FSI  to  be  a 
mainstay  of  their  marketing  plans,”  said 
executive  vice  president/CEO  Al 
Schultz. 


The  shortest  distance  between  a  journalist  and  a  source. 

ProfNet 


Email  profnet@profnet.com 
URL  www.profnet.com 


Phone  1-800-PR0FNET 
Fax  516-689-1425 
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Walkout  delays 
S.F.  delivery 

WILDCAT  WALKOUT  by  indepen¬ 
dent  carriers  for  the  San  Francisco 
Newspaper  Agency  delayed  Sunday 
delivery  by  two  hours  to  between 
100, 000  and  140,000  home  delivery' 
subscribers  out  of  460,000  in  all. 

The  Jan.  25  action  was  prompted  by 
a  pay  dispute.  “It  came  down  to 
money,”  said  Steve  Hearst,  circulation 
director  for  the  agency,  the  business 
arm  of  the  San  Francisco  Chronicle 
and  San  Francisco  Examiner,  which 
publishes  a  combined  Sunday  edition. 

He  said  the  adult  carriers  decided 
on  the  walkout  late  Saturday  night  and 
negotiated  with  management  until  6 
a. m.,  when  a  settlement  was  reached. 
Details  of  the  agreement  were  not  dis¬ 
closed.  The  carriers’  move  came  as  a 
surprise,  Hearst  stated,  because  man¬ 
agement  had  met  with  them  twice  in 
recent  weeks,  including  Saturday  morn¬ 


ing.  That  session,  he  said,  produced  a 
“spirited  discussion”  and  ended  with  a 
handshake  and  an  agreement  to  meet 
again  the  following  Saturday. 

A  spokesman  for  Local  92 1  of  the 
Teamsters  union  said  some  of  its 
drivers,  who  are  employed  by  the 
agency,  pitched  in  to  make  home  deliv¬ 
eries  during  the  walkout.  Normally, 
they  transfer  newspapers  to  carrier  dis¬ 
tribution  points.  —  M.L.  Stein 

Sunday  price 
war  in  Chicago 

Sundays  in  February, the 

Chicago  Tribune  and  Chicago  Sun- 
Times  will  fight  a  price  war. 

The  Tribune  kicked  off  the  battle 
with  its  announcement  that  for  the 
month  of  February  it  is  cutting  the 
price  of  Sunday  papers  sold  in  stores 
to  99<t,from  $1.75. 'Fhe  Tribune  por¬ 
trayed  the  discount  as  an  effort  to  get 
nonreaders  to  try  the  Sunday  paper. 


For  its  part,  the  Sun-Times  is 
responding  in  kind  —  and  then  some 
—  said  Mark  Hornung,  vice  president 
of  circulation. 

“We’re  going  to  match  their  price 
and  at  selected  locations  we  may  test 
going  to  "^5  cents,”  Hornung  said.  The 
Sun-Times  can  go  to  a  lower  price  — 
and  still  have  the  sale  counted  as  paid 
circulation  by  the  Audit  Bureau  of 
Circulations  —  because  its  regular  sin¬ 
gle-copy  price  is  $1.50  on  Sundays. 

Like  other  big-city  papers  nation¬ 
wide,  the  Chicago  dailies  have  posted 
Sunday  circulation  declines  in  recent 
years.  In  the  last  ABC  reporting  period, 
the  Tribune  reported  Sunday  circula¬ 
tion  of  1,023,736,  down  2.2%  from  a 
year  earlier,  while  the  Sun-Times  was 
at  423,685,  down  4.3%  from  the  year- 
ago  period. 

Single-copy  sales  are  believed  to 
account  for  nearly  half  the  Tribune's 
Sunday  circulatitjn  and  a  little  more 
than  half  of  the  Sunday  Sun-Times’. 


For  High-Octane  Editorial  ThatsRacin’  Puts  Your  Newspaper  In  Pole  Position 

KRT  delivers  the  strongest  paginated  news  package  available  on  the  colorhd  world  of  NASCAR  racing. 
Cost  efficient  and  easy  to  use,  Thats  Racin'  is  written  by  the  best  sports  writers  in  the  business. 
You'd  find  every  issue  packed  with  inside,  in-depth  reporting 
that  is  unmatched  by  competitive  packages  and  news  wires. 


Contact  your  TMS  representative  at  800-245-6536  and  sign  up  now  to  receive 
40  weeks  of  season  coverage  beginning  February  4— plus  a  FRS  special 
anniversary  edition,  celebrating  50  years  of  NASCAR  racing. 

iiw^  KnahtRidder 
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Ad  Volume  in  Selected  National  Categories 

(January-October  1997  -  Full  Run  ROP,  In  Inches) 

Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Factory 

Automotive 

Banks 

Computers  & 
Software 

Credit 

Cards 

Food& 

Household 

Hotels  & 
Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travel  & 
Tourism 

Utilities  & 
Comms 

1  New  York  Times 

374,760 

24,195 

5,782 

14,064 

22,819 

35,421 

5,983 

2,304 

7,454 

4,410 

19,528 

146,113 

7,222 

79,465 

2  Los  Angeles  Times 

400.992 

11,998 

50,199 

17,701 

22,277 

17,432 

2,063 

3,033 

7,594 

9,218 

8,702 

202.961 

5,958 

41,856 

3  Washington  Post 

238,294 

15.670 

46,496 

11,805 

40,729 

10,894 

2,085 

1,101 

5,744 

3,909 

5,647 

42,020 

5,110 

47,084 

4  New  York  Daily  News 

148,289 

9,331 

6,659 

9.389 

18,873 

2,323 

203 

632 

4,179 

6,103 

694 

50,307 

4,157 

35,439 

5  Chicago  Tribune 

210.104 

14,775 

35,291 

14,035 

18,594 

14,329 

2,732 

2,994 

8,864 

3,673 

4,667 

46,236 

4,408 

39,506 

6  Newsday 

194,628 

6,535 

19,251 

13,588 

63,696 

3,080 

252 

932 

1,532 

5,924 

2,152 

43,671 

7,121 

26,894 

7  Houston  Chronicle 

161,633 

10,670 

35,726 

4,470 

11,684 

8,483 

518 

1,053 

1,656 

4,786 

3,451 

35,583 

1,742 

41,811 

8  Chicago  Sun-Times 

135,746 

10,835 

13,714 

14,803 

16,233 

2,508 

161 

2,069 

10,945 

1,060 

679 

37,936 

2,657 

22,146 

9  San  Francisco 

Chronicle 

167,519 

7,979 

18,372 

5,681 

15,145 

18,673 

3,180 

2,119 

7,610 

5,608 

3,849 

47,866 

3,128 

28,309 

10  Dallas  Morning 

News 

168,042 

10,782 

18,554 

3,883 

17,675 

12,666 

1,577 

1,791 

8,398 

3,913 

4,933 

34,659 

3,532 

45,679 

11  Boston  Globe 

209.481 

11,621 

14,459 

12,360 

22,974 

15,679 

1,849 

2,552 

21,762 

7,295 

9,809 

41,973 

6,146 

41,002 

12  Phoenix  Arizona 

Republic 

156,126 

11,399 

23,413 

6,961 

10,735 

4,944 

326 

1,311 

5,396 

16,067 

2,285 

30,040 

2,369 

40,880 

13  New  York  Post 

138,392 

4,830 

5,663 

9,402 

19,487 

1,686 

54 

176 

7,173 

5,695 

1,139 

36,518 

22,490 

24,079 

14  Philadelphia  Inquirer 

167,061 

10,443 

11,026 

16,727 

37,087 

10,279 

1,010 

832 

4,713 

4,996 

2,406 

38,750 

1,573 

27,219 

15  Newark  Star-Ledger 

174,398 

9,481 

15,747 

19,206 

40,094 

975 

330 

1,191 

4,420 

13,317 

3,251 

26,489 

3,271 

36,626 

16  Minneapolis  Star 

Tribune 

127,929 

7,432 

12,807 

5,744 

12,209 

8,297 

0 

2,883 

6,353 

1,970 

9,778 

31,033 

2,549 

26,874 

17  Detroit  Free  Press 

86,358 

5,949 

17,150 

2,007 

5,410 

8,275 

373 

1,013 

1,703 

685 

1,441 

27,595 

1,270 

13  487 

18  Cleveland  Plain 

Dealer 

109,685 

5,666 

12,558 

11,055 

23,211 

1,788 

0 

1,644 

1.360 

9,040 

3,961 

22,267 

1,510 

15,625 

19  San  Diego  Union- 

Tribune 

159,132 

3,782 

32,076 

4,706 

16,558 

2,899 

993 

924 

3,934 

8,348 

3,150 

35,610 

2,069 

44,083 

20  Orange  County 

Register 

157,205 

4,966 

34.678 

6,838 

16,586 

6,201 

0 

1,674 

2,694 

9,789 

977 

36,550 

3,769 

32,483 

Top  20  Sunday  Newspapers 


NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Factory 

Automotive 

Banks 

Computers  & 
Software 

Credit 

Cards 

Food& 

Household 

Hotels  & 
Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travel  & 
Tourism 

Utilities  & 
Comms 

1  New  York  Times 

290,234 

17,008 

24,140 

14,818 

9,676 

2,808 

4,796 

2,378 

39,624 

803 

20,082 

70,203 

66,213 

17,685 

2  Los  Angeles  Times 

200.220 

11,298 

15,242 

3,601 

8,659 

1,485 

1,236 

1,543 

41,840 

702 

3,794 

54,544 

39,651 

16,626 

3  Washington  Post 

88,797 

6,075 

6,226 

1,479 

13,342 

1,086 

386 

132 

14,136 

409 

2.546 

13,146 

22,132 

7,702 

4  Chicago  Tribune 

159,052 

9,977 

21,496 

9,975 

3,925 

2,158 

1,387 

289 

23,088 

606 

2,873 

16,718 

41,837 

24,723 

5  Philadelphia 

Inquirer 

116,979 

5,039 

4,048 

8,868 

25,197 

1,028 

736 

872 

14,054 

3,465 

2,279 

12,497 

27,249 

11,647 

6  Detroit  News  &  Free 

Press 

75,556 

7,887 

17,815 

1,761 

3,446 

843 

32 

225 

5,365 

318 

981 

9,456 

16,940 

10,487 

7  New  York  Daily 

News 

71,964 

3,623 

1,133 

3,337 

1,990 

357 

0 

291 

16,371 

1,490 

350 

15,334 

15,729 

11,959 

8  Dallas  Morning 

News 

108,714 

7,250 

2.979 

1,180 

12,441 

1,691 

541 

324 

12,845 

3,405 

3,314 

11,860 

27,942 

22,942 

9  Boston  Globe 

161,067 

7,408 

15,524 

6,517 

18,909 

1,877 

829 

169 

27,539 

2,486 

2,363 

12,484 

43,180 

21,782 

1  0  Houston  Chronicle 

76,734 

6,405 

1,990 

709 

8,658 

1,500 

138 

207 

7,335 

2,161 

1,777 

8,865 

21,342 

15,647 

11  Atlanta  Journal 

Constitution 

99.886 

6,499 

7,629 

5,110 

6,989 

2,043 

112 

256 

9,602 

653 

3,355 

10,028 

36,414 

11,196 

12  Minneapolis  Star 

Tribune 

80.648 

3,226 

6,814 

1,001 

8,370 

844 

126 

647 

16,016 

1,531 

3,214 

8,505 

22,234 

8,120 

13  Newsday 

92,160 

3,896 

4.258 

5,030 

10,569 

552 

144 

43 

18,856 

1,331 

330 

13,862 

28,624 

4,665 

14  San  Francisco 

Examiner  & 

Chronicle 

110,020 

7,383 

4,638 

718 

4,063 

2,592 

985 

1,299 

29,411 

890 

2,427 

12,842 

28,086 

14,686 

15  Newark  Star-Ledger 

123,095 

4,838 

7,284 

6,816 

28,431 

133 

15 

76 

22,978 

4.229 

3,026 

6,632 

35,986 

2,651 

16  Phoenix  Arizona 

Republic 

108,504 

5,931 

6,750 

1,018 

9,555 

894 

710 

496 

24,076 

16,534 

2,254 

7,804 

17,417 

15,065 

17  St  Louis  Post- 
Dispatch 

59,591 

3,825 

7,193 

442 

6,434 

294 

281 

157 

10,822 

1,360 

1,268 

6,324 

12,292 

8,899 

18  Cleveland  Plain 

Dealer 

73,103 

2,694 

4,193 

2,078 

11,333 

831 

0 

920 

3,037 

7,336 

991 

6,514 

23,456 

9,720 

1  19  Seattle  Tmes/Pst- 

1  Intelligencer 

87,451 

6,957 

2,454 

466 

8,237 

1,016 

0 

628 

7,800 

928 

1,731 

10,727 

37,073 

9,434 

1  20  Baltimore  Sun 

61,825 

6,977 

8,161 

1,751 

10,423 

567 

84 

232 

5,239 

1,599 

1,157 

6,213 

12,818 

6,604 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  September  30, 1997) 
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Ad  Volume  in  Selected  Retail  Categories 

(January-October1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

Apparel  & 
Accessories 

Auto  Supply/ 
Repair 

Books  & 
Stationery 

Building 

Materials 

Computer 

Stores 

Consumer 

Electronics 

Department 

Stores 

Discount 

Stores 

Drug 

Stores 

Food 

Stores 

Furniture  & 
Accessories 

Jewelry 

Stores 

Office  Supply 
Stores 

Sports^ 

Toys 

1  New  York  Times 

303,068 

28,685 

393 

8,360 

967 

40,600 

20,874 

110,721 

1,945 

685 

1,004 

49,983 

20,668 

10,312 

7.871 

2  Los  Angeles  Times 

573,214 

9,293 

14,594 

1,648 

5,376 

18,018 

85,420 

274,007 

13,898 

1,223 

33,278 

50,866 

2,070 

27,799 

35,724 

3  Washington  Post 

517,730 

25,033 

3,449 

706 

16,621 

24,815 

60,385 

184,900 

13,646 

2,412 

45,526 

108,377 

4,839 

11,842 

15,179 

4  New  York  Daily  News 

305,002 

9,196 

17,178 

70 

9,044 

6,868 

78,812 

90,554 

4,489 

1,336 

16,227 

59,172 

966 

6,140 

4,950 

5  Chicago  Tribune 

323,574 

16,271 

3,139 

853 

6,566 

17,211 

41,115 

101,181 

14,803 

2,905 

6,862 

75,764 

5,015 

10,809 

21,080 

6  Newsday 

377,777 

16,122 

9,382 

195 

10,664 

10,541 

117.914 

109,961 

13,580 

2,201 

4,105 

51,635 

2,513 

16,902 

12,062 

7  Houston  Chronicle 

587,677 

36,932 

7,799 

1,275 

20,357 

15,664 

45,186 

215,309 

20,175 

481 

27,682 

154,208 

4,976 

12.576 

25,057 

8  Chicago  Sun-Times 

191,532 

9,228 

9,782 

120 

12,258 

6,059 

55,237 

36,015 

8,114 

440 

8,713 

28,574 

435 

9,615 

6,942 

9  San  Francisco 

Chronicle 

238,329 

8,482 

2,976 

1,176 

1,166 

9,998 

20,291 

112,560 

10,072 

5,899 

1,166 

35,672 

1.296 

16,706 

10,869 

10  Dallas  Morning 

News 

621,059 

26,539 

5,185 

1,154 

22,080 

20,204 

52,985 

234,077 

18,176 

930 

76,914 

120,399 

4,239 

20.489 

17,688 

11  Boston  Globe 

345,145 

18,192 

1,535 

6,152 

6,187 

13,771 

26,571 

172,142 

16,114 

2,338 

8,909 

40,546 

5,564 

8.620 

18,504 

12  Phoenix  Arizona 

Republic 

434,236 

11,042 

11,100 

580 

24,254 

10,121 

41,361 

144,870 

7.434 

2,051 

20,317 

136,077 

2,306 

8.207 

14,516 

13  New  York  Post 

112,574 

9,972 

865 

132 

1,846 

8,800 

57,786 

2,051 

3,721 

1,128 

3,388 

14,338 

1,595 

1,648 

5,304 

14  Philadelphia  Inquirer 

393,297 

13,200 

4,179 

710 

5,227 

34,903 

20,082 

204,576 

4,858 

1,255 

5,388 

78,951 

2,989 

7.770 

9,209 

15  Newark  Star-Ledger 

384,941 

20,303 

5,839 

598 

9,656 

11,392 

101,146 

108,352 

13,961 

2,022 

8,461 

76,953 

2,913 

12.488 

10,857 

16  Minneapolis  Star 
Tribune 

264,696 

11,814 

4,491 

2,873 

21,443 

9,696 

27,879 

58,107 

19,503 

191 

8,379 

69,978 

2,070 

8,593 

19,680 

17  Detroit  Free  Press 

181,887 

6,387 

2,568 

134 

14,737 

5,373 

50,497 

48,632 

8,646 

2,024 

5,679 

13,338 

815 

11,288 

11,769 

18  Cleveland  Plain 

Dealer 

304,270 

9.471 

5,192 

633 

10,238 

2,846 

18,061 

124,909 

8,040 

2,073 

44,836 

54  567 

1,608 

13,212 

8,584 

19  San  Diego  Union- 

Tribune 

509,652 

6,736 

13,402 

864 

10,734 

33,403 

106,998 

167,039 

8,653 

1,003 

32,205 

69,419 

3.869 

13,807 

41.520 

20  Orange  County 

Register 

656,553 

9,922 

44,768 

1,080 

20,550 

16,983 

96,787 

187,128 

8,630 

1,071 

60,668 

124,424 

4,250 

26,035 

54,257 

NEWSPAPER 

TOTAL 

Apparel  & 
Accessories 

Auto  Supply/ 
Repair 

Top  20  Sunday  Newspapers 

Books  &  Building  Computer  Consumer  DeparUnent  Discount 
Stationery  Materials  Stores  Electronics  Stores  Stores 

Drug 

Stores 

Food 

Stores 

Furniture  & 
Accessories 

Jewelry 

Stores 

Office  Supply 
Smres 

Sports& 

Toys 

1  New  York  Times 

155,161 

16,693 

0 

1,555 

175 

6,189 

13,568 

81,585 

1,241 

0 

117 

22,736 

9,438 

1,103 

761 

2  Los  Angeles  Times 

154,578 

6,755 

11,688 

4,147 

789 

1,723 

15,254 

66,853 

2,085 

1,974 

14,137 

12,972 

2,172 

7.533 

6.496 

3  Washington  Post 

118,243 

4,616 

9,599 

2,977 

1,189 

852 

2,238 

36,633 

4,336 

9,691 

21,414 

17,891 

2,545 

2,536 

1,726 

4  Chicago  Tribune 

110,448 

4,732 

7,698 

4,080 

1,898 

2,155 

5,304 

38,291 

4,450 

1.797 

1,122 

24.974 

1.859 

9,210 

2,878 

5  Philadelphia 

Inquirer 

177,826 

1,849 

11,531 

1,314 

2,368 

4,716 

44.485 

38,134 

2,194 

9,473 

7,290 

49,619 

547 

2,464 

1,842 

6  Detroit  News  8i  Free 

Press 

70,064 

839 

1,698 

128 

7,811 

540 

13,190 

14,823 

5,326 

456 

6,853 

10,307 

184 

4  805 

3.104 

7  New  York  Daily 

News 

119,649 

1,546 

8,474 

23 

853 

6,102 

29,428 

12,411 

4,307 

6,228 

21,104 

27,979 

0 

186 

1.008 

8  Dallas  Morning 

News 

290,124 

3,589 

11,706 

1,094 

2,578 

6,968 

19,665 

86,865 

4,481 

46 

88,260 

15.201 

1,003 

6,598 

42,070 

9  Boston  Globe 

155,601 

6,187 

4,808 

4,022 

5,632 

4.044 

4,869 

55,857 

4,076 

3,699 

37 

45,134 

5.779 

4,463 

6.994 

1  0  Houston  Chronicle 

246,008 

12,738 

10,522 

1,404 

1,968 

6,862 

24,386 

79,786 

7,054 

150 

14,361 

39,900 

2,174 

5.393 

39,310 

11  Atlanta  Journal 

Constitution 

134,434 

5,669 

13,199 

581 

1,229 

5,899 

4,933 

48,896 

15,538 

450 

15,698 

14,580 

1,144 

4,395 

2.223 

12  Minneapolis  Star 

Tribune 

89,457 

1,680 

7,914 

529 

5,318 

953 

902 

14,607 

7,909 

3,718 

20,968 

14,211 

589 

4,487 

5,672 

13  Newsday 

111,659 

1,897 

1,752 

25 

3,858 

2,304 

31,197 

21,397 

5,132 

1,611 

1,327 

32,105 

1.688 

5,011 

2.355 

14  San  Francisco 

Examiner  & 

Chronicle 

108,567 

3,101 

5,958 

3,298 

1,023 

1.476 

6,007 

49,458 

1,601 

268 

2,772 

22,539 

2,924 

5.822 

2.320 

IS  Newark  Star-Ledger 

139.358 

3,812 

5,899 

167 

3,969 

6,275 

26,494 

25,565 

5,649 

8,191 

21,212 

23,777 

648 

5.057 

2,943 

16  Phoenix  Arizona 

Republic 

123,806 

827 

9,466 

79 

4.101 

6,747 

5,671 

42,742 

2,079 

436 

12,648 

29,242 

1,435 

2,948 

5385 

17  St  Louis  Post- 

Dispatch 

64,171 

312 

5,’45 

213 

2,328 

1,137 

601 

31,024 

3,138 

15 

6,816 

8,008 

19 

4,741 

674 

18  Cleveland  Plain 

Dealer 

93,404 

1,308 

6,758 

223 

11,765 

599 

786 

33,013 

3,314 

10,096 

6,565 

5,135 

303 

11,023 

2.516 

19  Seattle  Tmes/Pst- 
Intelligencer 

89,967 

3,983 

9,524 

1,184 

5,126 

5,030 

5,863 

30,295 

3,314 

1,401 

969 

13.733 

1.034 

6,292 

2.219 

20  Baltimore  Sun 

141,315 

1,114 

17,329 

405 

1,880 

1,469 

41,839 

22,731 

4,635 

10,299 

18,088 

17.305 

561 

2,242 

1.418 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  September  30, 1997) 
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TECHHPL06Y 


BY  MARK  FITZGERALD 


Reform’ s  Silver 


Lining 


LOBBYING  GROUP  for 
photographic  silver  EPA  ttU 

recyclers  says  the  U.S.  silvei 

Environmental 

Protection  Agency  may  tOXU 

be  close  to  removing  silver  from  -  -  - 

its  chemical  toxicity  list  —  a  development  that 
could  dramatically  ease  newspapers’  silver-recov- 
er>’  responsibilities. 

The  Silver  Council,  a  new  association 
bankrolled  by  photographic  film  businesses,  says 
the  EPA  could  decide  to  “delist”  silver  as  early  as 
Februar)'. 

“There  is  no  ,,  epa  de- 

listing  would  almost  certain- 
incentive  for  ly  mean  centralized  silver- 
centralized  off-site  sites  would  be  per- 

•>''  mitted  —  treeing  newspa- 

V€COV6ry”  pers  from  what  for  two 

decades  has  been  a  burden 
of  recovering  or  disposing  of  silver  at  their  own 
facilities  and  accepting  the  attendant  cradle-to- 
grave  liability  for  the  metal. 

Right  now,  the  EPA  regards  as  hazardous  waste 
any  effluent  with  silver  in  concentrations  of  5 
milligrams  or  more  per  liter. 

“So  obviously,  all  photo  processing  is  haz- 


EPA  may  delist 
silver  from 
toxics  list 


ardous  waste,  and  most  busi- 
'  delist  nesses  with  photo  processing 

ffQffg  tit)  it  all  in-house  ....  There  is 

no  incentive  for  centralized  off- 
site  recover}',”  said  the  Silver 
—  Council’s  senior  vice  president 

for  regulatory  affairs,  Jenny  Peters. 

Silver  recover)'  at  newspapers  has  become  so 
commonplace  that  publishers  tend  to  forget  that 
it  can  occasionally  get  papers  in  trouble. 

“The  cost  of  noncompliance  is  high,”  said  Vitas 
Normantus,  corporate  health  and  safety  director 
for  Guy  Gannett  Communications. 

Guy  Gannett  found  out  just  how  high  when  its 
flagship  Portland  (Maine)  Press  Herald  and 
Maine  Sunday  Telegram  were  cited  for  viola¬ 
tions  a  couple  of  years  ago. 

“We  were  doing  silver  recover)’  for  years,  and 
we  thought  we  were  doing  a  pretty  good  job,” 
Normantus  said.  “But  time  elapsed  and  people 
did  not  have  a  good  idea  of  how  much  we  were 
recovering.  We  thought  we  were  a  small-quantity 
generator,  and  guess  what?  The  regulators 
thought  a  little  bit  differently.” 

iMany  of  the  rules  change  when  a  business  is 
generating  more  than  220  pounds  of  silver  waste 
a  month,  a  threshold  pretty  easy  for  newspapers 


Environmental  Regulators  Talk  Softly 


OSHA  HAS  A  message  for  newspa¬ 
pers:  We  come  in  peace. 

When,  for  instance,  the  federal 
Occupational  Safety  and  Health 
Administration’s  chief  drafter  of 
ergonomic  regulations  appeared  on 
the  first  day  of  the  Newspaper 
Association  of  America’s  Operations 
SuperConference  in  Miami  recently, 
he  sounded  downright  apologetic. 

“I’m  responsible  for  writing  an 
[ergonomic]  standard,  but  I  don’t 
like  regulation,”  David  J.  Cochran 
told  the  conference  earlier  this  month. 
“But  for  people  who  don’t  have  a 
clue  —  what  is  the  alternative?” 

For  newspapers,  an  ergonomic 
standard  could  have  wide-ranging 
effect  —  regulating  the  chairs  and 
keyboard  in  the  newsroom  and  ad 


order-taking  departments,  changing 
lifting  procedures  in  packaging,  or 
mandating  equipment  changes  in  the 
pressroom.  Cochran’s  immediate 
news  was:  Nothing  is  happening  soon. 

“Regulation  takes  a  long  time  nor¬ 
mally  —  and  this  will  take  a  lot  longer 
than  normal.  Under  no  circumstances 
will  a  proposed  rule  be  issued  before 
Oct.  1,  1998  —  but  it  is  delusional  to 
think  it  will  be  out  then.  It  will  take 
a  long  time,”  Cochran  said. 

“I’m  responsible 
for  writing  an 
[ergonomic]  standard, 
but  I  don’t 
like  regulation” 


For  one  thing,  he  said,  rule-makers 
still  have  not  decided  whether  to  tar¬ 
get  just  manufacturers  or  just  high- 
risk  occupations,  or  to  base  regula¬ 
tions  on  job  duties,  such  as  key¬ 
boarding. 

Meanwhile,  another  bugaboo 
of  the  industty’,  the  U.S.  Environ¬ 
mental  Protection  Agency,  is 
show-ing  similar  flexibility  under 
its  so-called  (Common  Sense 
Initiative.  Among  the  proposals  to 
streamline  regulation,  the  EPA  is 
looking  at  a  “self-compliance”  proce¬ 
dure  that  would  allow  some  printing 
businesses  to  fill  out  a  form  as  sim¬ 
ple  as  the  1()40-EZ  income  tax 
return,  said  Frank  Finamore  of  EPA’s 
office  of  compliance. 

—  Mark  Fitzgerald 
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to  meet. 

('.ontaincr  requirements 
become  mucli  more  rigorous, 
and  regulators  are  less  forgiv¬ 
ing  of  even  small  infractions. 
The  Portland  papers,  for 
instance,  got  tagged  for  an 
improper  notice  on  the  door 
to  the  silver  recovery  area. 
“Our  sign  said,  Notice: 
Unauthorized  Persons  Keep 
Out,’”  Normantus  said.  "The 
EPA  wanted  it  to  say, 

Danger;  Unauthorized 
Persons  Keep  Out.’” 

Newspapers  continue  to 
be  cited  for  violations  like 
these  even  though  the  EPA 
for  some  years  now  has  not 
considered  silver  a  danger. 

In  1991  the  EPA  eliminated 
its  silver-content  standard  for 
drinking  water,  announcing 
that  silver  in  drinking  water 
posed  no  health  threat.  In  its 
more  recent  “toxicitt'  charac¬ 
teristics”  review  of  silver, 
released  last  summer,  the 
EPA  determined  that  “migra¬ 
tion  to  ground  water  is  not  a 
pathway  of  concern  for  sil¬ 
ver,”  Peters  said. 

That  should  surprise  no 
one,  she  added;  As  recently 
as  the  late  1 960s.  authorities 
routinely  added  silver  to  dis¬ 
infect  drinking  water. 


China  Probes 
Dumping 

IN  RESPONSE  TO  papermak- 
ers’  complaints,  Cdiina’s 
trade  mini.stn'  is  investigating 
damage  to  the  domestic- 
newsprint  industn  caused  by 
allegedly  dumped  imports 
{H&P,  Dec.  6,  p.  26). 

If  the  probe  finds  below- 
co.st  pricing,  eight  big  pro¬ 
ducers  from  South  Korea  and 
North  America  may  face  puni¬ 
tive  tariffs  of  as  much  as  76% 
on  their  exports  to  f^hina, 
according  to  the  Wall  Street 
Journal.  Reuters  earlier 
reported  that  to  reduce  over¬ 
supply,  c;hina  resumed  pay¬ 
ing  tax  rebates  to  domestic 
producers  who  export. 


OPERATIONS 

Raymond  E.  DOUGLAS  was  promoted  to  the  newly 
created  position  of  information  systems  and  technology 
vice  president  at  the  New  York  Times  Co.  He  held  a  similar 
position  at  the  New  York  Times  \ot  more  than  four  years. 
Reporting  to  vice  chairman  and  senior  vice  president 
Michael  Golden,  as  of  Jan.  1 .  Douglas  has  been  responsible 
for  all  business,  production  and  publishing  systems.  His 
staff  is  charged  with  ensuring  that  systems  development  and 
technology  activities  meet  the  company's  business  and 
strategic  objectives. 

Golden  credited  Douglas  with  managing  complex  sys¬ 
tems  and  prepress  production  projects  and  playing  a  key 
role  in  the  T/mes'  transition  to  pagination  and  full  color. 
Among  Douglas'  recent  challenges  were  the  start-up  ot 
printing  of  Northeast  editions  and 
last  year's  call  to  lead  systems  in 
putting  the  paper  s  Financial  and 
Systems  Transformation  project 
back  on  track. 

Joining  the  Times  as  prepress 
manager  in  1990,  Douglas  rose  to 
group  director  of  publishing  sys¬ 
tems  and  technology  in  two  years. 
Ten  years  before,  he  served  as  sys- 
Douglas  terns  director  with  the  team  that 
launched  USA  Today. 

He  earlier  worked  for  Control  Data  Corp.  and  Atex  Inc., 
supplier  of  editorial  and  ad  layout  systems  for  the  Times. 

T/mes  corporate  systems  vice  president  JACK  HAYON. 
formerly  In  charge  of  infernal  audit,  reports  to  Douglas. 
Among  other  projects,  Hayon  is  responsible  for  ensuring 
that  Year-2000  issues  are  dealt  with  on  schedule.  He  is 
expected  to  return  to  financial  matfers  when  Year-2000 
tasks  are  completed. 

In  the  wake  of  Douglas'  move  to  corporate,  publishing 
systems  director  KRIS  TENNENT  takes  on  additional 
responsibility  for  the  paper's  data  center  operations. 

TOM  TRAVIS  was  appointed  pro¬ 
duction  director  at  Scripps  Howard 
Newspapers'  Ventura  Courtly  (CaWf.) 

Star.  Formerly  production  director  at 
Knight  Bidder's  St  Paul  Pioneer 
Press,  he  earlier  held  pressroom 
positions  at  the  group's  flagship 
Miami  Herald. 

PETER  STARREN  is  now  Central  Travis 
Maine  Newspapers'  operations 
director,  a  new  position  at  the  publisher  ot  Augusta's 
Kennebec  Journal  and  the  Waterville  Morning  Sentinel  Now 
in  charge  of  produefion,  including  press  operations,  informa¬ 
tion  systems  and  facilities  management,  Starren  had  been 
serving  as  an  executive  on  loan  from  Portland  Newspapers, 
where  for  six  years  he  was  circulation  director  of  the  Podland 
Press  Herald  and  the  Maine  Sunday  Telegram. 

Central  Maine  Newspapers  and  Portland  Newspapers  are 
owned  by  Guy  Gannett  Communications.  In  addition  to  its 
16.500-circulation  Journal  and  22,556-circulation  Sentinel 
Central  Maine  prints  several  weekly  newspapers  and  tree¬ 
standing  inserts. 

Chicago  Sun-Times  production 
manager  RANDALL  RIDGE  was 

promoted  to  production  director. 

The  promotion  comes  ahead  of  a 
$100  million  printing  plant  the 
paper  plans  to  open  next  year. 

Ridge  has  held  several  supervisory 
positions  in  the  production 
department  and  managed  the 


Ridge 


introduction  of  various  technological  changes  since  joining 
the  paper  as  a  photoengraving  apprentice  in  1976. 

Fayetteville  Publishing  Co.  named 
JDHN  JENKINS  production  direc¬ 
tor.  Responsible  for  prepress,  the 
pressroom,  packaging,  commercial 
printing  and  maintenance,  he 
reports  to  the  publisher  and  gener¬ 
al  manager  of  the  Fayetteville 
(N.C.)  Observer-Times. 

Formerly  production  director  at 
the  Times  Herald-Record.  Jenkins 

Middletown,  N.Y.,  Jenkins  earlier 
served  in  various  production  department  capacities  at  the 
Cedar  Rapids.  Iowa.  Gazette.  St  Paul  Pioneer  Press  and 
Boca  Raton  News. 

GERRY  W.  RILEY  was  named  production  vice  president  at 
Gannett  Suburban  Newspapers,  White  Plains.  N.Y.,  succeed¬ 
ing  FAL  BDLZNER  who  announced  his  retirement  in 
November  after  44  years  with  Gannett.  Riley  brings  almost  30 
years  ot  experience  to  supervision  of  prepress,  camera,  print¬ 
ing  and  distribution  for  the  newspaper  group  just  north  ot 
New  York  City. 

He  most  recently  was  operations  director  at  the  Clarion- 
Ledger.  Jackson,  Miss.,  where  he  helped  oversee  a  $32  mil¬ 
lion  construction  and  press-installation  project.  Beginning  in 
1969,  Riley  spent  13  years  managing  the  pressroom  of  the 
Journal  and  Courier,  Lafayette,  Ind.  He  left  to  establish  two 
overseas  print  sites  for  USA  Today. 

Boizner  joined  Gannett  in  1953  as  an  apprentice  printer  at 
the  Courier  News.  Plainfield.  N.J.  He  worked  in  management 
positions  in  Niagara  Falls  and  Rochester.  N.Y.,  and  Des 
Moines.  Iowa,  before  joining  Gannett  Suburban  Newspapers 
in  1990. 

New  Haven  (Conn.)  Register  pro¬ 
duction  manager  RDBERT  A. 

NEVDLA  was  promoted  to  produc¬ 
tion  director.  In  his  33  years  at 
Journal  Register  Co.'s  100.051 -cir¬ 
culation  (115.285  Sunday) 

Connecticut  daily,  Nevola  has 
served  in  various  production  man¬ 
agement  positions. 

He  now  oversees  production  of 
the  Register.  Shore  Line  Newspapers.  Guilford:  Elm  Cily 
Newspapers.  Milford;  and  Connecticut's  County  Kids. 
Westport. 

BLAKE  A.  DICKIE  pressroom  manager  at  Pioneer  Press, 
was  promoted  to  production  manager  tor  Hollinger 
International's  Chicago-area  chain  of  48  community  weeklies 
with  circulations  totaling  220.000. 

PAUL  DILAURD  joined  the 
Burlington,  N.C  ,  Times-News  as 
production  director.  After  an  appren¬ 
ticeship  and  work  as  a  journeyman 
in  the  Philadelphia  Inquirer  press¬ 
room,  DiLauro  became  pressroom 
foreman.  In  1988  he  moved  to  the 
Kansas  City  Star  and  Times,  serving 
as  pressroom  manager.  During  the 
early  1990s.  he  was  senior  opera¬ 
tions  manager  at  the  Kearny,  N.J.. 
plant  of  the  New  York  Daily  News.  He  moved  to  Gannett's 
Springfield  (Mo.)  News-Leader  as  pressroom  manager,  and 
for  the  past  three  years  has  directed  production  at  the  Record. 
Troy,  N.Y. 


DiLauro 


Nevola 
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CimiOH  SEX  STORY  FORCES 
PRINT  MEDIA  CHANGES 


A  growing  audience  of  millions  now  expects  to  find  'instant' 

coverage  of  breaking  national  news  events  on  the  Web 


hy  David  Noack 


^^The  Web  will 
(ultimately) 
turn  every  daily 
newspaper  into 
a  Tv  ire  service,’ 
delivering  news 
accounts  as 
they’re  written, 
not  when  the 
paper  is 
printed 


Dave  Noack  is  associate 
editor  of 
MediaINFO.  com. 


AS  last  week’s  lurid  allegations  about  a  sexual  rela¬ 
tionship  between  President  Clinton  and  a  for¬ 
mer  White  House  intern  went  public,  they  also 
served  to  demonstrate  how  the  Internet  is  fun¬ 
damentally  altering  the  way  print  media  companies  must 
respond  to  major  breaking  news  events. 

A  year  ago,  most  newspapers  and  newsmagazines  adhered  to  the  hard  rule  that  they  would  not 
scoop  themselves  by  putting  breaking  news  on  their  Web  sites  before  it  appeared  in  their  print  edi¬ 
tions.  But  a  rapidly  growing  public  demand  for  almost  “instant”  Web  coverage  of  breaking  national 
news  stories  has  forced  even  the  largest  newspapers  and  magazines  —  like  the  Washington  Post 
and  Newsweek  —  to  abandon  the  old  rule. 

With  competitors  like  CNN.com,  MSNBC,  and  CNET  operating  their  newsrooms  as  instant  news 
update  centers  for  millions  of  Internet  news  consumers,  mainstream  print  publications  like 
Newsweek  and  the  Washington  Post  were  getting  beat  to  the  punch  on  growing  numbers  of  sto 
ries  throughout  the  year.  In  November,  'street  first  broke  with  tradition  and  scooped  itself  by 
publishing  an  exclusive  interview  with  Chinese  dissident  Wei  Jingsheng  online  days  before  a  print 
edition  containing  the  same  story'  was  distributed. 

Web  itself  drives  story 

In  last  week’s  Washington  situation,  the  Web  was  not  simply  a  convenient  conduit  for  releasing 
an  exclusive  story'  —  it  was  the  entity'  that  was  driving  the  media  frenzy  about  the  alleged  presi¬ 
dential  sex  scandal. The  news  event  began  on  Sunday  with  a  bombshell  report  posted  to  the  infa¬ 
mous  online  Drudge  Report,  a  HolK'wood-based  news/gossip  Web  site.  It  read: 

“BLOCKBUSTER  REPORT;  23-Y^  OLD,  FORMER  WHITE  HOUSE  INTERN,  SEX  RELATIONSHIP 
WITH  PRESIDENT  “World  Exclusive**  **Must  Credit  the  DRUDGE  REPORT**  At  the  last  minute,  at 
6  p.m.  on  Saturday  evening,  NEWSWEEK  magazine  killed  a  story'  that  was  destined  to  shake  official 
Washington  to  its  foundation:  White  House  intern  carried  on  a  sexual  affair  with  the  President  of 
the  United  States!  The  DRUDGE  REPORT  has  learned  that  reporter  Michael  Isikoff  developed  the 
story  of  his  career,  only  to  have  it  spiked  by  top  NEWSWEEK  suits  hours  before  publication.  A 
young  woman,  23,  sexually  involved  with  the  love  of  her  life. . .  ” 

The  Drudge  Report,  which  is  written  by  Matt  Drudge,  has  been  criticized  in  the  past  for  playing 
fast  and  loose  with  the  facts.  Last  year, White  House  adviser  Sidney  Blumenthal  sued  Drudge  for  $30 
million  over  claims  of  spousal  abuse.  Drudge  retracted  that  story. 

By  Tuesday  night,  as  Drudge’s  report  was  confirmed  and  word  of  the  alleged  presidential  affair 
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rocked  the  nation’s  capital,  the  stor>'  contin-  NETSCAPE  SELECTS  REAL  MEDIA  TECHNOLOGY 
tied  to  reverberate  ever  louder  through  cyber-  Netscape  Communications  of  Mountain  View, 

space.  Competing  against  hundreds  of  Web  Calif.,  has  selected  Real  Media  of  New  York  City 

sites  publishing  sensational  details  of  the  to  provide  the  online  ad  management  software 

story,  the  Washington  Post  and  Newsweek  for  its  new  Netscape  PublishingXpert  system, 

elected  to  put  their  own  stories  online  prior  PublishingXpert  is  an  off-the-shelf  package  that 

to  the  revelations’ appearance  in  print.  allows  businesses  to  quickly  set  up  e-commerce 

The  main  scandal  story',  coupled  with  a  Web  sites  selling  editorial  content  and  other 

package  of  sidebars,  a  discussion  forum  and  products.  Real  Media  currently  provides  ad  man- 

background  information,  appeared  on  the  agement  services  to  online  newspaper  sites  on 

Washingtonpost.com  site  shortly  after  mid-  several  continents, 

night  Wednesday.  The  presses  were 
whirling  out  copies  of  the  same  stories 
on  paper,  but  those  wouldn’t  be  deliv¬ 
ered  to  newsstands  and  subscribers’ 
doorsteps  for  many  hours. 

The  story'  alleged  that  Clinton  had  an 
affair  with  Monica  Lewinsky',  an  ex- 
White  House  intern,  and  that  Linda 
Tripp,  a  friend  of  Lewinsky  ’s,  reportedly- 
taped  a  number  of  conversations  with 
Lewinksy  about  the  alleged  affair  and 
turned  those  tapes  over  to  independent 
counsel  Kenneth  Starr. 

'Overtaken  by  events' 

Leslie  Walker,  editor  in  chief  ofWash- 
ingtonpost.com,  said  editors  felt  that  if 
they  waited  to  break  the  story-  in  the 
paper,  the  online  version  of  the  newspa¬ 
per  “would  be  overtaken  by  events.”  She 
said,  “the  Web  offers  us  a  new  vehicle  to 
be  competitive,”  and  that  exclusive  infor¬ 
mation  gathered  during  the  day  by  Post 
staffers  was  made  available  on  the  Web 
site  as  quickly  as  possible. 

Within  hours  of  the  Washington 
Post's  Web  site  posting,  exec¬ 

utives  also  decided  to  get  their  story  out 
as  quickly  as  possible  via  cyberspace. 

The  article  by  Michael  Isikoff  chroni¬ 
cling  the  alleged  affair  was  posted  to  the 
Newsweek  Interactive  section  of  Amer¬ 
ica  Online  as  well  as  to  the  Washington- 
post.com  Web  site. 

A  Newsweek  spokeswoman  said,“We 
released  it  [the  Lewinsky  story-]  because 
every  one  was  jumping  on  this  story  .  And 
we  had  information  that  wouldn’t  have 
held  until  Monday,”  she  said. 

Industry-  observers  suggest  that  the 
nature  of  breaking  news  coverage  will 
never  be  the  same  again,  and  that  news¬ 
papers  will  have  to  adjust  further  to  that 
unsettling  fact  by  integrating  their  Web 
sites  and  daily-  news  desks. 

“The  Web  will  turn  every-  daily  news¬ 
paper  into  a  “wire  service,’  delivering 
news  accounts  when  they’re  written, 
not  when  the  paper  is  printed,”  said 
Steve  Geimann,  immediate  past  presi¬ 
dent  of  the  Society  of  Professional  Jour¬ 
nalists  (SPJ). 
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In  Short 


SOME  SIDEWALK  REPAIRS 

Despite  a  previous  boast 
that  it  was  willing  to  spend 
whatever  it  took  to  make 
Sidewalk  the  leader  in  local 
online  publishing, 

Microsoft  has  cut  back  its 
national  Sidewalk  opera¬ 
tions  after  sustaining  hun¬ 
dreds  of  millions  of  dollars 
in  '97  losses  across  its  vari¬ 
ous  online  ventures.  In  late 
January,  the  software  giant 
terminated  about  three 
dozen  positions  in  its  Side¬ 
walk  operations  in  10  U.S. 
cities.  Meanwhile,  it  is  also 
reported  to  be  preparing  to 
launch  a  new  version  of  its 
Sidewalk  software  struc¬ 
ture.  This  one  de-empha- 
sizes  original  local  content 
produced  by  Sidewalk  edi¬ 
torial  personnel  in  favor  of 
more  nationally  oriented 
content  acquired  from  out¬ 
side  sources. 


GROUNDHOG  WEB  NEWS 

One  of  the  cherished  tradi¬ 
tions  of  Pennsylvania 
newspapering  —  the 
annual  report  on  the 
behavior  of  the  groundhog 
Punxsutawney  Phil  —  has 
become  a  major  Internet 
event.  Started  by  the  local 
Punxsutawney  Spirit  in 
1886,  the  Feb.  2  observa¬ 
tion  that  portends  whether 
spring  will  arrive  early  or 
late  can  be  seen  live  on 
the  Web  at  www.state.pa. 
us/visit/groundhogday. 
Other  Phil  sites  include: 
www.groundhog.org 
www.penn.com/punxsycc 
www.punxsutawney.com 


Public  Information  Online 

WEB  RECORDS  REMOVED 

Newspaper  denies  it  buckled  to  outside  pressure 


According  to  the  publisher,  a  debate  by 
members  of  its  own  newsroom  caused 
the  Las  Ve^as  Review-Journal  to 
remove  a  comprehensive  list  of  public 
emploj  ee  salaries  from  its  Web  site. 

In  October,  the  newspaper  used  its  Weh 
site  to  publish  a  database  list  that  included  the 
names,  titles,  departments,  and  annual  gross 
salaries  of  more  than  57,()()()  Nevada  public 
employees.  This  included  employees  of 
school  districts,  local  governments,  water  dis¬ 
tricts,  and  the  state  university  system. 

The  pa>  roll  database  was  published  along 
with  another  stor\’  revealing  details  t)f  the 
state’s  100  highest-paid  government  employ¬ 
ees. 

But  then  the  payroll  lists  were  taken  down 
from  the  Web  site  in  late  November. 

Review-Journal  publisher  Sherman  Fred¬ 
erick  said  this  happened  because  some  news¬ 
room  personnel  didn’t  think  it  was  appropri¬ 
ate  to  make  the  salary’  information  available  to 
the  Web-surfing  public.  Frederick  said  he 
ordered  the  material  taken  down. 

“The  debate  was  mainly  an  internal 
debate,”  Frederick  said.  “We  didn’t  receive 
much  pressure  from  the  outside.  We  did 
receive  a  few  calls  from  teachers  and  firemen. 

1  did  not  take  any  calls  from  any  union  lead¬ 
ers,  although  Fm  sure  they  weren’t  too  happy 
with  the  list.” 

He  said  the  newsroom  was  split  among 
those  who  favored  keeping  the  information 
online  and  those  who  questioned  the  news 
value  of  a  database  that  allowed  citizens  to 
easily  check  out  the  tax-supported  salaries  of 
specific  government  workers. 

Canceled  subscriptions 

However,  Susan  Strand,  president  of  the 
Cdark  Catunty'  C'.lassroomTeachers  Association, 
said  that  while  there  was  no  organized  effort 
to  get  the  newspaper  to  remtwe  the  payroll 
data,  indiv  idual  teachers  expressed  their  out¬ 
rage  over  the  information  and  many  canceled 
their  subscriptions. 

“A  lot  of  teachers  complained,”  said  Strand. 
They  dropped  their  subscription  to  the  news¬ 
paper.  They  called  and  said  what  purpose  are 
you  publishing  this  information  for  and  they 
[the  newspaper)  said  that  everybody  has  a 
right  to  know,”  said  Strand,  whose  union  rep¬ 
resents  9,900  members. 

Editor  Fhomas  Mitchell  conceded  the  pay¬ 


roll  list  was  controversial,  but  denied  the 
newspaper  bowed  to  outside  pressure  when 
removing  it  from  its  Web  site. 

'Had  a  lot  of  people  call' 

“1  had  a  lot  t)f  people  call  me  and  a  lot  of 
friends  who  disagreed  with  me,”  Mitchell 
explained.  “They  did  not  feel  (the  salary'  data) 
was  important.  Why  should  we  put  up  the 
names  of  some  teacher  somewhere?  Because 
1  pay’  their  salary'.  I’m  the  boss  and  if  you’re  my 
employee  1  expect  to  know  what  you’re 
doing  and  what  I’m  paying  you,”  he  said. 

Mitchell  said  it  took  a  few  months  to  com¬ 
pile  the  pay  roll  information  from  various  gov¬ 
ernment  agencies.  Sttme  were  cooperative 
and  some  halked  at  allowing  a  news  organiza¬ 
tion  access  to  public  financial  records,  he  said. 

Open  records  vs.  privacy 

First  Amendment  and  privacy  experts  are 
divided  over  whether  such  vast  amounts  of 
detailed  public  information  should  be  posted 
online  simply  because  it  is  possible  to  easily 
do  so. 

Robert  (iellman,  a  privacy’  expert  in  Wash¬ 
ington,  D.Cl,  said,  “There  is  a  real  difference 
between  information  that  is  available  but  hard 
to  get  and  information  that  is  a  click  away.” 

John  V.  Ravlik,  executive  director  of  the 
('.enter  for  New  Media  at  the  (T)lumbia  Uni¬ 
versity  Clraduate  School  of  Journalism,  said 
that  while  there  is  no  legal  barrier  from 
putting  such  information  online,  there  are 
other  considerations. 

“The  question  then  comes  down  to 
whether  it  violates  any  ethical  standards,  such 
as  violating  people’s  privacy,”  said  Pavlik. “1  do 
think  there  are  important  reasons  to  make 
this  kind  of  information  available,  primarily 
tor  reasons  of  public  accountability'  for  the 
spending  of  public  dollars.” 

Katherine  White,  a  First  Amendment 
lawy  er  in  Raleigh,  N.  C.,  said  that  just  because 
a  newspaper  can  now  put  a  database  of  infor¬ 
mation  online  doesn’t  necessarily  make  it 
news,  “(ienerally,  what  a  news  publication 
does  with  a  database  should  be  left  to  editor¬ 
ial  judgment  and  should  remain  there,”  said 
White. 

She  said  dangers  inherent  in  putting  data¬ 
base  information  online  is  that  some  of  the 
information  may  not  be  accurate  or  updated 
in  a  timely  fashion. 
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Pay  for  secrecy 

The  CALIFORNIA  SUPREME  Court 
has  ordered  the  city  of  Richmond, 
Calif.,  to  pay  the  San  Francisco  Bay 
Guardian's  legal  fees  in  a  case  involv¬ 
ing  the  newspaper’s  efforts  to  gain 
access  to  police  records.  The  ruling  fol¬ 
lows  a  1995  court  settlement  in  which 
the  city  agreed  to  release  to  the  news¬ 
paper  Police  Department  and  Police 
Commission  documents  from  an  inves¬ 
tigation  of  police  brutality'. 

Jim  Wheaton,  a  First  Amendment 
Project  lawyer,  who  represented  the 
alternative  paper,  said  attorneys’  fees 
could  reach  $150,000. 

“I  hope  that  not  only  the  city'  of 
Richmond,  but  all  cities  and  counties, 
learn  the  hard  lesson,”  Wheaton  said. 
“Wrongly  withholding  the  public’s  in¬ 
formation  carries  a  very  big  price  tag.” 

Although  the  city'  agreed  to  turn 
over  the  documents,  it  argued  that  it 
should  not  have  to  pay  legal  costs 


because  it  was  the  “prevailing  party  ”  in 
the  lawsuit.  But  the  high  court  upheld 
a  state  appeals  court  decision,  stating, 
“When  the  city  asserted  a  blanket 
exemption  of  all  records  and  obdurate¬ 
ly  refused  to  produce  any  of  them,  it 
ran  the  risk  for  an  award  of  ‘reason¬ 
able  attorneys’  fees’  if  its  position  was 
not  upheld  in  court.  That  risk  has  now- 
been  realized.”  —  M.L.  Stein 

Suit  dismissed 

A  JUDGE  DISMISSED  a  suit  filed  by  a 
reporter  against  coach  John  Cali- 
pari  of  the  National  Basketball  Associa¬ 
tion’s  New  Jersey  Nets  and  the  Nets 
organization.  Dan  Garcia  of  the  Star- 
Ledger,  Newark,  claimed  he  suffered 
“extreme  humiliation  and  emotional  dis¬ 
tress”  because  Calipari  called  him  “a 
Mexican  idiot”  in  a  confrontation  after  a 
team  practice  last  March.  The  suit,  filed 
in  July,  accused  Calipari  of  inflicting  emo¬ 
tional  distress  and  a,ssault,  among  other 


things.  Judge  Joseph  Scancarella,  on 
Dec.  24,  granted  the  team’s  request  for 
dismissal,  according  to  Andrew  P  Napo 
litano,  attorney  for  Calipari  and  the  Nets. 

Just  before  the  incident,  Calipari  was 
being  inter\'iewed  by  New  York  Post 
reporter  Fred  Kerber.  The  coach  then 
gestured  toward  Garcia,  who  was  talk¬ 
ing  to  Nets  spokesman  John  Mertz 
about  30  yards  away.  Kerber  reported 
that  Calipari  was  complaining  about 
media  coverage  and  said, “Mexican 
idiot,”  along  with  an  expletive,  loudly 
enough  for  Garcia  to  hear. 

Kerber  said  that  started  a  10-minute 
confrontation  in  which  Garcia  said,“I 
don’t  appreciate  any  ethnic  remarks,” 
and  Calipari  responded,  “You  can’t  take 
a  joke?  If  I’ve  offended  you,  1  apologize.” 

Calipari  read  a  public  apology  four 
days  later  and  was  fined  $25,000  by 
the  NBA.  Garcia  said  at  the  time, “He's 
apologized  to  me.  Let  him  go  on  with 
the  team.”  Garcia  said  he  did  not  plan 
to  appeal.  —  AP 
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BY  DAVID  ASTOR 

Progress  Report  For 
A  Parade  Publication 


t:ACT;\'m.  newspaper  magazine 
for  teens,  is  nowhere  near  adoles- 
eence  itself.  As  a  matter  of  fact,  it 
won’t  turn  2Vi  until  March. 

But  that’s  old  enough  to  get  a 
sense  of  how  the  weekl)'  publication  is  doing  — 
and  the  numbers  look  pretty  good  so  far; 

♦  React  started  in  September  1995  with  about 
60  newspapers.  It  now  has  more  than  160, 
including  108  NlE-only  clients  and  other  papers 
that  distribute  the  magazine  to  some  or  all  of 
their  subscribers. 

♦  React  circulation  cur¬ 
rently  stands  at  about  3  5 
million,  with  readership  esti¬ 
mated  at  4.6  million  teens. 

♦  This  readership  is  53% 
female  and  47%  male,  mak¬ 
ing  it  the  rare  teen  publica¬ 
tion  almost  equally  popular 
with  both  genders. 

♦  Each  month,  the  maga¬ 
zine  receives  more  than 
60,000  phone  calls,  about 
5,000  e-mails  and  nearly 

1,000  pieces  of  “snail  mail”  from  teens  (and  some 
adults). 

♦  The  react.com  Web  site,  which  started  simul¬ 
taneously  with  the  print  product,  gets  about  1.5 
million  hits  a  month. 

♦  The  magazine  expects  to  run  1 50  to  200 
pages  of  ads  in  1998,  up  from  about  50  in  its  first 
full  calendar  year  of  1 996.  The  current  rate  for  a 
color  page  is  $43,848. 

Despite  all  these  positive  num¬ 
bers,  react  —  like  most  relativeh’ 
new  magazines  —  is  still  showing 
red  ink. 

“We  re  not  profitable  yet,”  said 
C'^arlo  Vittorini,  chairman  and  pub¬ 
lisher  of  react  s  Parade  Publications 
parent.  “It  will  take  a  couple  more 
years.  But  we  re  satisfied  with  the 
investment.  The  pieces  are  all  com¬ 
ing  together” 

“1  think  they’ve  done  marvelously 
well,”  agreed  Colleen  Dishon,  the 
former  Chicago  Tribune  associate 
editor  who  helped  create  react  and 
continues  as  consulting  editor. 

The  editor  is  Lee  Kravitz,  who 
said  readers  are  attracted  to  the 


editorial  mix  includes  entertainment  and  serious  news. 


magazine’s  original  reporting  in  such  categories 
as  entertainment,  sports  and  hard  news. 

“It  hiLS  been  said  that  teenagers  are  not  interested 
in  serittus  topics,”  he  commented.  “That  has  been 
proven  totally  wrong  by  the  response  we  get.” 

A  lot  of  this  response  comes  from  readers 
answering  polls,  quizzes  and  various  other  interac¬ 
tive  features  offered  by  the  magazine  and  Web 
site. 

“Almost  every  page  in  the  magazine  asks  for  a 
response,”  observed  vice  president/advertising 
Bunny  Fensterheim. 

All  this  feedback  “is  overwhelming  and  over¬ 
whelmingly  interesting,”  said  Kravitz.  “It  keeps 
our  fingers  and  minds  on  the  pulse  of  what 
teenagers  think  and  care  about”  —  and  helps 
shape  the  content  of  the  magazine. 

Another  popular  weekly  feature  is  “Everyda) 
Heroes,”  which  spotlights  teens  who  get  involved 
in  various  causes. 

Some  media  outlets,  according  to  react  execs, 
focus  too  much  on  the  relative!}'  small  percentage 
of  bad  teens. 

“We  give  a  very  different  picture  of  young 
Americans,”  said  Vittorini. 

"React  treats  kids  in  a  respectful  way,”  added 
Dishon. 

The  magazine  also  holds  contests,  such  as  a 
current  one  inviting  readers  to  design  the  cover 
art  for  a  limited<dition  (T)  from  the  popular 


How  has 
‘react’  been 
doing  since  the 
teen-oriented 
magazine 
started  in 
1995? 


"We're  satisfied  with 
the  investment.  The 
pieces  are  all  coming 
together." 

—  Carlo  Vittorini 
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Netscape:  Bead:  Indew 


Parent  Site  Info 
In  New  Column 

fATERlAL  FROM  THE 


Parent 

jLVX  Soup"  Web  site  is  being  offered  in 
the  form  of  a  weekh  column  by  (Copley 
News  Service. 

“Parent  Soup  Offline"  covers  child 
development  and  behavior,  and  pro¬ 
vides  tips  on  parenting,  safety,  day  care 
and  more. 

The  ww"w.parent. soup.com  site  com¬ 
bines  advice  from  experts  and  thou¬ 
sands  of  parents  in  a  give-and-take  on 
various  topics  in  chat  rooms.  By  con¬ 
tacting  their  newspapers,  readers  of 
“Parent  Soup  Offline"  will  be  able  to 
have  their  questions  added  to  the 
online  list. 


TV  Listings  For 
Users  Of  E-Mail 


The  "react"  Web  site  gets  about  1.5  million  hits  a  month. 


ASERVK'.E  that  offers  customized 
TV  listings  to  e-mail  u,scrs  has  been 
created. 

The  push-technology  “TV  Tonight" 
combines  listings  from  Tribune  Media 
Services  with  e-mail  delivery  from 
InfoBeat  (formerly  known  as  Mercury 
Mail).  It  offers  prime-time  and  late-night 
talk  show  listings  and  summaries  for  53 
network  and  cable  channels.  It  also 
offers  “TV  Tomorrow  Night"  listings  and 
summaries. 

VfTi  Television  Network  is  the  first 
“TV  Tonight"  programming  advertiser. 


band  Oasis.  Part  of  the  proceeds  will 
go  to  VHl  Save  the  Music,  which  raises 
money  for  mu.sic  education  in  public- 
schools. 

Speaking  of  design,  react's  busy  lay¬ 
out  has  been  praised  and  criticized. 

But  Kravitz  noted  that  many  teens  pre¬ 
fer  a  “colorful"  and  “dense”  look. 

The  look  and  content  of  the  award¬ 
winning  magazine  and  Web  site  are  the 
responsibility  of  more  than  two  dozen 
editorial  staffers,  including  many  who 
are  in  their  2()s  and  early  30s. 

React  also  shares  staff  with  Parade 
magazine  in  such  areas  as  finance  and 
production. 

The  only  papers  that  can  subscribe 
to  react  are  those  that  buy  Parade, 
which  .started  in  1941  and  now  has 
337  clients  with  a  circulation  of  37.7 
million.  Parade,  of  course,  appears  on 
Sunday,  while  react  is  usually  distrib¬ 
uted  on  .Monday  or  Tuesday. 

One  paper  carrying  react  is  the 
Fargo,  N.D.,  Forum,  who.se  editor 
praised  the  magazine. 

“It  fills  a  niche  that  needs  filling.” 
said  joe  Dill,  adding  that  the  Forum 
became  a  client  after  getting  positive 
responses  from  most  of  the  middle 
school  students  it  showed  react  to. 

E&P  also  called  Parade  subscribers 
who  don’t  run  react  to  find  out  why. 

“We  don’t  see  it  as  a  must-buy  at 
this  point,  but  we  re  continuing  to 
look  at  it,”  said  (T)pley  Lt>s  Angeles 


Newspapers  editor  Jim  Box.  "There’s  a 
possibility  that  w'e  might  pick  it  up.  1 
like  the  mix  of  stories.” 

He  noted  that  react,  like  other 
youth-oriented  publications,  faces  the 
challenge  of  being  run  by  “a  group  of 
adults  try  ing  to  figure  out  what 
teenagers  are  interested  in.”  But  the 
editor  said  react  is  helped  by  its  reader 
feedback. 

Box  added  that  his  three  Copley 
papers  —  the  Torrance  Daily  Breeze, 
Santa  .Monica  Outlook  and  San  Pedro 
Seivs-Pilot  —  generate  their  own  teen 
coverage,  and  that  there  are  advantages 
to  local  content. 

A  few  papers  do  opt  for  a  “best  of 
both  worlds"  approach  by  buy  ing  react 
and  then  including  local  editorial  and 
ads  with  it. 

Wherever  react  appears,  it  is  com¬ 
peting  against  .several  different  kinds  of 
media  for  the  attention  of  teens.  These 
include  IV,  radio,  computers  and  maga¬ 
zines  (such  as  Time  Inc.’s  recently 
launched  Teeu  People). 

But  Fensterheim  said  one  thing  that 
differentiates  tvact  is  its  “dual  audience” 
appeal  to  both  girls  and  boys.  And 
Dishon  pointed  to  the  magazine’s  mis¬ 
sion  of  attracting  teens  to  newspapers. 

“If  you  don’t  get  them  young,  you’ve 
lost  them,”  she  said. 

Kravitz  added, was  founded 
to  help  newspapers  develop  a  new 
generation  of  readers.” 


Gorrell  Departs 
Times-Dispatch 

CARTOONIST  BOB 


Editorial 

Gorrell  has  resigned  from  the 
Richmond  Times-Dispatch  to  devote 
more  time  to  his  family,  online  editorial 
features  and  syndicated  cartoon  work. 

His  editorial  cartoons  will  continue 
to  be  distributed  by  (Creators  Sy  ndicate, 
as  will  the  “Muddle  America”  op-ed 
panel  he  does  with  Gary  Brookins  — 
also  a  Times-Dispatch  editorial  cartoon¬ 
ist.  (iorrell  said  he  wants  to  focus  on 
editorial  cartooning  rather  than  the 
more  generalized  art  he  also  did  for  the 
Times-Dispatch. 

The  award-winning  creator  started  at 
the  Richmond  News  Leader  in  1983. 
When  that  paper  folded.  Ciorrell  joined 
Brot)kins  at  the  Times-Dispatch. 
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EtSPP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


1/26/98 

1/20/98 

1/28/97  11 

A.H.  Belo  Corp.  (NY) 

53.438 

55.250 

38.625 

American  Media  Inc.  (NY) 

7.313 

7.313 

5.875 

Central  Newspapers  Inc.  (NY) 

63.063 

64.063 

46.500 

Dow  Jones  &  Co.  Inc.  (NY) 

50.313 

51.625 

35.500 

E.W.  Scripps  Co.  (NY)* 

47.438* 

47.125* 

35.375* 

Gannett  Co.  Inc.  (NY)## 

58.000 

58.125 

37.500 

Gray  Comm.  Sys.  (NY) 

24.625 

25.250 

20.250 

Harte-Hanks  Comm.  (NY) 

34.750 

36.000 

26.250 

Hollinger  International  (NY) 

13.875 

14.438 

11.375 

Journal  Register  Co.# 

18.875 

19.750 

N/A 

Knight-Ridder  Inc.  (NY) 

54.750 

56.000 

37.625 

Lee  Enterprises  Inc.  (NY) 

28.625 

28.875 

22.750 

McClatchy  Newspapers  Inc.  (NY) 

25.250 

26.000 

25.375  ; 

Media  General  Inc.  (AM) 

45.875 

45.500 

31.500 

New  York  Times  Co.  (NY) 

64.500 

68.000 

39.000 

News  Corp.  Ltd. 

25.500 

25.188 

20.500 

Pearson  Ltd. 

12.750a 

13.250a 

7.540a  i 

Pulitzer  Publishing  Co.  (NY)** 

57.625 

58.500 

40.000 

Quebecor  Inc.  Class  A 

18.375b 

17.875b 

26.100b  i 

Times  Mirror  Co.  (NY) 

58.000 

60.563 

46.500 

Tribune  Co.  (NY)*** 

60.250 

62.000 

35.750 

Washington  Post  Co.  (NY) 

477.688 

481.750 

327.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
(a)  British  pounds 
lb)  Canadian  dollars 


Landmark  buys 
realty  magazines 

Landmark  community  newspapers,  the  Shelby'vUle, 

Ky. -based  publisher  of  44  papers  in  1 2  states  and  a  divi¬ 
sion  of  Landmark  Communications  of  Norfolk,  Va.,  has 
acquired  two  monthly  real  estate  publications  from  Carl 
Sears,  owner  of  Kentucky  Homes  magazines. 

The  publications,  which  ser\’e  Mason,  Franklin  and  sur¬ 
rounding  counties,  will  be  operated  by  LCNI’s  Cynthiana 
Publishing,  Cynthiana,  Ky.  Sears  will  continue  to  publish 
four  other  Kentucky  Homes  publications. 

Gannett  debt 
eyed  for  upgrade 

MOODY'S  HAS  PLACED  under  review  for  possible 
upgrade  Gannett  Co.’s  A2  rating  on  $525  million  of 
senior  notes  and  the  (P)A2  rating  on  $1.5  billion  of  remain¬ 
ing  senior  shelf  registration.  In  evaluating  the  long-term 
debt  ratings,  Moody’s  focuses  on  the  prospects  for  operating 
and  cash  flow  improvements  in  Gannett’s  newspaper, TV 
and  cable  businesses  and  evaluates  management’s  plans  for 
expansion. 

Times  Publishing* s 
CQ  buys  magazine 

CONGRESSIONAL  QUARTERLY,  THE  Washington,  D.C.- 
based  unit  of  Times  Publishing  Co.  of  St.  Petersburg,  Fla., 
has  purchased  Campaigns  &  Elections,  the  magazine  found¬ 
ed  18  years  ago  and  owned  and  edited  for  the  past  five  years 
by  Ronald  Fairchaux.  He  will  stay  as  editor,  with  Robert 
Merry  remaining  as  president  and  publisher. 

Globe  and  Mail 
takes  WSJ  pages 

Dow  JONES  &  CO.,  publisher  of  the  Wall  Street 

Journal,  has  agreed  to  provide  the  Globe  and  Mail, 
Canada’s  national  newspaper,  with  additional  daily  interna¬ 
tional  business  news  pages  that  include  advertising.  Under 
the  agreement,  which  runs  through  2001,  the  Globe  and 
Mail  will  run  two  pages  on  days  when  it  sells  advertising. 

The  Wall  Street  Journal  provides  special  additions  of  ban¬ 
nered  pages  to  3.5  newspapers  in  28  countries. 

Association  contracts  mgt 

The  national  federation  of  Press  women  has  hired 
American  Press  Works  to  manage  the  asscK'iation  through 
2000.  Both  organizations  are  located  in  Arlington,  Va.  NFPW, 
founded  in  1937,  has  2,800  members  in  45  states.  APW  is  a 
consulting  and  management  firm  owned  byTonda  E  Rush,  a 
former  executive  with  the  Newspaper  Association  of  Ame¬ 
rica  and  National  Newspaper  Association,  and  Carol  Pierce, 
formerlv  with  the  National  Association  of  Partners  in  Education. 
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American  Society 
Of  newspaper 
Editors 

CONFERENC 

Package 


February  28,  March  28  &  April  11,1 998 


It’s  the  newspaper  industry  event  targeted  to  newspaper 
editors  -  the  American  Society  of  Newspaper  Editors 
Conference!  This  annual  convention  attracts  top  newspa¬ 
per  editors  from  across  the  countrs'l  Being  held  March  3  - 
April  4,  1998  in  Washington,  D.C.,  the  American  Society 
of  Newspaper  Editors  Conference  will  be  the  focus  of  the 
newspaper  industry. 

Attendees  and  non-attendees  will  turn  to  E&P  magazine 
for  the  latest  industry  news  as  well  as  coverage  of  this 
important  event. 

March  28  Conference  Issue 

As  the  conference  get  under  way,  you  won’t  want  to  miss 
advertising  opportunities  in  the  ASNE  Conference  Issue. 
Each  issue  of  E&P  is  vital  to  newspaper  editors  and  this 
issue  will  be  particularly  valuable  as  it  is  distributed  among 
top  professionals  during  the  conference.  Conference  atten¬ 
dees  will  be  eagerly  awaiting  their  copy  of  E&P  for  the  lat¬ 
est  industry  news. 

April  1 1  Post-Conference  Issue 

E&P  highlights  the  conference  in  this  April  1 1  issue  —  the 
Post  ASNE  Conference  Issue.  Leave  an  impression  with 
newspaper  editors  when  you  place  an  ad  in  this  final  con¬ 
ference  issue  —  it’s  where  they’ll  turn  for  news  coverage  of 
the  event! 


ADVERT  ISER  DISCOUNTS: 

Advertise  in  the  pre-conference,  conference  and  post-con¬ 
ference  issues  and  receive  at  least  1 5%  off  your  regular  con¬ 
tract  rate  or  open  rate.  Ad  copy  may  differ.  I  he  Planning 
Issue  ad  may  be  smaller  than  the  Conference  or  Post- 
Conference  ads. 

Contact  your  local  E&P  representative  for  rate  information. 

Sales  Representatives: 

Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  156 
Bets\'  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 

•  ASNE  Conference  Planning  Issue 

Space  Deadline:  Eebruaiy'  17,  1998 
Material  Deadline:  Februar\'  19,  1998 

•  ASNE  (Conference  Issue: 

Space  Deadline:  March  17,  1998 
Material  Deadline:  March  19,  1998 

•  .4SNE  Post  Conference  Issue: 

Space  Deadline:  March  31,1 998 
Material  Deadline:  April  2,  1 998 


Make  sure  your  ad  is  there! 
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Biggest  ever 

This  YEAR’S  newspaper 
Operations  SuperConferencc 
attracted  the  biggest  attendance  ever 
in  the  three  years  since  the  Newspaper 
Association  of  America  consolidated  its 
four  separate  production  seminars  into 
one  week-long  meeting. 

Almost  exactly  750  people  attended 
the  conference  held  at  the  Fontaine¬ 
bleau  Hilton  Hotel  in  Miami  Beach,  Jan. 

1 1-16,  said  Eric  Wolferman,  NAA’s 
senior  vice  president/technology. 

That  was  far  more  than  the  numbers 
attracted  to  NAA’s  old  system  of  semi¬ 
nars  spaced  throughout  the  year,  he  said. 
“In  a  good  year,  at  a  good  seminar,  you’d 
get  125,  but  more  often  it  was  about 
100.  So  over  the  year,  you’d  have  400 
to  500  people.  There’s  no  question  the 
cumulative  effect  of  bringing  the  ses¬ 
sions  together  is  greater,”  Wolferman 
said. 

One  measure  of  the  success  of  the 
SuperConference  is  that  it  is  now  attract¬ 
ing  people  from  the  executive  suites  as 
well  as  the  shop  floor.  Among  the 
speakers  in  Miami,  for  instance,  were 
Knight  Ridder  chairman  and  chief  exec¬ 
utive  officer  Tony  Ridder;  Lee 
Enterprises  president  and  C2EO  Richard 
Gottlieb;  and  David  Cox,  CEO  of  Cowles 
Media  Co.  and  this  year’s  NAA  chairman. 

SuperConference  has  become  the 
NAA’s  focus  for  operations  informa¬ 
tion,  while  at  its  summer  Nexpo,  the 
association  is  emphasizing  the  exhibi¬ 
tion  over  the  seminars,  Wolferman  said. 

Nevertheless,  “Wliile  we’re  not  look¬ 
ing  at  Nexpo  as  a  main  educational 
venue,  programming  will  always  be  a 
part  of  it,”Wolferman  said. 

—  Mark  Fitzgerald 

Archbishop 
gets  apology 

CARDINAL  BERNARD  LAW  demand¬ 
ed  an  apology  from  the  Boston 
Globe  for  an  editorial  cartoon,  on  the 
Irish  peace  process,  that  he  labeled 
offensive  to  the  Irish  and  the  Irish- 
Americans. 

The  Dec.  30  cartoon,  drawn  by  Paul 
Szep  and  printed  on  the  newspaper’s 
opinion  page,  shows  two  scruffy-look- 
ing  men  drinking  beer  and  discussing 
politics,  apparently  in  an  Irish  pub. 


One  man  remarks  to  the  other  that 
“the  peace  process  could  destroy  our 
way  of  life.”  He  goes  on  to  say  that 
peace  “would  kill  our  ability  to  hate  .  . 

.  .  And,  we’d  have  to  go  to  work!  Well, 
we  do  hate  work!” 

Law,  archbisht)p  of  the  Archdiocese 
of  Boston,  said  the  cartoon  was  “crude 
and  offensive”  and  called  for  an  apolo¬ 
gy  for  the  deep  insult  given  to  the  Irish 
people  and  their  many  descendants 
here  in  the  Greater  Boston  community.” 

H.D.S.  Greenwa^  editor  of  the  news¬ 
paper’s  editt)rial  page,  apologized  on 
behalf  of  the  paper  for  the  offense 
caused  by  the  cartoon. 

“The  Globe  meant  no  insult  to  Irish 
people  by  publishing  Paul  Szep’s  car¬ 
toon  of  Dec.  30,”  Greenway  said.  “We 
thought  the  cartoon  intended  to  mock 
only  the  men  of  violence  on  both  sides 
of  the  sectarian  divide  in  Northern 
Ireland,  but  we  apologize  for  the 
offense  it  has  so  obviously  given.” 

—  AP 


Expand  panel, 
group  urges 

AFREE-SPEECH  group  has  called 
for  expansion  of  a  presidential 
panel  that  will  determine  what  TV 
broadcasters  owe  the  public  in  return 
for  using  free  digital  channels. 

The  Media  Institute,  a  nonprofit  First 
Amendment  research  group,  urged 
President  Clinton  to  add  four  mem¬ 
bers:  a  constitutional  scholar,  economist, 
journalist  and  technology  expert.  The 
group  did  not  recommend  names. 

“Presently,  these  four  areas  are 
under-represented  or  not  represented 
on  the  committee.  There  is,  for  exam¬ 
ple,  no  economist  at  all,”  president 
Patrick  Maines  said  in  a  Dec.  29  letter 
to  Clinton.  “The  work  of  this  body 
could  be  enhanced  substantially  if  the 
committee  were  expanded  somewhat.” 

The  22-member  panel  includes  aca¬ 
demics,  broadcasters  and  public  inter¬ 
est  representatives.  Recommendations 
are  not  expected  before  next  fall. 

In  two  years,  the  nation’s  largest 
broadcasters  must  begin  offering  digi¬ 
tal  broadcasts,  which  create  superior 
pictures  and  sound  and  much  more 
channel  space  than  existing  analog  sig¬ 
nals.  Eventually,  all  stations  must 
switch  to  digital.  — AP 


School  guide 

The  SEATTLE  TIMES  has  published 
a  256-page  guide  to  area  schools 
that  includes  everything  from  test 
scores  to  what  communities  are  doing 
to  support  students  and  staff  Put 
together  by  a  special  team,  the  publica¬ 
tion  focuses  on  535  elementary  and 
middle  schools. 

Topics  include  curriculum  high¬ 
lights,  class  sizes,  the  use  of  computers 
and  reviews  of  philsophies  and  pro 
grams  used.  The  book  is  available  free 
at  real  estate  offices  and  drug  stores 
that  helped  underwrite  printing.  In 
conjunction  with  the  school  guide,  the 
Times  published  a  1 2-page  .section 
summarizing  its  findings. 

Tribune  fellows 
debut  class 

The  first  class  of  eight  fellows  in 
the  Robert  R.  McCormick  Tribune 
Fellowship  Program  has  been  selected 
by  a  panel  of  judges,  the  Newspaper 
Association  of  America  announced. 
Fellows  are:  Charles  Cammack,  human 
resources  director,  Gary,  Ind., Posr- 
Tribiine-,  David  Pego,  director  of  educa¬ 
tional  services,  Austin  (Texas) 
American-Stcitesman,  Charlene  Li, 
director/publisher.  Interactive  Media-, 
Edward  DeBerry,  producer,  NBC]  News 
(]hannel,  C]harlotte,  N.C].;  Everton 
Weeks,  vice  president/advertising. 
Democrat  and  Chronicle,  Rochester, 
N.Y.;C]atherine  Shen,  vice  president, 
Hor\'itz  Newspapers,  Bellevue, Wash.; 
W.  Faye  Butts,  promotion  manager,  1 3 
WMAZ,  Macon,  Ga.;  and  Steven  Malave, 
news  director,  KUVS-TV,  Modesto,  C]alif 

Charity  bus 
works  in  Houston 

G00DFELL0WS,THE  HOUSTON 
Chronicle's  charity,  distributed 
243,581  toys  to  82,132  children  in 
20,533  di.sadvantaged  families  over  the 
C]hristmas  holidays.  The  charity  — 
begun  86  years  ago  when  a  Chronicle 
city  editor  passed  a  hat  in  the  news¬ 
room  to  collect  money  for  a  poor 
shoeshine  boy  on  C]hristmas  Eve  — 
rai.sed  $500,195  over  the  C]hristmas 
season  from  Chronicle  readers. 
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newsletter,  Religion  in  the  News,  deliv¬ 
ered  three  times  a  year  to  journalists, 
academics  and  the  religious  com¬ 
munity. 

“At  a  time  when  religion  is  imping¬ 
ing  on  public  life  in  new  and  unantici¬ 
pated  ways  in  the  U.S.  and  around  the 
world,  there  is  a  critical  need  to 
improve  the  ability  of  the  news  media 
to  report  and  interpret  religious  devel¬ 
opments,”  said  Luis  Logo,  director  of 
Pew’s  religion  program. 

New  school 
paper 

There  is  a  new  newspaper  in 

America,  and  it’s  published  by  nine 
Jefferson  Elementart'  School  students 
in  Middlebury,  Ind.  They  u.se  comput¬ 
ers  to  write  and  edit  articles,  and  the 
papers  are  sold  for  5  cents  a  copy,  with 
the  money  going  to  buy  snacks  for 
after-school  meetings. 


Daily^ovemge  Online 


Interactive 
VoUNewspapers 

on  the  E&P  Interactive  Web  site 

WWW.  media  info,  com 

...  and  a  daily  conference  newspaper  for  attendees  in  Seattle. 

More  than  80  speakers  and  hundreds  of  attendees  -  representing  over 
30  countries  -  will  be  making  news  each  day  at  the  Interactive 
Newspapers  '98  Conference  being  held  February  4-7  at  the  Sheraton 

in  Seattle,  Wash.  Editor  &  Publisher  will  be  reporting  daily  online  to  v  i-  • 

bring  you  timely  coverage  of  news  and  highlights  from  this  important  Your  1  choice 

gathering  ...  direct  to  your  desktop.  Don’t  miss  a  day!  for  online  clessifieds. 


‘Unbalanced* 
news  from 
Cambodia 

The  CAMBODIAN  CiOVERNMENT 
threatened  legal  action  against 
local  and  international  news  organiza¬ 
tions  for  what  it  considers  unbalanced 
coverage  of  fighting  between  rival 
forces. 

Khieu  Kanharith,  secretary  of  state 
in  the  Information  Ministry,  said  in 
December  that  some  news  organiza¬ 
tions  rely  too  heavily  on  resistance 
leaders  as  sources,  resulting  in  one¬ 
sided  coverage  of  fighting  between 
government  troops  and  resistance 
forces. 

The  government  was  especially  criti¬ 
cal  of  the  Voice  of  America.  “The 
Information  Ministry  has  noted  that 
some  local  and  international  press 
have  unwittingly  become  spokesmen 
of  the  outlawed  Khmer  Rouge  and  a 


few  extremists  that  pose  a  threat  to  the 
Cambodian  people,”  Kanharith  wrote. 

Citing  Cambodia’s  constitution  and 
press  law,  the  ministry  said  disinforma¬ 
tion  in  the  media  affects  national  .secu¬ 
rity  and  creates  political  instability. 
Violators  can  face  fines  and  prison  sen¬ 
tences. 

The  ministr)'  .said  reporters  should 
seek  confirmation  from  at  least  two 
sources  in  the  defense  or  interior  min¬ 
istries,  or  from  local  authorities  or 
spokesmen  of  the  forces  involved  in 
fighting.  —  AP 

Pew  grants 

The  pew  C:HARITABLE Trusts  have 
awarded  a  $900,000  grant  to  the 
Trinity  College  Center  for  the  Study  of 
Religion  in  Public  Life  for  Religion  and 
the  Media,  a  program  designed  to 
improve  media  coverage  of  religion. 
The  program  includes  educational  pro¬ 
jects,  conferences  for  journalists  and  a 
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Fleming 

Continued  from  page  19 

explained.  “1  would  resent  that.  1  would 
like  to  see  every  aspect  of  racism  in 
journalism  disappear.” 

Although  firm  in  the  belief  that  the 
black  press  fills  an  important  role,  Flem¬ 
ing  described  most  black  publishers  as 
being  “as  conservative  as  white  publish¬ 
ers.  They're  afraid  of  losing  advertising 
revenue  if  they  go  too  far  editorially, 
lliey  remember  that  for  a  long  time  they 
did  not  get  ads  from  white  businesses.” 

Nowaday  s,  Fleming’s  “Weekly  Report” 
keeps  on  top  of  the  news.  A  recent  col¬ 
umn  dealt  with  the  skinhead  problem  in 
Denver,  observing: 

“It  looks  as  if  those  failures  are 
attempting  to  make  Denver  their  head¬ 
quarters,  in  the  same  manner  as  the 
Brownshirts”  in  (iermany.  “Failures  in 
human  society  have  always  blamed 
everyone  but  themselves  as  being  the 
cause  of  their  shortcomings.” 

Another  piece  said  President  (din- 
ton’s  advisory  board  on  race  relations 
hasn’t  accomplished  much  so  far.  Still 
another  discussed  the  call  for  a  “mixed 
race”  category  in  the  next  (Census.  (a)n- 
cluded  Fleming: 

“The  people  requesting  another 
racial  classification  must  be  suffering 
from  a  strange  form  of  inferiority'  com¬ 
plex.  The  writer  has  long  been  aware  of 
this  form  of  neurosis,  and  has  always 
wondered  why  racial  identification  is 
necessary.  The  writer  recognizes  only 
one  race  .  .  .  the  human  race.” 

At  Fleming’s  San  Francisco  soiree, 
which  drew  scores  of  black  and  white 
politicos.  Mayor  Willie  Brown  ex¬ 
claimed:  “I  don’t  believe  he’s  90.  Any¬ 
one  that  caustic  can’t  be  90.” 

To  which  Fleming  replied:“Heli  yes,  I 
can  be  caustic.  Tbere  s  too  much  tom¬ 
foolery  in  this  world.” 


Legal 

Continued  from  page  21 

Press  attorney  Weiss,  however,  said 
that  the  result  of  the  latest  ruling  leaves 
the  5th  Circuit  law  on  post-trial  inter¬ 
views  “in  a  state  of  confusion  and  disar¬ 
ray.  It’s  anybody’s  guess  how  this  ruling 
is  supposed  to  operate  in  the  real  world 
of  reporters  covering  jury  trials.” 

This  is  not  the  first  time  the  5th  II. S. 
Circuit  Court  of  Appeals  and  the 
Dtuisiana  press  have  clashed.  In  19S(v 
87,  the  Times-Picayune  and  Mornin}’ 
Advocate  appealed  to  the  U.S.  Supreme 
Court  to  reverse  a  5th  Circuit  action 
sealing  the  records  of  a  hearing  into 


alleged  juror  misconduct  in  the  racke-  i 
teering  trial  of  then-Louisiana  (iov.  : 
Edwin  Edwards.  j 

Now  the  newspapers  have  until  the  j 
last  week  of  February  to  decide  ; 
whether  or  not  to  ask  the  Supreme  i 
Court  to  review  the  panel’s  ruling.  j 
In  the  video-poker  trial,  which  made  ; 
national  headlines,  a  former  state  law-  j 
maker  and  a  New  Orleans  area  busi-  : 
nessman  were  convicted  on  bribery  ; 
and  other  related  offenses. 


Shop  Talk 

Continued  from  page  56 

“Fm  not  lecturing  you  to  do  that,”  he 
said,  adding  a  few  convicting  comments 
about  “fearless  editors,”  professional 
risk,  extenuating  circumstances  and  pri¬ 
orities. 

.My  wife  said  that  all  she  saw  was 
trouble  and  recommended  leaving  it 
entirely  alone. 

By  mid-afternoon  Monday,  three  pri¬ 
mary  alternatives  remained: 

♦  Story,  photo  and  editorial. 

♦  Editorial  only,  possibly  with  a  small 
photo. 

♦  Publish  nothing. 

1  eliminated  the  last  choice,  com¬ 
pelled  by  a  sense  of  responsibility,  by 
the  need  to  counter  the  rumors  of  ani¬ 
mal  sacrifice  as  well  as  other  embellish¬ 
ments  that  were  circulating,  and  by  the 
unusual  and  dramatic  circumstances. 

The  prospect  of  an  above-the-fold 
package  with  a  sensational  headline 
and  a  photo  of  a  blazing  cross  was  at 
once  disgusting. 

And  while  the  idea  of  front-page  edi¬ 
torial  was  intriguing,  that  smacked  of 
sensationalism  as  well. 

In  the  end  we  printed  the  story  with 
neither  art  nor  byline.  It  ran  in  a  single 
column  on  Page  3  directly  across  from  a 
carefully  worded  “letter  from  the  pub¬ 
lisher”  on  the  opinion/commentary 
page. 

Our  young  reporter  made  the  deci¬ 
sion  easier  by  writing  a  coldly  accurate 
piece  of  only  about  350  words,  com¬ 
plete  with  quotes  from  the  local  NAATP 
president. 

The  .signed  commentary  was  well- 
reasoned  and  nonreactionary  and  stated 
clearly  that  members  of  the  KKK  had 
no  place  in  the  public  forum  until  they 
quit  burning  crosses,  take  off  the  scary 
outfits  and,  frankly,  choose  a  new  name. 

In  retrospect,  if  1  had  to  do  it  all  over 
I  would  do  some  things  differently.  But 
the  point  here  is  not  to  defend  or  cri¬ 
tique  our  handling  of  the  matter. 
Rather,  it  is  to  remind  myself  and  others 


in  the  business  to  be  careful  not  to 
make  decisions  by  default,  that  news 
stories  in  the  real  world  hardly  ever 
unfold  like  the  textbooks  say  they  do, 
and  that  the  devil  never  has  a  pitchfork 
and  cloven  hoof. 


Avoid  Kennedys, 
Reporter  Ordered 

A  TABLOID  REPORTER  was  ordered 
to  stay  away  from  the  Kennedy 
clan  for  one  year  after  allegedly  running 
Victoria  Kennedy  off  the  road  so  his 
photographer  could  get  a  better  pic¬ 
ture. 

.Martin  (lould,  42,  a  British  reporter 
for  the  Star  Weekly,  was  charged  with 
assault  and  battery  with  a  dangerous 
weapon. 

Photographers  had  staked  out  the 
Kennedy  home  last  April  when  authori¬ 
ties  began  probing  allegations  that 
Michael  Kennedy,  Mrs.  Kennedy’s  hus¬ 
band  and  son  of  slain  U.S.  Sen.  Robert 
Kennedy,  had  an  affair  with  the  family 
baby  sitter.  No  charges  were  ever  filed 
in  the  case. 

“It  was  of  paramount  importance  to 
my  client  to  have  Mr.  (iould  and  those 
working  with  him  to  respect  privacy 
rights,”  Kennedy  lawyer  (ireg  Sullivan 
said. 

Judge  Paul  Moriarity  said  Dec.  23  the 
charges  would  be  dropped  if  (iould 
stayed  out  of  trouble  and  stayed  away 
from  the  Kennedys  for  one  year.  I’he 
two  charges  of  assault  with  a  dangerous 
weapon  were  dismissed. 

Moriarity  s  ruling  followed  a  plea 
agreement  negotiated  among  (iould  s 
lawyer,  Thomas  Kiley,  Ply  mouth  Uounty 
prosecutors  and  Sullivan. 

(iould,  who  admitted  no  guilt,  main¬ 
tained  that  he  was  only  doing  his  job 
the  day  he  staked  out  Mrs.  Kennedy  at 
her  Uohasset,  Mass.,  home.  He  and  his 
photographers  followed  her  as  she  left 
one  morning  in  a  Ford  Explorer  with 
her  three  young  children  and  sister-in- 
law,  Rory  Kennedy. 

At  one  point,  .Mrs.  Kennedy  stopped 
to  seek  help  from  two  landscapers  she 
knew  when  (iould’s  car  bumped  one  of 
the  men,  who  rolled  onto  the  car’s 
hood,  and  the  other  man  jumped  out  of 
the  way. 

“I’m  pretty  happy  it’s  over,”  (iould 
said  outside  the  courtroom  while  wait¬ 
ing  to  pay  more  than  $1,400  in  court 
costs  and  fines, 

“Will  it  affect  the  way  1  do  my  job  in 
the  future';'”  he  said.  “No.  You  have  to  do 
your  job  as  you  see  it.”  —  AP 
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Lee  Enterprises  has  completed  its  $185 
million  acquisition  of  Pacific  Northwest 
Publishing  Publishing  Group  from  the 
former  Capital  Cities/ABC  unit  of  the 
Walt  Disney  Co.  The  deal  included  two 
dailies,  22  weekly  and  specialty  publica¬ 
tions  in  a  region  where  Lee  owns 
Oregon’s  CORVALLIS  GAZETTE- 
TIMES,  KOIN-TV  in  Portland.  Ore.,  and 
four  dailies  in  western  Montana. 

Dick  Anderson,  who  operated  the 
groups  for  ABC',,  will  stay  on  under  Lee. 

Two  Texas  weeklies,  the  DEER  PARK 
PROGRESS  and  DEER  PARK 
BROADCASTER,  have  been  sold  by 
B.J.  and  Larry'  Power  to  Westward 
Communications  LLC. 

Terms  of  the  sale  were  not  disclosed. 
Bill  Berger  of  AsstK'iated  Texas 
Newspapers  Inc.,  Austin,  represented 
the  buyer. 

Journal  Transcript  Newspapers,  publish¬ 
er  of  1 1  New  England  weeklies,  has 
signed  a  letter  of  intent  to  purchase  a 
controlling  interest  in  White  Mountain 
Ihtblishing  of  Littleton,  N.H.,  publisher  of 
the  RECORD  EmERPRISE  of 
Plymouth,  COURIER  of  Littleton. 
NORTH  COUNTRY  WEEKLY  of 
Berlin  and  SKI  WEEK/SUMMER 
WEEK,  .serving  the  state  tourism  mar¬ 
ket. 

The  company’  also  reached  an  agree¬ 
ment  to  purchase  Independent  Granite 
State  Publishing  Corp.  of  Center 
Ossipee,  N.H.,  fmm  Ann  Merrow 
Burghardt  and  Jacob  J.  Burghardt  .  The 
purchase  includes  the  CARROLL 
COUNTY  INDEPENDENT  AND 
PIONEER,  the  GRANITE  STATE 
NEWS  and  Independent  Color  Press. 
Both  transactions,  whose  terms  were 
not  disclosed,  are  expected  to  close  in 
November. 

Headquartered  in  Revere,  Mass., 
Journal  Transcript  was  founded  in  1987. 

American  Lawyer  Group,  now  owned 
by  U.S.  Equity'  Partners  LP,  an  equity’ 
fund  managed  and  partially  financed  by 
Was.serstein  Perella  Group,  has  acquired 
the  National  Law  Publishing  Co.  from 
Boston  Ventures  and  James  Finkelstein, 
National  Law's  president  and  chief  oper¬ 
ating  officer.  Terms  of  the  sale  were  not 
disclosed. 

The  deal  includes  AMERICAN 
LAWYER,  a  monthly  magazine,  but  it’s 


sister  publications  include  seven  region¬ 
al  papers,  three  dailies  and  four  week¬ 
lies. 

Stern  Publishing,  owner  of  the  Village 
Voice,  LA  Weekly  and  five  other  alterna¬ 
tive  weeklies,  has  signed  a  letter  of 
intent  to  buy  the  CLEVELAND  FREE 
TIMES,  the  alternative  newspaper 
with  a  52,000  circulation. 

Advance  Publications  Inc.,  the 
Newhouse  family’s  newspaper  and 
magazine  holding  company,  has  agreed 
to  buy  SumMedia  Corp.,  owner  of  an 
Ohio  weekly  newspaper  group.  Terms 
were  undisclosed,  and  the  deal  was 
expected  to  close  in  January  .  Sun 
Newspapers  includes  23  suburban 
papers  serving  76  communities  in 
northeast  Ohio.  Advance  will  add  the 
group  to  its  newspapers  in  22  cities, 
including  the  PLAIN  DEALER  in 
Cleveland. 

Texas-based  Westward  Communications 
has  purchased  the  3,600-circulation 
weekly  TRIBUNE  in  Monument, 

Colo.,  from  publisher  Bill  Kezziah. 
Westward  has  named  Rob  Carrigan  as 
the  new  publisher. 

The  transaction  was  brokered  by 
Media  Consultants  Inc.  president 
.Michael  D.  Lindsey. 

Republic  Newspapers  Inc.  in 
Tennessee  has  purchased  the  daily 
STANFORD  HERALD  and  weekly 
LAKE  MARY  LIFE  in  Florida’s 
Seminole  County’  from  the  Haskell  fam¬ 
ily  of  Virginia. 

The  LLerald  sells  5,000  papers  a  day 
five  days  a  week  and  is  98  years  old. 
The  2-year-old  Life  is  a  10,000-circula¬ 
tion  free  weekly. 

Community  Newspaper  Holdings  Inc. 
of  Lexington,  Ky.,  has  purchased  five 
North  Carolina  weeklies  and  a  King, 
N.C.,  printing  plant  from  C.M 
Publishing  Co. 

The  weeklies  are;  the  5,400  paid-cir¬ 
culation  KING  TIMES-NEWS,  5,200- 
circulation  DANBURY  REPORTER, 
1,500-circulation  WEEKLY 
INDEPENDENT,  3,0(KXirculation 
YADKIN  ENTERPRISE,  and  6,500 
free-circulation  YADtCIN  VALLEY 
SHOPPER 

Lon  Williams  of  .MediaAmerica 


Brokers  in  Atlanta  represented  C.M 
Publishing. 

Several  Colorado  weekly  publications 
of  Metro  West  Publishing  group  have 
joined  Kentucky-based  Landmark 
Community  Newspapers. 

The  BRIGHTON  STANDARD- 
BLADE  and  FT.  LUPTON  PRESS, 
both  twice  weekly,  are  the  two  main 
titles,  along  with  four  other  as.sociated 
paid  weeklies  and  free  shopping 
guides.  Total  circulation  of  the  paid 
and  free  publications  is  over  30,(K)0 
weekly. 

.Metro West  co-owners  Terry’  Gogerty 
and  Annette  Winkler-Riesel  will  contin¬ 
ue  as  co-publishers. 

John  H.  Edmondson  II  has  acquired  the 
HOME  NEWS,  a  105-year-old  weekly 
new’spaper  published  in  .Marshville, 
N.C.,from  Beaver  Dam  Press  Inc. 

The  weekly  has  been  owned  by  Mr. 
and  Mrs.  Carroll  Osborn  since  1989, 
with  their  daughter  acting  as  publisher. 
Edmondson  has  moved  to  .'Vlarshville 
to  take  over  the  publLshing  duties. 

.Morris  Communications  Corp.  of 
Augusta,  Ga.,  has  purchased  the 
MILEPOST  and  associated  Alaska  trav¬ 
el  guides  from  Vernon  Publications  Inc. 
of  Bellevue,  Wash.  Included  were: 
ALASKA  ROADHOUSE  RECIPES, 
ALASKA  A  TO  Z,  MILEPOST 
SOUVENIR  LOGBOOK, 
NORTHWEST  MILEPOSTS  and 
ALASKA  WILDERNESS  GUIDE 

Dolan  .Media  Co.  has  acquired  the 
assets  of  a  real  estate  media  company 
with  publications  and  online  services 
covering  the  .Mid-Atlantic  region  from 
New  Jersey  to  Virginia. 

Included  in  the  purchase  are: 
TRI-STATE  REAL  ESTATE 
JOURNAL,  which  covers  commercial 
real  estate  news  in  New  Jersey, 
Pennsylvania  and  Delaware; 
CORRIDOR  REAL  ESTATE 
JOURNAL,  covering  realty’  in 
.Maryland.  Virginia  and  Wa,shington, 

D  C.;  and  Real  Estate  Journal 
Interactive,  an  Internet-based  electron¬ 
ic  information  service. 

The  acquisition  was  made  by 
Dolan’s  Baltimore-based  subsidiary 
Daily  Record  Co.  Terms  were  undis¬ 
closed. 
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CLASSIFIED  ADVERTISING 


11  Vi.  19tli  Sta-et  •  New  York.  NY  KKlll  •  Phone  (212)  6~V13«0  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


AaiVE  UVING 


AUTOMOTIVE 


DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/ wellness/ people/ 
recreation/technology  and  more!  (703) 
471-7993 

http;  /  /  www.disabilitynews.com 

AROUND  THE  NET 

AROUND  THE  NET  is  a  weekly  column 
for  the  general  reader  featuring  net 
news,  new  websites  of  interest,  and  a 
"best  of  the  web"  selection.  An  afforda¬ 
ble  feature  for  both  print  and  online 
newspapers  For  samples  and  rate 
cord,  contact:  Robert  S.  Want,  WANT 
Publishing  Co.,  420  Lexington  Ave., 
Ste.  300,  New  York,  NY  10170,  (212) 
687-3774;  fax:  (212)  687-3779; 

E-mail:  rwant@msn.cam 

ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time  data.com 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

ENTERTAINMENT 

•HOLLYWOOD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L  A.  Features  Syndicate  (800)  959-9977 

FEATURES  AVAILABLE 

EXPERIENCED  WRITER  offers  features 
on  Atlantic  City,  gaming,  entertain¬ 
ment.  Informative,  witty.  Call  Bill  at 
(609)  823-1742. 

FOOD 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 
(810)751 -0168/ Avanti  1 054@aol  .com 


_ FOOD _ 

THE  TV-TRAY  GOURMET 
Frozen  dinner  reviews. 
Weekly-Monthly/Cam.  Ready 
(310)  823-7035/tvtraygrmt@aol.com 

HUMOR 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639-1232 


_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941 ; 

(91 4)  692-4572  Fax  (914)  692-831 1 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


_ PUZZLES _ 

CROSSWORD  PUZZLES,  $4  each. 
Satori  Publishing,  (219)  872-7967. 
www.AreaLinks.net/SatoriPub/ 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


_ RELIGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


_ SENIOR  HEALTH _ 

THIS  SIDE  OF  60.  600-word  motiva¬ 
tional  weekly  column  by  award¬ 
winning  healthcare  writer  Marie 
Snider.  Proven  product  --  5  years  --  60 
papers.  Samples/Rates:  Voice:  (316) 
283-2309.  Fax:  (316)  284-0500 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

75  YEARS  OF  EXPERIENCE 
See  Bolitha-Cribb  &  Assoc, 
display  ad  this  page. 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 

(561)368-4352 
123NW13th  St.,  Suite  21 4-7 
_ Boca  Raton,  FL  33432 _ 

Strategic  Reports/Valuatians 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(8 1 3)  786-5930 


THOMAS  C.  BOLITHO 
Newspaper  Appraisols 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


700Sold-Est  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-01 22 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1 983,  (614)  889-9747. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 
(334)  566-7198 
Fax  (334)  566-0170 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 

Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 

JohnT.  Cribb  MT  59715  e-mail:  icribb@imt.net _ Fax  406-586-6774 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)807-7791  FAX  (602)  807-7795 

PHILLIPS  PROPERTIES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 

THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry  " 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 

COMMUNITY  WEEKLY  newspaper/ 
shopper,  Aurora,  IL  area.  Small  prop¬ 
erty,  rural  but  growing  and  nearby  sub¬ 
urban.  Good  starter  spot  or  add-on  for 
larger,  nearby  publisher.  Under  good 
management.  Reply  to  Box  08400, 
Editor  &  Publisher. 

ESTABLISHED  paid  community  weekly. 
Southern  Arizona.  $55,000.  Reply  to 
Box  08393,  Editor  &  Publisher. 

FLORIDA:  Award-winning  coastal  com¬ 
munity  weekly.  $500,000  Revenues. 
PROFITABLE.  Small,  dedicated  staff. 
Owner-Publisher  ready  for  full-time 
fishing  and  golf  retirement.  $200,000. 
Prospective  buyer  should  have  re¬ 
sources  to  take  advantage  of  exciting 
growth  potential.  Reply  to  Box  08376, 
Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 

FLORIDA:  Profitable  niche  monthly 
$700,000;  Keys  lifestyle  $195,000; 
SOUTH  CAROLINA:  Coastal  shopper 
$175,000;  Mayo  Communications, 
(813)  971-2061. 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact. 

Jerry  Strader,  President 
40 1  N .  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1  25 
Eagles  Nest  Dr.,  Seneca,  SC  29678, 
(864)  882-3272. 


SEEKING  TO  BUY  quality  small  daily, 
weekly  newspopers.  Our  established 
group  will  continue  your  tradition  of 
excellence  in  the  community.  Cash 
buys  or  terms  considered,  all  inquiries 
strictly  confidential.  Fackelman  News¬ 
paper  Group,  Marc  A.  Richard,  VP, 
(318)824-3011 


FAX  your  ad  to 
212  4929  ♦1259 
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EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


7  into  1  Muller  Martini  227 
AVAILABLE  NOW! 
inserting  machine  will  sell  all  or 
IS  add  on  pockets,  as  is  condition 
Call  Andrew  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-58 1 7  Fax  (770)  590-7267 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


QuaHty  makes  an  impression  worldwide 

'^^ORlenr 

*«|  Select  from: 

G  Complete  Presses  ^ 

G  Additions  to  Existing  Presses 
G  3-coior  Satellites 
G  4-Hi  Arrangements 
G  Stacked  Units 
G  Integral  Roll  Stand  Units 
G  Half  and  Quarter  Folders 
O  Cutoff  20“  -  2V^*  -  22"  -  22*// 

G  1 8,500  to  30.000  IPH 

SALES  -  SERVICE  -  PARTS  A  I XA 
Phone;  (770)  552-1528  MLIM 
Fax;  (770)  552-2669  GRAPHCS* 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•METROLINER  mono  unit,  45"  RTP's  & 
Y  columns  -  22  3/4"  cut-off. 

•  1 0-unit  TKS,  3  half  decks,  double  3;2 
folder  and  ten  RTP's,  22  3/4"  -  never 
installed. 

•HOE/TKS  double  width  heotset  press 
with  two  4-Color  satellite  units,  4  units 
with  color  humps  ond  double  2: 1  /3:2 
combination  folder  -  21  1/2"  cut-off. 
•5-unit  GOSS  URBANITE,  holf-poge 
folder  with  u.f.  and  150  H  P.  Fincor 
drive  system,  1 977. 

•4-unit  HARRIS  VI 5A,  jF7  folder  and 
50  HP  motor  and  drive;  mid-70's  vin¬ 
tage  and  in  good  mechanical  condi¬ 
tion. 

•2-unit  NEWS  KING,  KJ4  and  1 5  H  P. 
motor  and  drive,  1 972. 

•Add-on  units  for  most  mokes  ond 
models. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-6217 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


WANTED  TO  BUY 


WANTED;  Presses  -  Inserters 
Call;  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


WANTED  TO  BUY 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher /Trimmers 
All  Mailroom  Equipment 

Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
(205)  997-9656  Fax 


FERAG  EQUIPMENT 


Editor  &  PuBusHER 

The  communication 
linl^  of  the  newspaper 
industry  every  week 
since  1884. 


FERAG  EQUIPMENT 


PERAC  EQUIPMENT 
FOR  SALE 

VARIO-DISC  INSERTING  SYSTEMS 


INSERTING  DRUMS 

(3  VP)-w/Related  Equipment  &  Conveyor 

VARIO-DISC  UNWINDING  STATIONS 

w/Bufter  Pacer,  Disc  Changer  &  Conveyor 

VARIO-DISC  COMBI-STATIONS 

w/Butter  Pacer.  Disc  Changer  4  Conveyor 

MULTI-CELL  COMPLEX 

ol  3  Stackers 


.XA)ri"VA,t».tEL£  t;»tGPSiCE!>EB  SYSTEM 

2  $200,000 

6  $125,000 

2  $400,000 

10  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  oas-soos 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


PRO  STARTS 


OPERATIONS  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 


CIRCULATION  CONSULTANTS 

PROFITS  THAT  UE  HIDDEN  IN  YOUR 
CIRCULATION  DEPARTMENT 
We  have  consulted  with  over  100 
newspapers,  every  size.  A.  Von  Entress. 
Please  call  (800)409-3800. 

CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (6 1 6)  458-66 1 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualit\ 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

www.circulation .  net 


Faith  sees  the  invisible,  believes  the 
incredible  and  receives  the  impossible 

Unkrwwn 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  UST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
_ (800)  972-6778 _ 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


NEWSPAPER  EXECUTIVE  SEARCH 


THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TURN  YOUR  TELEMARKETING 
AROUND  IN  LESS  THAN  A  WEEK 

The  Phoneroom  Doctor  will  “cure"  your 
sales  room  in  a  hurry.  25  years  expe¬ 
rience.  GUARANTEED  results,  EX¬ 
CELLENT  rates.  Call  The  Phoneroom 
Doctor;  Dan  Campbell  now  at  (800) 
274-1004. 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel;  (303)  791 -3301 

http://www.fakebrains.com/scout 

NEWSPAPER  EXECUTIVE  SEARCH 


Small/ Medium/Large  Newspapers 
Telephone  (81 3)  586-3509 
Walt  Hempton 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOU  FREE  (800)  657-21 1 0 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’' 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 
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_ ACADEMIC _ 

ATWOOD  CHAIR  OF  JOURNALISM: 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and 
applicants  from  which  the  Atwood 
Chair  of  journalism  is  filled.  New 
nominations  and  applications  are 
sought  at  this  time  for  the  1998-1999 
academic  year  and  future  years.  Appli¬ 
cations  will  be  reviewed  beginning 
April  6, 1998. 

This  is  a  distinguished  visiting  pro¬ 
fessorship  filled  annually  by  a  nation¬ 
ally  recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  requirect.  Appli- 
conts  should  exhibit  ability  and  desire 
to  teach.  Salary  is  $65,000,  plus  bene¬ 
fits  for  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Send  inquiries,  nominations,  and 
appli-cations  to  Larry  Campbell,  Chair, 
Search  Committee,  Department  of 
Journalism  and  Public  Communications, 
University  of  Alaska  Anchorage,  321 1 
Providence  Drive,  Anchorage,  AK 
99508-8240. 

To  ensure  consideration  for  the  1 998- 
1999  academic  year,  applications 
should  be  received  by  March  1 6, 
1998.  Inquiries  for  future  years  are 
welcomed  at  any  time.  UAA  is  an 
Affirmative  Action/Equal  Opportunity 
educational  institution  and  invites  and 
encourages  applications  from  women 
and  minorities. 

JOURNALISM 

The  Department  of  English,  Speech  and 
World  Literature  at  the  College  of 
Staten  Island  of  the  City  University  of 
New  York,  seeks  candidates  for  an 
anticipated  tenure-track  position  as 
assistant  professor  of  journalism 
beginning  in  September  1998.  Re¬ 
quired:  a  doctorate  in  either  journal¬ 
ism  or  a  related  field  or,  alternatively, 
extensive  professional  experience  and 
evidence  of  a  commitment  to  or  a 
record  of  appropriate  publication  and/ 
or  research.  Responsibilities  include 
teaching  undergraduate  courses  in 
print  journalism,  serving  as  faculty 
adviser  to  the  student  newspaper,  and 
advising  journalism  students.  The  suc¬ 
cessful  candidate  will  be  a  member  of 
the  Department  of  English  and  col¬ 
laborate  with  the  communications  fac¬ 
ulty  in  the  Department  of  Performing 
and  Creative  Arts.  Salary:  $37,172  - 
$52,21 3,  commensurate  with  qualifica¬ 
tions.  Review  of  applications  will  begin 
on  April  20,  1998  and  continue  until 
the  position  is  filled.  Send  a  letter  of 
application,  a  curriculum  vitae,  and  the 
names,  addresses,  and  telephone  num¬ 
bers  of  at  least  three  references  to:  Pro¬ 
fessor  David  Falk,  chairperson.  Jour¬ 
nalism  Search  Committee,  Department 
of  English,  Speech,  and  World  Litera¬ 
ture  (2S-218),  College  of  Staten 
Island/CUNY,  2800  Victory  Blvd., 
Staten  Island,  NY  10314. 

EEO/AA/ADA  Employer 

ST.  MARK'S  SCHOOL  OF  TEXAS,  an 
independent  school  for  boys  Grades  1  - 
12,  seeks  an  experienced  teacher  to 
oversee  the  student  newspaper  and 
yearbook.  Additional  duties  will  in¬ 
clude  teaching  in  an  academic  area 
and  advising  students.  Send  resume  to 
Arnold  E.  Holtberg,  Headmaster,  St. 
Mark's  School  of  Texas,  1 0600  Preston 
Road,  Dallas,  TX  75230.  St.  Mark's  is 
an  equal  opportunity  employer. 


_ ACADEMIC _ 

THE  UNIVERSITY  of  Indianapolis,  an 
independent,  coeducational,  urban, 
comprehensive.  United  Methodist- 
related  university,  is  seeking  an  assis¬ 
tant  professor  of  journalism  beginning 
August  1998.  Advise  bimonthly  univer¬ 
sity  funded  newspaper  and  teach  some 
combination  of  newswriting,  editing, 
computer  graphic  design,  PR,  and  law. 
Ph.D.  preferred.  Teaching  experience 
required.  Send  letter  of  application, 
vita,  and  references  to  Dr.  P.A.  Jef¬ 
ferson,  Communication  Department, 
University  of  Indianapolis,  Indi¬ 
anapolis,  IN  46227.  Screening  begins 
February  1 5.  EOE. 

VISITING  ASSISTANT  PROFESSOR 
OR  LEaURER  OF  JOURNALISM 

The  Journalism  Department  of  Indiana 
University  Southeast,  New  Albany,  IN 
located  in  Louisville,  KY,  metropolitan 
area,  seeks  applicants  for  a  full-time, 
one-year  visiting  position  at  the  rank  of 
assistant  professor  or  lecturer,  avail¬ 
able  August  1998.  There  is  the 
possibility  of  this  position  becoming  a 
tenure-track  appointment.  A  master's 
degree  is  required  and  college 
teaching  experience  is  preferred.  Appli¬ 
cants  must  have  professional-level  skills 
in  visual  communications,  especially  com¬ 
puterized  graphic  design  and  photo¬ 
journalism,  plus  good  verbal  skills.  The 
successful  applicant  will  teach  entry- 
level  graphic  design  and  photography, 
and  have  the  opportunity  to  develop 
other  courses  in  visual  communications 
for  this  two-year  associate  degree  pro¬ 
gram.  He/she  will  also  teach  basic 
reporting  and  editing,  and  mass  com¬ 
munication.  Apply  with  full  vitae,  a 
portfolio  and  the  names,  addresses 
and  telephone  numbers  of  three 
references  to  Dr.  T.P.  Wolf,  Chair,  c/o 
Human  Resources,  Journalism  Search 
Committee,  ILJ  Southeast,  4201  Grant 
Line  Road,  Box  97-45,  New  Albany, 
IN  47150.  Deadline  for  applications: 
March  13,  1998.  lU  Southeast  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 

ACCOUNTING 

CONTROLLER 

The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  are  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  history  to: 

Walt  Lafferty 

General  Manager 

800  Jefferson  Road 
Parsippany,  NJ  07054 


North  Suburban  Chicago  based 
national  community  newspaper  com¬ 
pany  seeks  experienced  accountant  to 
develop  and  implement  centralized 
accounting  office.  Responsibilities  will 
include  consolidation  of  100-t  operat¬ 
ing  units,  preparation  of  public  finan¬ 
cial  reports,  payroll,  internal  audit, 
human  resources  and  employee  bene¬ 
fits  Minimum  10-t-  years  experience 
including  public  reporting  required. 
Newspaper  industry  experience  a  plus. 
Excellent  salary,  bonus  and  benefits 
package. 

Fax  resumes  in  confidence  to: 

(847)  272-6244 

ADMINISTRATIVE 

EDITOR  AND  PUBLISHER 
Are  you  passionate  about  your  news¬ 
paper  and  the  market?  Are  you  tired  of 
traditional  journalism?  Can  you 
balance  the  responsibilities  of  product 
management  with  community  involve¬ 
ment?  Are  you  ready  to  contribute  to 
an  innovative,  market-driven  organiza¬ 
tion?  Are  you  a  team  player? 

Thomson  Indiana,  a  Thomson  News¬ 
papers  company,  is  seeking  an  experi¬ 
enced  professional  to  assume  the  rale 
of  Editor  and  Publisher  at  the  Anderson 
Herald  Bulletin,  a  32,000-circulation 
daily  in  Anderson,  IN.  The  opening  is 
the  top  editorial  position  in  the 
newsroom.  Candidates  should  possess 
three  to  five  years'  management  expe¬ 
rience,  strong  editing  skills,  marketing 
savvy  and  a  commitment  to  innovative 
community  journalism. 

Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.  Box  901 4 

300  N.  Union  Street 
Kokomo,  IN  46901-9014 

Fax:  (765)  459-3528 
E-mail:  wklowman@ktonline.com 

GENERAL  MANAGER 
The  Daily  Nonpareil,  a  MediaNews 
newspaper  in  Council  Bluffs,  Iowa,  has 
an  opening  for  a  General  Manager 
with  a  proven  record  in  advertising 
and  or  circulation  sales  and  manage¬ 
ment.  The  ideal  applicant  will  have  a 
can-do  attitude,  be  highly  creative  and 
motivated  to  succeecT  The  Nonpareil 
offers  a  competitive  compensation 
package  with  opportunities  for  advan¬ 
cement.  Contact  Joe  Craig,  publisher. 
The  Daily  Nonpareil,  1 17  Pearl  Street, 
Council  Bluffs,  lA  51 503. 

Phone  (712)  328-1811 

PUBLISHER  for  Kansas  weekly  In  town 
with  solid  retail  base,  industrial  base 
and  four-year  church-affiliated  college. 
Excellent  salary,  bonus  plan,  benefits. 
Send  resume  to  Wedel  Publishing,  P.O. 
Box  1 29,  Mount  Vernon,  lA  523 1 4. 


Candidates  are  being  sought  for  the 
Publisher's  position  for  The  Morning 
Journal.  The  position  is  open  due  to 
retirement. 

Buckeye  Publishing  is  located  in  Lisbon, 
OH,  in  the  Northeastern  part  of  the 
state.  The  Morning  Journal  is  a  1 4,000 
circulation,  7-day  daily. 

We  are  seeking  an  experienced  news¬ 
paper  publisher  to  lead  an  exceptional 
team  of  newspaper  professionals. 
Candidates  should  have  extensive  sales 
and  marketing  background  in  pub¬ 
lishing.  Excellent  compensation  package, 
including  company  automobile. 

Please  send  cover  letter,  resume  and 
salary  history  to  Trinity  Holdings,  Inc., 
Attn:  Buckeye  Publisher  Search,  610 
Beatty  Road,  Monroeville,  PA  1 51 46. 

SENIOR  MEDIA  PROFESSIONALS/ 
INTERNATIONAL  -  IREX,  a  leader  in 
international  education  and  training, 
seeks  to  fill  long-term  Resident  Advisor 
and  short-term  consultant  positions  in 
Central  and  Eastern  Europe  under  its 
Professional  Media  Pragram,  a  LJSAID- 
funded  project.  Possible  long-term  RA 
postings  include  Bosnia,  Serbia, 
Albania,  and  other  countries  in  the 
region.  Candidates  must  be  experi¬ 
enced,  multi-faceted  professionals  with 
business-side  and/or  journalism  expe¬ 
rience  in  either  print  or  broadcast 
media.  The  RA  will  serve  as  the  in¬ 
country  ProMedia  representative  assist¬ 
ing  with  the  development  of  indepen¬ 
dent  media.  International  experience 
and  local  language  ability  desirable. 
Submit  cover  letter  and  resume  with 
salary  history  to  Personnel,  Fax  (202) 
628-8189,  E-mail:  personnel@irex.org 
EOE 

ADVERTISING 

ADVERTISING  ACCOUNT  EXECUTIVE 

We  are  seeking  an  experienced 
advertising  professional  to  manage  the 
most  lucrative  territory  of  our  monthly 
management  magazine  —  managing 
about  $1.6  million  in  business.  The 
candidate  should  have  5  plus  years  ad 
sales  experience  with  a  proven  track 
record.  The  ideal  candidate  must  be  a 
team  player  who  works  well  under 
pressure  and  is  able  to  juggle  many 
accounts  at  once.  Knowledge  of  the 
government  and  technology  issues  a 
plus. 

Please  send  or  fax  your  resumes  to 
Karen  Leder,  1501  M  Street,  NW, 
Suite  300,  Washington,  DC  20005. 

(202)  739-8460  Fax 


ADVERTISING  DIRECTOR 

Northeast  Ohio  20,000  circulation 
daily  seeks  experienced  pro  to  lead, 
coach,  motivate  and  train.  Competitive 
market  demands  creativity  and 
enthusiasm.  Work  closely  with  our 
weekly  group.  If  you  are  a  #1 ,  or  a  #2 
ready  to  move  up,  and  want  a 
challenge,  send  your  resume  and 
salary  history  to  Richard  Sekella,  gen¬ 
eral  manager,  Record-Courier,  126  N. 
Chestnut  St.,  Ravenna,  OH  44266. 
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_ ADVERTISING _ 

ADVERTISING  ACCOUNT  MANAGER 

Metro  newspaper  (Zone  3)  needs  a 
Retail  Territory  Sales  Manager.  Position 
is  responsible  for  training,  sales 
supervision,  creating  advertising 
strategies  and  presentations  to  max¬ 
imize  market  opportunities,  account 
and  territory  development,  and 
coordinating  special  sales  efforts.  Posi¬ 
tion  offers  competitive  salary,  bonus, 
and  excellent  benefits,  if  you  are 
interested  in  a  new  challenge,  being 
part  of  a  team  moving  toward  a  more 
productive  future,  and  have  a  proven 
track  record  in  sales  management, 
send  resume  to  Box  08309,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 

Leading  daily  newspaper  in  beautiful 
upstate  New  York  is  seeking  an 
aggressive  manager  to  lead  a  team  of 
enthusiastic  professionals.  The  position 
supervises  1 1  reps  and  is  responsible 
for  Classified  and  Internet  advertising. 
Must  be  innovative  and  results- 
oriented;  sales  and  management  expe¬ 
rience  a  must.  Send  your  resume  and 
salary  history  to  Diana  White,  Star- 
Gazette  (a  Gannett  newspaper),  201 
Baldwin  Street,  Elmira,  NY  1 4902. 

CLASSIFIED  ADVERTISING  MANAGER 

The  Union  Leader/New  Hampshire 
Sunday  News  is  seeking  a  Classified 
Advertising  Manager.  This  person  must 
be  motivated  ancT  creative  and  have 
the  ability  to  positively  influence  and 
develop  a  proven  soles  staff.  This 
person  will  be  responsible  for  classified 
advertising  revenues,  including  budget¬ 
ing,  forecasting  and  marketing 
strategies. 

The  right  candidate  must  be  able  to 
manage  traditional  classified  applica¬ 
tions  as  well  as  the  ability  to  define 
and  implement  the  many  new 
technologies  that  challenge  classified 
today  and  tomorrow! 

Minimum  requirements  include:  3-5 
years  classified  management  experi¬ 
ence,  strong  people  skills  to  direct  and 
motivate  a  staff  of  22,  strong  sales 
management  skills  to  protect  our 
revenue  base  and  help  it  grow,  and  a 
familiarity  with  web  development  of 
classified  advertising. 

Competitive  salary  based  on  qualifica¬ 
tions  and  experience.  Excellent  benefits 
with  a  stable,  independently-owned 
statewide  newspaper.  Send  resume 
and  salary  requirements  to. 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03 1 08-9555 
FAX:  (603)668-8920 


_ ADVERTISING _ 

CLASSIFIED  PROJEQS  MANAGER 

Project-oriented.  Customer-oriented. 
Results-oriented.  Does  it  sound  like 
you,  yet?  If  it  does,  opply  at  The  Flor¬ 
ida  Times-Union  for  our  open 
Classified  Projects  Manager  position. 
This  manager  will  plan,  develop  and 
direct  sales  projects/products  to 
enhance  revenue  for  our  Classified 
department.  Individual  must  possess 
superior  communication  and  organiza¬ 
tional  skills  for  internal  and  external 
exchange  of  the  information  to 
motivate  all  involved.  Candidate  will 
have  a  college  degree  or  equivalent 
experience  and  complete  understand¬ 
ing  of  sales  process.  A  reliable  trans¬ 
portation  with  a  valid  driver's  license 
and  current  automobile  insurance  is 
necessary.  We  offer  a  competitive  base 
with  unlimited  earnings  potential  and 
excellent  benefits  package. 

To  take  advantage  of  this  exciting 
career  opportunity,  send  or  fax  cover 
letter  and  resume,  along  with  salary 
requirements  to  The  Florida  Times- 
Union,  Attn:  Employment  Manager, 
P.O.  Box  1949,  Jacksonville,  FL 
32231,  fax  (904)  359-4695 

We  are  a  DRUG-FREE  WORKPLACE 
_ EOE _ _ 

CLASSIFIED 

TELEPHONE  SALES  A4ANAGER 

The  Florida  Times-Union  has  a 
challenging  classified  advertising 
career  opportunity.  We  os  the  leader 
in  advertising  and  information  strongly 
believe  in  succession  planning.  Our 
qualified  candidate  must  possess  pro¬ 
ven  sales  and  management  experi¬ 
ence,  with  exceptional  communication 
skills,  both  written  and  oral.  This 
creative  individual  must  be  highly 
motivated  with  the  ability  to  positively 
lead  and  coach  a  telephone  sales  team 
in  a  fast-paced  environment. 

The  committed  candidate  will  work 
diligently  to  coach,  train  and  guide  a 
team  of  dynamic  advertising  sales  pro¬ 
fessionals  and  develop  sales  skills  to 
optimum  performance  levels.  We  are 
seeking  a  sharp  and  seasoned  pro¬ 
fessional  with  sophisticated  marketing 
experience  and  the  ability  to  determine 
and  satisfy  customer  needs. 

We  offer  a  competitive  base  with 
unlimited  earnings  potential  and 
excellent  benefits  package. 

To  take  advantage  of  this  exciting 
career  opportunity,  send  or  fax  cover 
letter  and  resume,  along  with  salary 
requirements  to  The  Florida  Times- 
Union,  Attn:  Employment  Manager, 
P.O.  Box  1 949,  Jacksonville,  FL 
32231,  Fax  (904)  359-4695,  or  you 
may  apply  in  person  at  1  Riverside 
Avenue,  weekdays  9:00  a  m.  to  noon. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


Graph-Ads  Printing  Inc.,  a  growing 
division  of  Central  Michigan  Newspa¬ 
pers,  has  an  immediate  opening  for  an 
experienced  print  sales  rep  to  develop 
accounts  for  our  commercial  web  print¬ 
ing.  Salary  plus  commission,  excellent 
benefits  including  health  and  401  (k). 
Please  send  cover  letter  and  resume  to: 

Lynn  F.  Ridder,  General  Manager 
71 1  West  Pickard 
Mt.  Pleasant,  Ml  48858 

EARN  WHAT  YOU'RE  WORTH 

Southern  California  newspaper  pub¬ 
lisher  is  starting  a  new  zoned  shopper 
publication.  Not  a  skip  delivery  TMC. 
This  is  a  ground  floor  opportunity  for 
the  person  with  the  right  experience. 
Sell  and  control  your  own  publication. 
Straight  %  of  gross  with  base  guaran¬ 
tee. 

We  offer  an  excellent  benefit  package 
which  includes  group  health,  vacation 
and  401  (k).  Reply  in  confidence  to  Box 
08397,  Editor  &  Publisher. 

Employment  consideration  is  cont¬ 
ingent  upon  drug  screen  testing  results. 
EOEM/F/V/D 

MAJOR  ACCOUNT  SALES 
Large  group  of  community  weeklies  in 
the  southwest  is  seeking  to  add  an 
experienced  major  accounts  salesperson. 
Must  have  strong  background  of  major 
account  sales  and  growth  strategies. 
Fax  resume,  references  and  salary  history 
to  CEO, 

Houston  Community  Newspapers 
(281)452-5909 

TELE/AARKETING  SUPERVISOR 

Central  California's  leading  newspaper 
has  an  exciting  opportunity  for  a 
dynamic  sales  professional  to  lead  our 
record-breaking  classified  telemarket¬ 
ing  sales  team  Will  supervise  and 
coach  a  staff  of  1 5  soles  reps  who  han¬ 
dle  private  party  and  commercial 
advertising.  Duties  include  hiring,  train¬ 
ing,  appraising,  budgeting,  and  follow¬ 
ing  through  in  meeting  deportment 
goals  Must  have  previous  sales  expe¬ 
rience,  preferably  newspapier/media 
telephone  sales,  and  proven  leadership 
ability.  Strong  spelling  and  communi¬ 
cation  skills  required;  must  be  com¬ 
puter  literate.  Competitive  salary  based 
on  experience  plus  excellent  benefit 
package.  Send  resume  and  cover  letter 
before  February  9  to  THE  FRESNO 
BEE,  HR  Department,  1626  E  Street, 
Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 

OUTSIDE/ADVERTISING  SALES 

One  of  America's  largest  weekly 
newspapers  is  seeking  regional/ 
national  account  representatives.  News¬ 
paper/Ad  agency  experience  ne¬ 
cessary.  Join  one  of  the  fastest  grow¬ 
ing  weeklies  in  the  country.  Salary,  com¬ 
mission,  expenses  and  benefits.  Fax 
resume  to  Michael  at  (516)  369-5930. 


We  are  looking  for  someone  with  a 
solid  team  sales  Mckground,  in  a  com¬ 
petitive  marketplace.  We  will  provide 
the  beautiful  Cascades,  the  Columbia 
River,  a  healthy  economy  and  a 
talented  sales  staff.  We  will  give  you 
the  freedom  to  show  what  you  can  do 
and  the  management  support  to  help 
you  get  the  job  done.  Sound  good? 
Send  me  your  resume  for  considera¬ 
tion.  (509)  663-9110,  attention 

Michael  J.  Fox  c/o  The  Wenatchee 
World,  P.O.  Box  1511,  Wenatchee, 
WA  98807-1 511. 

ART/GRAPHICS 

EUROPEAN  STARS  &  STRIPES,  a 
45,000  circulation  newspaper  based 
just  outside  Frankfurt,  Germany,  has 
an  immediate  opening  for  a  Graphic 
Artist/Designer  in  the  Advertising 
Department.  Candidate  must  have  2 
years'  experience  with  o  daily  news¬ 
paper  and  familiarity  with  digital 
newspaper  transmission.  Creation  and 
production  of  assorted  advertising 
moterials  and  collateral  pieces;  skill  in 
QuarkXPress,  Photoshop,  and  Illus¬ 
trator;  ability  to  manage  multiple 
deadlines  in  an  intense  production 
environment;  and  ability  to  work  well 
within  a  team,  necessary.  Position  will 
include  moving  expenses  and  housing 
allowance,  a  total  compensotion 
package  of  550-60,000.  Interested 
candidates  should  contact  Nick  D'Ama- 
rio  at  Phone:  (01 1  -49)  6155-601 252; 
Fax:  (011-49)  6155-601412;  E-mail: 
damarion@mail.estripes.osd.mil 

GRAPHICS  DIREaOR 

We  need  a  dynamic  leader  for  our 
graphics  team.  The  successful  candi¬ 
date  will  gently  challenge  six  talented 
artists  as  they  produce  award-winning 
infogrophics,  front  page  and  inside  dis¬ 
play  graphics  and  posters.  You'll 
coordinate  with  other  visual  depart¬ 
ments  and  help  word  editors  think  vis¬ 
ually.  Show  what  you've  got  with  a 
cover  letter  about  your  artistic, 
technical  and  supervisory  skills;  an 
autobiography  telling  how  you  came  to 
be  the  person  and  the  professional  you 
are;  a  list  of  four  professional 
references,  including  artists  and  others 
with  whom  you  hove  worked  and  sam¬ 
ples  of  work  you  have  created  and 
work  you  have  supervised  to  Will  Sut¬ 
ton,  deputy  managing  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

NEWS  DESIGN 

Our  1 60,000  circulation  Triangle, 
North  Carolina  newspaper  needs 
designers  with  passion,  sound  news 
judgment  and  a  strong  ability  to  partic¬ 
ipate  in  a  collaborative  process.  If  you 
can  build  compelling  pages  with  punch 
and  purpose  instead  of  decoration, 
prove  it  by  mailing  a  cover  letter 
expressing  your  interest;  an  autobio¬ 
graphy  that  shows  you  know  how  to 
write;  a  list  of  at  least  four  references, 
including  at  least  one  from  your  current 
employer  and  samples  of  your  best 
design  work  to  Damon  Cain,  director 
of  news  design,  The  News  &  Observer, 
215  S.  McDowell  Street,  PO  Box  191, 
Raleigh,  NC  27602 
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HELP  WANTED 


ART/GRAPHICS 


PAGE  DESIGNER/ARTIST:  The  Patriot- 
News  has  an  immediate  opening  for  a 
page  designer/artist.  Join  a  team  of 
four  artists  who  design  and  illustrate 
feature  fronts,  create  maps  and  pre¬ 
pare  graphics.  We're  looking  for  a 
person  who  believes  that  clean,  lively, 
imaginative  page  designs  and  artwork 
are  as  essential  to  daily  journalism  as 
well-written,  provocative  stories.  The 
art  department  is  central  to  the  news¬ 
paper's  operation,  working  with 
reporters,  photographers  ancT  editors 
in  every  department.  The  successful 
applicant  will  be  proficient  in  QuarkX¬ 
Press,  Photoshop  and  either  Aldus 
Freehand  or  Adobe  Illustrator.  Send 
resume  and  clips  or  slides  of  work  to 
Jerry  Dubs,  art  director.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17105. 


CIRCULATION 


ASSISTANT  SINGLE  COPY  MANAGER 


The  Commercial  Appeal  (Memphis) 
has  an  immediate  opening  for  an 
experienced  hands-on  manager  to 
assist  in  developing  our  single  copy 
department.  Position  requires  strong  ana¬ 
lytical  skills,  computer  proficiency,  and 
ability  to  manage  multiple  tasks  in  a 
fast-paced  environment.  Effective 
communication  skills  and  the  ability  to 
manage  and  direct  a  diverse  workforce 
(employee  and  contracted)  are  essen¬ 
tial.  Position  offers  competitive  salary 
and  excellent  benefits.  Send  resume 
and  salary  history/ requirements  to 
Linda  Steen,  employee  manager,  495 
LJnion  Avenue,  Memphis,  TN  38103. 


EOE 


CIRCULATION 


CIRCULATION  DIRECTOR  for  Char¬ 
leston  Newspapers,  the  100,000  cir¬ 
culation  JOA,  publishing  The  Char¬ 
leston  Gazette  and  the  Charlestan 
Daily  Mail  in  Charleston,  WV.  Res¬ 
ponsible  for  hands  on  management 
of  complex  department  challenged  by 
AM  and  PM  distribution  covering 
17,000  square  miles  of  mountainous 
terrain.  Needs  to  increase  penetration 
in  strategically  important  counties, 
increase  efficiency  and  improve 
customer  satisfaction.  This  position 
reports  to  the  President  and  General 
Manager. 


Charleston  is  the  charming  state  capital 
city  located  on  the  Kanawha  River,  sur¬ 
rounded  by  rolling  hills  and  mountains. 
It  features  low  cost  of  living,  low  crime, 
easy  accessibility  and  a  fine  work 
ethic. 


CIRCULATION 


THE  PRESS-TELEGRAM,  located  in 
Southern  California,  is  looking  for 
experienced,  professional  crew  con¬ 
tractors.  Great  earnings  potential,  com¬ 
petitive  commissions  selling  the  areas 
number  one  community  paper.  In¬ 
terested  candidates  may  contact 
Chris  Adams  at  (562)  408-3360. 


ESTABLISHED  CORPORATION  seeks 
independent  contractors  with  back¬ 
ground  in  newspaper  circulation  or 
accounting  for  field  auditing  assign¬ 
ments.  Individual  will  perform  on-site 
circulation  audits  of  newspapers,  mag¬ 
azines  and  alternate  distribution  sys¬ 
tems.  Requires  extensive  overnight 
travel,  computer  literacy  and  above 
average  organization  and  communica¬ 
tion  skills.  Knowledge  of  Spanish  a 
plus.  Send  replies  to  Box  08355,  Editor 
&  Publisher. 


ART/GRAPHICS 


GRAPHICS  ARTIST 


A  graphics  artist  position  is 
available  in  March  to  work  in 
the  Graphics  &  Photography 
department  of  L’SA  TODAY. 
The  successful  candidate  will 
have  2-3  years  experience  as  a 
newspaper  graphics  artist. 
Must  have  demonstrated  illus¬ 
tration  ability  in  a  variety  of 
media  and  must  be  experi¬ 
enced  with  Macintosh,  specif¬ 
ically  Macromedia  Freehand. 
A  self-starter  with  the  ability 
to  work  in  teams  and  often 
under  high  pressure  of  tight 
deadlines  will  prosper  in  this 
position.  Everything  from 
demonstrated  illustration  skills 
to  map-making  and  charting 
skills  are  musts.  Sunday- 
Thursday  work  schedule.  A 
four-year  college  degree  is 
preferred.  Please  send  resume 
and  examples  of  recent  work 
(which  will  not  be  returned) 
to: 

Richard  Curtis 
Managing  Editor 
Graphics  &  Photography 
USA  TODAY 
1000  Wilson  Blvd. 

Arlington.  VA  22229 
No  phone  calls,  please 


We  recognize  and  appreciate 
diversity  in  the  workplace 


CIRCULATION  DIRECTOR 

Our  group  of  23  suburban  community 
weeklies  seeks  a  circulation  manage¬ 
ment  professional  with  supervisory 
experience  to  assume  leadership  of  our 
Circulation  Department.  The  Circula¬ 
tion  Department  sells  and  distributes 
over  73,000  newspapers  each  week. 
The  Circulation  Director  is  responsible 
for  CNI's  single  copy  and  subscription 
sales.  This  key  member  of  our  man¬ 
agement  team  reports  to  our  Publisher/ 
General  Manager. 

Experience  with  newspaper  or  other 
publication  circulation  development  is 
needed.  A  background  with  the  peri¬ 
odical  mailing  requirements  of  the 
Postal  System  would  be  a  plus,  as 
would  knowledge  of  the  Audit  Bureau 
of  Circulations  requirements.  A  work¬ 
ing  knowledge  of  spreadsheet  pro¬ 
grams  would  be  helpful  as  well. 

CNI  Newspapers  is  o  subsidiary  of 
Add,  Inc.,  an  employee  owned  com¬ 
pany.  We  offer  a  wide  range  of  bene¬ 
fits  including  a  401  (k)  program.  Please 
send  a  resume  and  cover  letter  with 
position  title  and  salary  requirements  in 
confidence  to: 

Community  Newspapers,  Inc. 

Human  Resources  Department 
P.O.  Box  510210 
New  Berlin,  Wl  53151 

An  Equal  Opportunity  Employer 


CIRCULATION  MANAGERS 

American  Publishing  Company  is 
accepting  resumes  for  possible  future 
openings.  This  is  a  good  opportunity 
for  circulation  managers  who  would 
like  to  advance  their  career,  or  for  an 
assistant  or  home  delivery  manager 
wanting  to  run  their  own  operation. 
We  offer  competitive  pay  and  bonus 
package  based  on  experience,  plus 
benefits.  All  responses  will  be  held  in 
the  strictest  confidence.  Resumes  along 
with  references  may  be  mailed  to  APC, 
Box  1192,  Enid,  OK  73702,  attn; 
Hector  Cueva,  or  E-mail  to 

hector@ionet.net 


Candidates  must  possess  a  proven 
record  of  significant  accomplishment  in 
a  challenging  daily  newspaper  environ¬ 
ment.  This  is  a  very  challenging  posi¬ 
tion  which  requires  an  extremely 
talented  and  effective  executive. 

Resume,  earnings  history  and  cover  let¬ 
ter  to  Mr.  John  Bowyer,  human 
resources  director.  Charleston  News¬ 
papers,  1001  Virginia  Street  E., 
Charleston,  VYV  25301 . 

Equal  Opportunity  Employer 


CIRCULATION  SALES/DISTRIBUTION 
management  opportunity  at  Zone  2  six- 
day  daily.  Strong  local  paper  in  com¬ 
petitive  market  needs  energetic  person 
with  confidence  in  her/his  own  ideas 
on  marketing  and  promotion.  Those 
abilities  should  accompany  firm  expe¬ 
rience  in  newspaper  circulation-buil¬ 
ding  initiatives  and  distribution.  Must 
be  able  to  lead  people  and  manage 
department.  Solid  computer  skills  a 
BIG  plus.  Good  salary  plus  suc¬ 
cess-based  incentives  and  excellent 
fringe  benefit  package.  Send  resume 
and  letter  that  concisely  and  uniquely 
tells  why  you  can  do  what's  needed  to 
Box  08401 ,  Editor  &  Publisher. 

CIRCULATION 
OPERATIONS  AAANAGER 

The  Tuscaloosa  News,  a  member  of  the 
New  York  Times  Regional  Newspaper 
group,  is  seeking  an  experienced 
Circulation  Manager  to  manage  our 
home  delivery  and  transportation 
department.  Applicants  should  have  5 
years  circulation  management  experi¬ 
ence,  excellent  communication  skills, 
experience  managing  middle  man¬ 
agers  and  superior  leadership  skills. 
Position  reports  to  Circulation  Director 
and  is  senior  manager  in  the  circula¬ 
tion  department.  Person  will  assist  the 
Circulation  Director  in  managing  day 
to  day  operations  of  our  39,000 
circulation,  7  day  morning  newspaper 
as  well  as  long  range  planning. 
Tuscaloosa  is  the  home  of  The  Univer¬ 
sity  of  Alabama  and  a  dynamic  and 
growing  market.  Send  resume  to 
Circulation  Director,  2001  6th  St., 
Tuscaloosa,  AL  35401 . 


RETAIL  SALES  MANAGER 
(SINGLE  COPY) 

The  Baltimore  Sun,  a  Times-Mirror 
newspaper,  has  an  opportunity  for  an 
experienced  single  copy  professional 
looking  to  be  part  of  a  team  on  the  cut¬ 
ting  edge.  If  you  have  a  proven  track 
record  in  growing  single  copy  circula¬ 
tion,  providing  breakthrough  customer 
service,  developing  and  implementing 
strategic  plans,  team-building,  and  dis¬ 
tribution,  we  would  like  to  near  from 
ou.  Our  successful  candidate  will 
ave  at  least  5  years  of  progressive 
circulation  experience  and  be  able  to 
demonstrate  a  record  of  being  an 
effective  leader,  have  excellent  com¬ 
munication  skills,  be  hands-on,  and 
challenged  by  aggressive  goals.  Bud¬ 
geting  experience  and  knowledge 
of  spreadsheets  is  a  plus.  We  offer  a 
competitive  salary  with  bonus,  401  (k), 
and  a  comprehensive  benefits  package. 
Please  send  your  resume  to: 

Maralee  Smith 
Assistant  Circulation  Director 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  2 1 278 

Or  FAX:  (410)332-6521 
Or  E-mail:  maralee.smith@b)altsun.com 

An  equal  opportunity  employer 

RETAIL  SALES  MANAGER 

The  Washington  Post  is  seeking  a 
Retail  Sales  Manager  that  will  be 
responsible  For  initiating,  planning  and 
coordinating  newspaper  sales  activities 
for  major  retail  accounts.  In  addition, 
the  selected  candidate  will  create  new 
strategies  and  tactics  for  improving 
single  copy  performance  in  the  metro 
and  suburban  and  country  markets. 

If  you  have  circulation  and/or  retail 
sales  experience,  a  successful  track 
record  obtaining  sales  results,  excellent 
interpersonal,  presentation,  and  com¬ 
munication  skills,  we  would  like  to  hear 
from  you. 

Please  send  your  resume  and  salary 
history  to  Lydia  Wilkins/Ad#EP001 , 
1150  15th  Street,  NW,  Washington, 
DC  20071 . 
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HELP  WANTED 


CIRCULATION 


THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  has  on  immediate 
opportunity  for  on  experienced,  results- 
oriented  Circulation  Sales  Manager. 
Responsibilities  for  this  highly  visible 
and  key  position  include  developing 
and  implementing  sales  programs  to 
increase  subscribers  while  improving 
subscriber  retention.  Directing  circula¬ 
tion  sales  and  marketing  activities 
through  the  use  of  an  in-house 
telemarketing  crew,  in-store  promo¬ 
tions,  carrier  contests,  single  copy  pro¬ 
motions  and  direct  mail  campaigns.  Con¬ 
structing  key  measurements  and  inspec¬ 
tion  points  that  will  ensure  quality  new 
sales  and  efficient  service  to  new  sub¬ 
scribers.  Designing  and  implementing 
sales  cost  and  volume  goals  for  all 
circulation  sales  activities.  Required 
qualifications  include  a  Bachelor's 
degree  in  marketing  or  equivalent 
work  experience.  Demonstrated  suc¬ 
cess  in  the  design  and  execution  of 
marketing/sales  promotions  in  a  retail, 
direct  marketing  or  medio  environ¬ 
ment.  Excellent  communication  and 
strategic  planning  skills  a  must.  A  work¬ 
ing  knowledge  of  database  marketing 
applications  and  strong  PC  skills 
desired.  If  interested  please  apply  to: 

Quad-City  Times 
Human  Resources  Deportment 
500  E.  Third  Street 
Davenport,  lA  52801 


EOE 


THINK  OUTSIDE  OF  THE  BOX 

...  and  the  newsrack.  Zone  4  six-day 
startup  needs  a  circulation  pro  who 
can  provide  creative  solutions  to  a  com¬ 
plicated  home  delivery  problem.  The 
successful  candidate  will  have  a  proven 
track  record  of  dramatic  circulation 
sales  growth  (single  copies  as  well  as 
home  delivery),  an  ability  to  work  in 
the  community  and  good  presentation 
skills.  Good  salary  and  benefits  supple¬ 
mented  with  performance-based  com¬ 
pensation.  Respond  to  Box  08386, 
Editor  &  Publisher. 

EOE 


EDITORIAL 


ADMINISTRATIVE  EDITOR 

Thirty-person  Zone  4  newsroom  needs 
a  pro  who  can  handle  budgets,  human 
relations  (compensation,  benefits)  and 
the  bureaucracy  af  a  daily  newspaper 
without  being  a  bureaucrat.  Will  work 
closely  with  CEO  and  executive  editor 
to  overlay  method  on  the  madness  of  a 
daily  (and  be  able  to  swing  onto  the 
desk  in  a  crisis).  Should  be  more  than 
computer  literate;  ideal  candidate  will 
also  be  systems  editor.  Send  resume, 
salary  requirements  and  statement  of 
management  philosophy  to  Adminis¬ 
trative  Editor,  P.O.  Box  3426,  Daly  City, 
CA  9401 5-0426. 

An  Equal  Opportunity  Employer 


EDITORIAL 


AREA  REPORTER  for  7-day,  morning 
paper.  Journalism  degree  preferrecT 
Send  resume,  salary  history  and 
examples  to  Mark  Smidt,  The 
Messenger,  71 3  Central  Avenue,  Fort 
Dodge,  I A  50501 . 


ASSISTANT  EDITOR:  Business  North 
Carolina,  an  award-winning  monthly 
magazine,  seeks  candidates  who  are 
detail-oriented  and  have  strong  report¬ 
ing  and  copy-editing  skills.  The  job 
involves  assigning  and  editing  depart¬ 
ment  pieces,  copy  editing  features,  com¬ 
piling  lists  and  writing  stories.  Send 
resume  and  clips  to  Terry  Noland,  Busi¬ 
ness  North  Carolina,  5435  77-Center 
Drive,  Suite  50,  Charlotte,  NC  28217. 


AG  WRITER 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per,  seeks  a  writer  who  can  make  our 
multibillion-dollar  agriculture  industry 
front-page  news.  We  want  the  nation's 
premier  21st  Century  ag  writer.  The 
Bee  is  Central  California's  largest  and 
best  newspaper,  located  in  the  heart  of 
the  state.  West  Coast  beaches,  Mon¬ 
terey,  LA,  and  San  Francisco  are  but  a 
few  hours  away;  the  majestic  Sierra 
Nevada  mountains  and  Yosemite  ore 
even  closer.  Requirements:  four  years 
daily  experience,  preferably  on  a 
specialty  beat  (agriculture,  health, 
science,  etc  ).  Competitive  salary  plus 
benefits  package  Send  resume,  cover 
letter,  references  and  no  more  than  6 
clips  to  THE  FRESNO  BEE,  HR  Depart¬ 
ment,  1626  E  Street,  Fresno,  CA 
93786.  Deadline:  February  5. 

An  Equal  Opportunity  Employer 


ASSISTANT  CITY  EDITOR/WEEKENDS 
needed  at  mid-sized  north  Florida 
daily.  We're  looking  for  an  aggressive 
wordsmith  with  impeccable  organiza¬ 
tional  skills  to  take  control  of  the  Sun¬ 
day  paper,  and  help  guide  special  pro¬ 
jects.  We're  a  New  York  Times  Com¬ 
pany  paper  situated  in  what  Money 
magazine  called  America's  most  liva¬ 
ble  city.  Send  resume,  clips  or  sections, 
and  a  letter  about  yourself  to  Donald 
Luzzatto,  metro  editor.  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
32614-7147.  E-mail: 

I  uzzatto@sunone .  com 

FAX:  (352)  338-3128 


ASSISTANT  EDITOR 

Newspoper  reporter  with  five  years  of 
reporting  experience  and  some  editing 
experience  to  assist  news  editor  of 
daily  newspaper  in  competitive  metro 
market.  Duties  include  some  writing, 
story  development,  coaching  reporters 
and  editing  copy.  College  degree  in 
journalism  required.  All  applicants 
chosen  for  interview  will  take  an  edit¬ 
ing  test.  Please  fax  resume  including 
examples  of  previous  work  to  the 
Human  Resources  Coordinator,  referen¬ 
cing  the  position  to  (770)  428-5375  or 
mail  to  Humon  Resources  Coordinator, 
Marietta  Daily  Journal,  P.O.  Box  449, 
Marietta,  GA  30061 . 


EDITORIAL 


ASSISTANT  FEATURES  EDITOR 

...will  work  as  a  partner  with  the 
features  editor  in  planning,  editing  and 
producing  doily  features  sections,  enter¬ 
tainment  section  and  a  weekend  home 
and  garden  and  hometech  magazine. 
We're  a  50,000-circulation  Knight 
Ridder  newspaper  in  a  competitive 
JOA  market.  We're  looking  for  a 
creative  editor  who  can  work  hard  and 
have  fun  as  part  of  a  staff  of  nine  peo¬ 
ple.  Send  your  best  clips  and  tear 
sheets,  and  tell  us  about  yourself.  Con¬ 
tact  Alan  Derringer,  features  editor. 
The  News-Sentinel,  P.O.  Box  1 02,  Fort 
Wayne,  IN  46801 .  The  News-Sentinel 
is  an  equal  opportunity  employer  and 
recognizes  the  value  of  diversity  in  its 


ASSISTANT  SPORTS  EDITOR 

The  Florida  Times-Union  of  Jackson¬ 
ville,  with  a  Sunday  circulation 
of  250,000  seeks  an  ASSISTANT 
SPORTS  EDITOR  ta  aversee  our  1 1  - 
member  copy  desk  and  direct  prod¬ 
uction  and  design.  This  person  must 
have  strong  design  background  and 
Macintosh  skills.  Management  experi¬ 
ence  is  preferred.  The  successful  can¬ 
didate  must  be  able  to  execute  strong 
focal  point  packages  and  call  the  shots 
for  the  department  when  needed. 
Jacksonville  is  a  booming  city  with 
beaches  and  mild  winters.  Our  region 
has  the  NFL's  Jacksonville  Jaguars,  The 
PGA  Tour  headquarters,  the  Associa¬ 
tion  of  Tennis  Professionals  head¬ 
quarters  and,  soon,  the  World  Golf 
Village  and  World  <^lf  Hall  of  Fame. 
Send  cover  letter,  resume,  work  sam¬ 
ples  to  Joe  Adams,  staff  development 
editor.  The  Florida  Times-Union,  One 
Riverside  Avenue,  Jacksonville,  FL 
32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


ASSOCIATE  EDITOR 

Florida  Trend,  a  40  year  old  statewide 
business  magazine  owned  by  the  St. 
Petersburg  Times,  needs  a  journalist 
with  a  minimum  7  years  experience  as 
a  writer  and  editor.  Trend  has  a  reputa¬ 
tion  for  tough,  fair,  authoritative  report¬ 
ing  on  business  and  public  issues.  Job 
involves  about  70%  writing  and  30% 
editing.  Requires  understanding  busi¬ 
ness/economics;  strong  enterprise 
reporting  and  analytical  thinking; 
talent  for  telling  stories  with  style  and  a 
point  of  view;  high  ethical  standards; 
ability  to  coach  freelancers  and  rewrite 
copy,  think  visually  and  work  with 
designers.  Some  travel  required.  Mag¬ 
azine  experience  preferred/not 
necessary.  Pluses:  knowledge  of  Flor¬ 
ida,  fluency  in  Spanish.  Salary  nego¬ 
tiable.  No  phone  calls.  Send  resume 
and  clips  to  Mark  R.  Howard,  execu¬ 
tive  editor,  Florida  Trend,  490  1  st 
Avenue  South,  St.  Petersburg,  FL 
33701 . 


Editor  &  Publisher:  The  communication  link 

of  the  newspaper  industry  every  week  since  1884. 


EDITORIAL 


AWARD-WINNING  paper  in  western 
Maryland  is  seeking  experienced  can¬ 
didate  for  copy  editing  position.  Com¬ 
petitive  compensation  and  excellent 
benefit  package.  Please  send  resume 
and  salary  requirements  to  Personnel 
Director,  The  Herald-Mail,  100  Summit 
Avenue,  Hagerstown,  MD  21 740. 


CITY  EDITOR 

Mid-sized  Texas  AM  paper  has  open¬ 
ing  for  city  editor  who  has  experience 
as  reporter  and/or  deskman.  Suc¬ 
cessful  applicant  will  be  a  leader  and 
teacher  who  can  relate  to  direct  staff  of 
reporters  with  wide  range  of  skills.  Send 
cover  letter,  resume  to  Box  08395, 
Editor  &  Publisher. 


COLLEGE  SPORTS  WRITER, 
SPORTS  COPY  EDITOR/PAGINATOR 

Pulitzer  Prize-winning  Connecticut  dai¬ 
ly/Sunday  seeks  talented  sports  writer 
for  UConn  men's  basketball  beat,  and 
a  sports  copy  editor  with  pagination 
skills  to  paginate  and  direct  scholastic 
sports.  We've  also  won  the  prestigious 
Scripps  Howard  Public  Service  Award 
and  honors  in  the  New  England 
Newspaper  of  the  Year  contests.  Our 
sports  section  has  won  national 
awards.  We  cover  the  Berkshires  of 
Northwest  CT,  and  our  readers  are 
active  and  adventurous.  They  embrace 
college  and  local  sports,  and  can't 
decide  whom  they  love  more:  Yanks  or 
Red  Sox,  Celtics  or  Knicks,  Bruins  or 
Rangers.  Send  samples  to  Lee  Lewis, 
executive  sports  editor,  Waterbury 
Republicon-American,  389  Meadow 
Street,  Waterbury,  CT  06722 


NOW  ON  SALE 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

BUSINESS  REPORTER;  Seek  curious 
reporter  and  good  writer  for  po¬ 
sition  that  entails  reporting  on  busi¬ 
ness  news  with  some  general  assign¬ 
ment  responsibility.  Knowledge  of  busi¬ 
ness  affairs  and  experience  in  business 
reporting  preferred.  Write  for  Sunday 
business  section  for  business  people 
and  daily  business  stories  for  general 
audience.  One  day  a  week  write  gen¬ 
eral  assignment  stories.  We  welcome 
new  ideas  to  improve  content  and 
design.  Women  and  minorities  en¬ 
couraged  to  reply.  Send  resume, 
clips  to  Stephen  Bennett,  managing 
editor.  The  Post- Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 

COPY  DESK  CHIEF 

TravelAge,  a  national  weekly  trade 
magazine,  has  an  immediate  opening 
for  a  Copy  Desk  Chief  with  at  least  five 
years  experience  on  a  copy  desk. 

Candidate  must  be  a  meticulous  editor, 
with  proficiency  in  QuarkXPress,  a  flair 
for  headlines  and  layout,  and  the 
ability  to  work  well  with  other  editors 
under  deadline  pressure.  Daily  news¬ 
paper  experience  a  plus. 

TravelAge  is  published  by  Reed  Travel 
Group,  the  world's  premier  provider  of 
travel  news  and  information,  and  is 
located  a  mere  20  minutes  from 
Manhattan  through  the  Lincoln  Tunnel. 
We  offer  o  competitive  salary  and 
excellent  benefits.  For  immediate  con¬ 
sideration  SEND/FAX  cover  letter  and 
resume  with  salary  history  to  Staffing 
Manager,  Reed  Travel  Group,  500 
Plaza  Drive,  Secaucus,  NJ  07094. 
FAX:  (201 )  902-1822.  EOE  M/F/D/V 
Visit  our  website  at: 
www.reedtravelgroup.com 
REED 

TRAVEL  GROUP 
World  leader  in  travel 
information  services 

COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  'We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Pleose  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR:  The  Press  of  Atlantic 
City  has  an  immediate  opening  for  a 
copy  editor  on  its  news  desk.  We  are 
an  80,000-circulation  AM  daily  that  cov¬ 
ers  southern  New  Jersey  and  a  town 
that  features  1 2  gambling  casinos. 
Candidate  should  nave  three  years' 
experience  in  editing  and/or  report¬ 
ing.  QuarkXPress  pagination  experi¬ 
ence  a  plus.  Send  resume,  clips  to 
News  Editor  Peter  M.  Brophy,  The 
Press  of  Atlantic  City,  1 1  Devins  Lane, 
Pleasantville,  NJ  08232. 

COPY  EDITOR 

Copy  Editor  for  20,000  circulation,  7- 
day  a  week  daily.  Send  resume  and 
three  references  to  Lee  Irwin,  news 
editor.  The  Yuma  Daily  Sun,  P.O.  Box 
271 ,  Yuma,  AZ  85366-0271 ,  or  fax  to 
(520)  782-7369. 

COPY  EDITOR 

Fast  growing  Atlanta-area  daily  needs 
page  designer/copy  editor.  We're 
making  waves  in  the  industry  and  need 
creative  people  to  help  us.  Contact 
Norman  Baggs,  (770)  963-9205. 

COPY  EDITOR 

North  Carolina's  160,000-circulation 
News  &  Observer  is  looking  for  a  top- 
notch  copy  editor  and  headline  writer 
to  join  our  versatile,  talented  staff.  We 
need  a  critical  thinker  who  isn't  afraid 
to  challenge  copy  and  who  can  spot 
holes  that  everyone  else  may  have 
missed.  We  need  a  good  writer  who 
can  turn  a  phrase  into  a  headline  or 
caption  and  enhance  a  story  or  photo. 
The  successful  candidate  will  edit  staff 
and  wire  copy,  work  on  the  wire  desk 
and  fill  in  as  slot.  The  best  candidate 
will  be  someone  who  is  energetic, 
creative,  thorough,  knowledgeable  and 
can  move  with  ease  between  assign¬ 
ments.  Candidates  should  have  at  least 
three  years  of  daily  newspaper  experi¬ 
ence  and  be  able  to  step  right  into  the 
position  with  minimal  training.  Prove 
you're  the  right  choice  by  sending  a 
cover  letter  outlining  your  qualifica¬ 
tions;  an  autobiography  showing  you 
con  write;  a  list  of  four  professional 
references,  including  one  or  more  from 
your  current  employer  and  samples  of 
your  headlines  and  edited  copy  to 
Thad  Ogburn,  news  editor.  The  News 
&  Observer,  215  S.  McDowell  Street, 
P.O.  Box  1 91 ,  Raleigh,  NC  27602. 


_ EDITORIAL _ 

COPY  EDITORS/REPORTERS 
Small  Florida  daily  in  growing  market 
seeks  experienced  reporter,  business 
writer  and  copy  editor.  Send  resume 
and  work  samples  to  Executive  Editor, 
News  Chief,  650  Sixth  Street  SW,  Winter 
Haven,  FL  33880  or  call  (941)  294- 
7731.  EOE. 


COPYEDITOR 

The  Boston  Sunday  Herald  has  a  tem¬ 
porary,  full-time  opening  for  a  copy 
editor  to  handle  features,  editorial  and 
news  copy.  Successful  candidate  will 
be  a  wordsmith  with  three  to  five  years 
of  editing  and  layout  experience,  pre¬ 
ferably  at  a  daily  paper.  Working 
knowledge  of  Atex  and  QuarkXPress  a 
plus. 

If  you're  known  for  snappy  headlines 
and  are  looking  for  a  fun  place  to 
work,  please  send  resume,  cover  letter 
and  work  samples  to  Kathryn  O'Neill, 
assistant  Sunday  editor,  Boston  Sunday 
Herald,  P.O.  Box  2096,  Boston,  MA 
02106.  No  phone  calls,  or  E-mails, 
please. 


COPY  EDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  has  a  copy 
desk  opening.  Excellent  grammar,  spell¬ 
ing,  editing  skills  and  the  ability  to 
write  accurate,  interesting  headlines 
necessary.  Daily  newspaper  experi¬ 
ence  required.  Page  design  experience 
helpful.  Tuesday  -  Saturday  night  shift. 

Resume,  letter,  headline/editing/design 
samples  to  Mike  Les,  copy  desk  chief, 
Albuquerque  Journal,  P.O.  Drawer  J, 
Albuquerque,  NM  87103. 


COPY  EDITOR 

We  look  to  our  Universal  Copy  Desk  to 
fill  a  significant  role  in  maintaining  the 
quality  of  our  product.  We  believe  a 
great  newspaper  requires  a  passion  for 
accuracy  exhibited  through  strong  edit¬ 
ing.  The  Albany  Herald  counts  on  its 
news/copy  desk  operation  to  protect 
the  interests  of  both  the  reader  and 
the  newspaper  in  fairness  and  pro¬ 
fessionalism.  We  are  a  33,000  daily, 
40,000  Sunday  paper  in  the  growing 
hub  of  southwest  Georgia.  Send  resume 
and  cover  letter  to  Danny  Carter,  news 
editor,  P.O.  Box  48,  Albany,  GA  31 702- 
0048. 


EDITOR,  REPORTER,  PHOTOGRAPHER 
(separate  positions)  wanted  for  small 
daily  determined  to  improve.  Send 
resume,  clips,  portfolio  to: 

Managing  Editor 
Eagle  Times 
RR  2,  Box  301 
Claremont,  NH  03743 


I  ENTERPRISE  EDITOR  for  suburbon 
•  Philadelphia  daily.  Coordination  of  in- 
i  house  training  programs,  working  with 
;  writers  in  a  team-driven  newsroom  and 
i  strong  copy  editing  skills  needed. 
:  Experience  in  coaching  writers  and 
I  story  planning  a  plus.  Contact  Pat 
:  Walker,  Bucks  County  Courier  Times, 
:  8400  Route  1 3,  Levittown,  PA  1 9057. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  bolder. 
if  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 
If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

COPY/DESIGN  EDITORS 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiana  right  outside 
Chicago,  is  expanding  its  copy  desk. 
We  want  editors  who  care  deeply 
about  how  to  present  the  news.  Strong 
word  and  QuarkXPress  skills  a  must. 
Come  see  our  new  design  and  tell  us 
how  you'll  help  us  give  the  competition 
fits.  Resume,  work  samples  to 
Christopher  Celek,  deputy  managing 
editor,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46302. 


DESIGNER 

The  Florida  Times-Union  in  Jacksonville 
has  an  entry-level  opening  for  a 
DESIGNER  in  the  features  department. 
The  candidate  must  have  strong  design 
and  word  skills  and  a  good  working 
knowledge  of  QuarkXPress.  The  Times- 
Union  offers  an  attractive  profit-sharing 
plan  in  addition  to  standard  benefits. 
Experience  is  preferred  but  talent  is 
key.  The  office  is  near  the  heart  of 
downtown  on  the  St.  Johns  River  and 
15  miles  from  the  ocean.  Send  cover 
letter,  resume,  work  samples  to  Joe 
Adams,  staff  development  editor.  The 
Florida  Times-Union,  One  Riverside 
Avenue,  Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


EDUCATION  REPORTERS 
SPORTS  WRITER 
DESIGNERS 
FEATURE  WRITER 

The  Times  Herald-Record,  a  100,000 
circulation  newspaper  serving  New 
York's  beautiful  Mid-Hudson  region,  is 
seeking  creative,  talented  risk-takers. 
Join  new  management  and  a  new 
newsroom  structure  to  help  us  produce 
a  lively,  newsy,  well-written  and  well- 
designed  paper  that  will  make  a  dif¬ 
ference  to  our  diversified  readers.  This 
is  your  chance  to  make  a  difference  in 
a  newsroom  that  values  diversity  and 
teamwork.  For  education  jobs,  ability 
to  speak  Spanish  a  plus.  Feature  writer 
will  help  establish  a  new,  vibrant  mag¬ 
azine  section  and  will  focus  on  youth 
and  helping  readers  spend  their  leisure 
time.  Sena  cover  letter,  resume  and 
work  samples  to  Bill  Steinauer,  execu¬ 
tive  editor.  Times  Herald-Record,  P.O. 
Box  2046,  40  Mulberry  Street,  Mid¬ 
dletown,  NY  10940.  An  Equal 
Opportunity  Employer. 

EXPERIENCED  EDITOR  for  a  15,000 
weekly  community  newspaper  covering 
5  cities  west  of  Cfeveland.  Send  resume 
to  Douthit  Communications,  P.O.  Box 
760,  Sandusky,  OH  44870,  Attn: 
Joanne  Kraine. 


EDITORS 

i  Sun  Publications,  a  division  of  Copley 
:  Newspapers,  seeks  a  Community/ 

:  Features  Editor  and  Regional  Editors  to 
■  assist  in  the  expansion  of  its  new  con- 
I  cept  publications.  These  positions  will 
j  be  located  in  the  far  west  and 
i  southwest  suburbs  of  Chicago. 
;  Responsibilities  include  local  manage- 
i  ment  of  quality,  workflow,  and  staffing. 
:  We  require  a  degree  in  journalism  or 
:  related  field  plus  strong  news  judgment 
:  and  experience  managing  staff.  Submit 
i  resume,  work  samples  and  salary 
;  requirements  to  Sun  Publications, 
;  Human  Resources,  P.O.  Box  269, 
:  Naperville,  IL  60566-0269. 

EOE  M/F/D/V 
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HELP  WANTED 


_ EDITORIAL _ 

EDITORIAL  CARTCXDNIST 

THE  ST.  LOUIS  POST-DISPATCH,  the 
flagship  of  the  Pulitzer  Publishing 
Company,  has  an  immediate  opening 
for  an  EDITORIAL  CARTOONIST  for  its 
Editorial  Page.  We  are  a  liberal,  prog¬ 
ressive  newspaper  in  search  of  a 
brilliant  artist  to  contribute  trenchant, 
witty  and  superbly  drawn  daily  car¬ 
toons  on  a  wide  range  of  local, 
national  and  international  subjects.  We 
believe  that  a  cartoonist's  charge  is  to 
afflict  the  comfortable  and  comfort  the 
afflicted  while  moving  readers  to 
laughter,  tears,  deep  thought,  fury  and 
occasional  Cheerio-spitting  at  the 
breakfast  table. 

The  cartoonist  will  join  a  close-knit 
editorial  team,  offering  ideas  to  the 
group  and  listening  with  an  open  mind 
to  suggestions  from  teammates. 

The  next  Post-Dispatch  cartoonist  will 
follow  in  the  illustrious  ink  spots  of  pre¬ 
decessors  Daniel  Fitzpatrick,  (Pulitzer 
Prize  winner  in  1926  and  1955),  Bill 
Mauldin,  (Pulitzer  Prize  winner  in 
1945  and  1959)  and  Tom  Engelhardt. 
The  Editorial  Page  Editor  will  review  all 
applicants  and  select  a  group  of 
finalists  whose  work  will  be  viewed  by 
a  jury  of  their  peers  consisting  of  Jim 
Borgman  (Cincinnati  Enquirer),  Doug 
Marlette  (Newsday),  Mike  Peters 
(Dayton  Daily  News)  and  Signe 
Wilkinson  (Philadelphia  Daily  News). 
The  jury  will  meet  in  St.  Louis  in  late 
February  to  select  finalists  for  day-long 
interviews.  The  Editorial  Page  Editor 
will  make  the  final  selection  in  early 
April. 

People  who  are  interested  should  sub¬ 
mit  a  cover  letter,  resume  and  portfolio 
of  recent  work  including  10  con¬ 
secutive  daily  cartoons  to  Christine 
Bertelson,  editorial  page  editor,  (314) 
340-8387.  Due  to  the  publication  date 
of  this  advertisement,  the  deadline  for 
responding  to  this  advertisement  is 
FEBRUARY  6, 1998. 

Our  address  is; 

St.  Louis  Post-Dispatch 
900  N.  Tucker  Boulevard 

St.  Louis,  MO  63 101 

EXECUTIVE  EDITOR 

Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for  its 
Pacific  Citizen  in  Monterey  Park,  Cali¬ 
fornia.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  periadic 
travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume, 
and  work  samples  to:  Mae  Takahashi, 
5795  N.  First,  Fresno,  CA  9371 0. 

E-mail:  jacl@jacl.org 


_ EDITORIAL _ 

Editorial 

TECHNOLOGY  AND 
FINANCIAL  REPORTERS  WANTED! 

SECURITIES  INDUSTRY  NEWS  is  a 
weekly  newspaper  owned  by  the 
American  Banker/Bond  Buyer  Graup. 
This  growing  venture  covers  the  op)era- 
tional  side  of  the  securities  industry, 
with  a  mix  of  straight  news,  analysis 
and  features  -  and  a  heavy  emphasis 
on  technology  applications. 

We're  looking  for  journalists  -  entry 
level  and  up  --  to  start  immediately  on 
a  full-time  basis.  Salaries  are  com¬ 
mensurate  with  experience.  A  terrific 
opportunity  to  hone  your  skills  on  two 
hot  beats  —  finance  and  technology. 
Send  resume,  salary  requirements  and 
clips  to  Dept.  DM,  ABBB/Securities 
Industry  News,  1  State  Street  Plaza, 
New  York,  NY  10004.  Fax:  (212) 
843-9610. 

E-mail:  longobardl@tfn.com 
NO  CALLS,  PLEASE.  EOE  M/F/D/V 

SECURITIES 
INDUSTRY  NEWS 


FEATURES  REPORTER 

Do  you  know  how  to  dig  into  a  com¬ 
munity,  really  get  to  know  a  place  so 
much,  that  you'll  consistently  find  and 
produce  stories  that  reflect  not  its  sur¬ 
face  but  its  heart?  We're  in  search  af 
an  energetic,  experienced  journalist 
with  strong  reporting  and  writing  skills 
to  fill  a  lifestyle  spot  on  our  features 
staff.  You'll  be  based  in  Durham,  NC, 
a  complex  and  challenging  place 
where  a  competitive  spirit  is  prized 
and  Spanish  proficiency  is  a  plus. 
Please  don't  call  but  send  your  1 0  best 
clips,  5  story  ideas,  resume  and  letter 
to  Felicia  Gressette,  features  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

FINANCIAL  NEWSWIRE 
REPORTERS/COPY  READERS 

The  Dow  Jones  News  Service  is  seek¬ 
ing  reporters  and  copy  readers  with 
varied  levels  of  experience,  preferably 
but  nat  essentially,  in  business  journal¬ 
ism.  Recent  college  graduates  will  also 
be  considered  for  entry-level  positions. 
Qualified  candidates  for  this  business 
newswire  must  have  strong  journalism 
skills.  Speed  and  accuracy  a  must. 

We  offer  responsible  positions  with  a 
prestigious  publication  that  is  expand¬ 
ing  its  staff,  career  advancement 
opportunities,  competitive  salaries  and 
excellent  benefits.  Send  resume  with 
salary  history  and  requirements  in  con¬ 
fidence  to  Rick  Stine,  deputy  managing 
editor,  Dow  Jones  News  Service, 
Harborside  Financial  Center,  600 
Plaza  Two,  Jersey  City,  NJ  0731 1,  or 
send  resume  and  cover  letter  via  fax  to 
(201)  938-5034.  No  phone  calls  will 
be  accepted.  EOE 


_ EDITORIAL _ 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/features 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  several  pieces  a  week, 
oversee  staff,  design  by  QuarkXPress 
(PC),  plan  for  future  issues.  Excellent 
salary  &  benefits  package.  Move  to 
South  Florida  and  be  yourself.  Fax 
resume  (305)  756-6932,  and  mail 
clips  (TWN,  901  NE  79  Street,  Miami, 
FL  331 38).  Start  work  immediately. 

GOVERNOR  Tom  Ridge  of  Pennsylva¬ 
nia  is  reviewing  candidates  to  be  his 
speechwriter.  This  is  an  extraordinary 
opportunity  for  an  experienced,  hard¬ 
working,  top-caliber  writer  to  embark 
on  an  exciting  career  as  a  key  aide  to 
the  governor  of  the  nation's  fifth-lorgest 
state.  Speechwriting  experience  is  not 
essential,  but  demonstrable  excellence 
in  writing,  research  and  creative  argu¬ 
ment  are  a  must.  Send  resumes  to  Tim 
Reeves,  press  secretary.  Room  308 
Main  Capitol,  Harrisburg,  PA  1 71 20. 


_ EDITORIAL _ 

HIGH  TECH  WRITER  -  The  Rocky  Moun¬ 
tain  News,  Denver's  largest  newspa¬ 
per,  is  looking  for  an  experienced, 
energetic  journalist  to  cover  high 
technology  and  personal  computing. 
This  person  will  be  lead  writer  for  the 
Business  department's  weekly  Mile 
High  Tech  section  and  part  of  a  team 
covering  one  of  the  hottest  high-tech 
economies  in  the  country.  Significant 
daily  newspaper  experience,  a  proven 
track  record  as  an  aggressive,  prod¬ 
uctive  reporter,  o  lively  writing  touch 
and  working  knowledge  of  software, 
hardware  and  the  Internet  are  a  must. 
Send  resumes,  writing  samples  and 
references  to  Rob  Reuteman,  business 
editor.  Rocky  Mountain  News,  400  W. 
Colfax  Avenue,  Denver,  CO  80204. 

IF  YOU  ARE  conscientious  and  can 
produce  clean,  crisp  stories  and  quality 
photographs,  join  our  fast-growing 
Caribbean  Weekly  for  two  years,  min¬ 
imum.  Ideal  for  journalists  launching  or 
solidifying  their  careers.  Offers  serious 
work,  impressive  portfolios,  great 
adventure.  Salary  $300/week.  Serious 
applicants  only.  Resume,  clips  to  Box 
08390,  Editor  &  Publisher. 


EDITORIAL 


EDITORIAL 


New^mes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,0(X)-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  Tine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stones  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 
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_ EDITORIAL _  : _ EDITORIAL 

MANAGING  EDITOR  needed  to  run  •  NIGHT  CITY  EDITOR 


_ EDITORIAL _ 

LOOKING  TO  MOVE  UP? 
WANTED:  An  experienced  reporter 
looking  to  move  into  management.  As 
assistant  city  editor  at  this  seven-day 
AM  in  the  Rockies,  you'll  have  the 
chance  to  hone  your  editing  skills  and 
drive  the  newspaper's  regional  cov¬ 
erage,  working  with  staff  and  cor¬ 
respondents.  Send  resume,  clips  to 
Margaret  Wimborne,  city  editar.  Past 
Register,  P.O.  Box  1800,  Idaho  Falls, 
ID  83404  or  E-mail  to: 

mwimborne@idahonews.com 

MANAGING  EDITOR  sought  for  the 
Lockport  Union-Sun  &  Journal.  The 
ideal  candidate  will  have  excellent 
news  skills  and  will  be  a  strong  leader  to 
build  and  develop  staff  at  the  six-day 
paper  in  western  New  York.  The  paper 
is  part  of  a  new  company  with  exciting 
opportunities.  Please  send  resume  to 
Dan  Bowerman,  editor.  Greater  Niagara 
Newspapers,  MPO  549,  Niagara  Falls, 
NY  14302-0549. 


EDITORIAL 


I  ASSISTANT  I 
OP-ED  PAGE  editor! 


USA  TODAY  seeks  an  Assistant 
Op-ed  Page  Editor  and  member 
of  the  editiorial  board  to  oversee 
daily  production  of  op-ed  page, 
solicit  commentary  on  tbe  news, 
work  with  members  of  the  board 
of  contributors,  and  fill-in  for 
op-ed  page  editor.  Position 
requires  extensive  and  deep 
knowledge  of  national  issues 
and  opinion  writing;  demon¬ 
strated  editing,  writing  skills; 
minimum  five  years  daily  news¬ 
paper  experience.  Candidates 
will  be  asked  to  complete  an 
editing  exercise  and  critique. 
Please  apply  in  writing  with 
clips  (samples  of  analytical 
writing  if  available)  and  resume 
to: 

Karen  Jurgensen 
Editorial  Page  Editor 
USA  TODAY 
1000  Wilson  Blvd. 
Arlington,  VA  22229 


We  recognize  and  appreciate 
diversity  in  the  workplace 


_ EDITORIAL _ 

MANAGING  EDITORS 
Thomson  Indiana,  a  Thomson  News¬ 
papers  company  headquartered  in 
Anderson,  IN  is  seeking  experienced 
editors  ready  to  move  into  newsroom 
management  positions.  Thomson  Indi¬ 
ana  consists  of  weekly  and  daily 
newspapers  ranging  in  circulation  from 
4,000  to  32,000.  Candidates  should 
possess  experience  in  a  department 
management  role,  strong  editing  skills 
and  a  commitment  to  innovative  com¬ 
munity  journalism.  We  seek  innovative 
team  players  who  can  train  and 
motivate  staffers  and  who  recognize 
success  comes  from  producing  market- 
driven  community  information. 

Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.Box  9014 

300  N .  Union  Street 
Kokomo,  IN  46901-901 4 

Fax:  (765)  459-3528 
E-mail:  wklowman@ktonline.com 

MANAGING  EDITOR 
he  Scientist,  a  biweekly,  Philadelphia- 
jased  newspaper  for  life  scientists, 
seeks  detail-oriented  person  to  handle 
extensive  copy  editing  and  rewrite. 
Minimum  5  years'  experience  in  edit¬ 
ing  and  story  development.  Must  have 
experience  in  production  and  an  ability 
o  build  rapport  with  contributing 
writers.  Resume,  salary  requirements 
to  B.  Spector,  The  Scientist,  3600 
Market  Street,  Suite  450,  Philadelphia, 
PA  19104. 

Fax  (215)  387-7542 

MANAGING  EDITOR 

New  Times  is  looking  for  a  managing 
editor  at  its  award-winning,  100,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
yaur  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls,  please 

MANAGING  EDITOR.  Editorially 
driven  Lang  Island  weekly  newspapers 
seek  leader  for  20-person  editorial 
team.  Need  strong  writing  and  editing 
skills,  management  experience,  page 
design,  QuarkXPress,  internet  a  plus. 
Excellent  salary  and  benefit  package. 
Resume,  clips  attention:  Louise  Z., 
Richner  Communications,  379  Central 
Avenue,  Lawrence,  NY  1 1 559  or  FAX 
(516)  569-4942. 


1  1  -person  newsroom  at  progressive 
small  daily  in  Huntsville,  Texas.  The 
seat  of  the  state's  criminal  justice 
system  and  site  of  a  highly-regarded 
four-year  university,  Huntsville  is  an 
exciting  place  to  work,  with  lots  of 
news  of  statewide  and  national 
interest.  The  Huntsville  Item  is  a  colorful 
7-day  morning  newspaper  printed  on 
a  new  10-unit  press,  with  the  latest 
technological  equipment  throughout 
the  building.  We're  looking  for 
someone  ready  to  step  in  and  provide 
hands-on  leadership  and  non-stop 
enthusiasm  as  we  take  our  product  to 
the  next  level.  This  will  be  a  pro¬ 
fessionally  rewarding  position  in  a 
town  with  lots  of  amenities  and  a  great 

a' '■  ’  of  life.  Salary  and  MBOs 
provide  above  average  com¬ 
pensation  package.  Send  cover  letter 
and  resume  to  David  Lyons,  publisher, 
P.O.  Box  539,  Huntsville,  TX  77342 
(or  fax  to  (409)  435-0135). 

METRO  EDITOR 

Toyota  picked  us.  Why  don't  you? 
We're  looking  for  a  creative  and 
organized  news  manager  who  can 
move  a  talented  metro  staff  to  the  next 
level.  The  Evansville,  IN,  area  has 
recently  attracted  a  Toyota  truck  plant 
and  a  riverboat  casino.  There's  no 
shortage  of  news  opportunities  as  our 
region  grows.  But  we're  still  an  inex¬ 
pensive  place  to  live  and  a  great  place 
to  raise  a  family.  If  you've  got  the 
experience,  character  and  skills  to  take 
on  this  challenge,  we  ought  to  talk. 
We're  a  61,000  daily,  110,000  Sun¬ 
day  AM  that  dominates  the  media 
picture  in  a  large  area  of  urban  and 
rural  communities.  If  you  can  do  the 
job  here,  you  can  do  it  anywhere,  just 
ask  our  “alumni".  Resume  and  cover 
letter  to  Paul  McAuliffe,  executive 
editor.  The  Evansville  Courier,  P.O. 
Box  268,  Evansville,  IN  47702.  Reply 
via  E-mail  to  jobs@evansville.net. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  EDITOR  sought  by  30,000,  7- 
day  AM  with  reputation  for  excellence. 
People  skills  as  important  as  editing 
ability  and  news  judgment.  QuarkX¬ 
Press  experience  a  plus.  We  serve  a 
huge,  news-rich  region  in  warm,  sunny 
West  Texas.  Gooa  pay  and  benefits. 
Send  cover  letter,  resume  and  clips  to 
Gary  Newsom,  editor,  Odessa  Amer¬ 
ican,  P.O.  Box  2952,  Odessa,  TX 
79761 . 

NEWS  EDITOR/COPY  DESK  CHIEF 

Zone  8  metropolitan  newspaper  is  look¬ 
ing  for  someone  to  oversee  a  copy 
desk  of  15.  We  seek  strong  leadership 
skills  and  excellent  news  judgment. 
Please  send  resume  to  Box  08387, 
Editor  &  Publisher. 


The  Island  Packet,  an  award-winning, 
McClatchy-owned  daily  on  Hilton 
Head  Island,  SC,  is  seeking  a  night  city 
editor.  Candidates  should  have  report¬ 
ing  and  editing  experience.  Mail 
resume  with  references  to  Fitz  McAden, 
executive  editor.  The  Island  Packet, 
P.O.  Box  5727,  Hilton  Head  Island,  SC 
29938;  or  fax  to  (803)  842-83 1 4. 

NEWS/WIRE  EDITOR.  Join  us  in  seek¬ 
ing  to  make  our  approximately 
34,000-circulation  morning  daily  and 
Sunday  paper  more  readable,  stimulat¬ 
ing  and  even  indispensable  to  our 
readers.  Position  requires  good  news 
judgment,  working  knowledge  of 
national  and  international  news  and  a 
strong  belief  in  and  understanding  of 
the  importance  of  local  news  on  the 
front  page.  Must  have  flair  for  quality 
front  page  design.  Experience  with 
:  Macintosh  QuarkXPress  preferred.  The 
terson  hired  will  be  in  charge  of  a  six- 
member  copy  desk.  We  welcome  new 
ideas  to  improve  content  and  design  as 
a  means  to  help  readers  understand 
heir  world.  Women  and  minorities 
encouraged  to  reply.  Our  region  offers 
a  mix  of  great  cultural  activities  and 
recreational  opportunities.  Send 
resume,  samples  of  work  to  Stephen 
Jennett,  managing  editor.  The  Post- 
Star,  P.O.  Box  2157,  Glens  Falls,  NY 
12801. _ 

POLICE,  COURTS  REPORTER 
Experienced  police,  courts,  city  hall 
reporter  needed  by  Hernando  Today, 
a  growing  daily  on  Florida's  west 
coast.  Prefer  weekly  or  small  daily  staf¬ 
fer  currently  working  in  Florida  or 
southeast.  Send  resume,  clips  to  Bob 
Nolte,  managing  editor,  Hernando 
Today,  15299  Cortez  Blvd., 
Brooksville,  FL  3461  3.  Call  (352)  544- 
5295. 

NIGHT  COPY  EDITOR 

If  you're  looking  for  a  chance  to  hone 
your  skills  as  a  copy  editor  at  a 
1 5,000  daily  paper  that  looks,  feels 
and  thinks  of  itself  as  a  much  larger 
organization,  consider  The  Recorder  in 
Greenfield,  MA.  It's  night  work,  on  the 
front  lines  in  the  battle  for  accuracy, 
quality  reporting  and  solid  writing.  We 
print  in  the  Connecticut  River  'V'alley 
amid  the  foothills  of  the  Berkshires,  sur¬ 
rounded  by  five  major  colleges,  and 
cover  27  small  New  England  towns  in 
a  manner  they've  become  accustomed 
to  during  the  past  200-plus  years.  Join 
us? 

Tim  Blagg,  editor 
The  Recorder 

Phone:  (41 3)  772-0261  Ext.  250 
Box  1 367 

Greenfield,  MA  01 302 

QUALITY-CONSCIOUS  18,000  circula¬ 
tion  daily  in  one  of  New  England's 
most  beautiful  areas,  seeks  a  sharp 
reporter  with  at  least  a  couple  of  years 
of  daily  experience,  who  can  handle 
both  breaking  news  and  trend  stories. 
No  phone  calls.  Send  letter,  resume 
and  three  clips  to  Jim  Fox,  editor. 
Valley  News,  P.O.  Box  877,  White 
River  Junction,  VT  05(X)1 . 
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PRESENTATION  EDITOR 
The  Bulletin,  a  fast-growing  Pacific 
Northwest  daily,  seeks  a  designer  to 
handle  Page  1  and  other  section  fronts. 
Editor  will  oversee  photo  and  graphic 
departments,  and  bring  modern, 
creative  design  to  a  paper  with  a  long, 
proud  history  of  strong  news  content. 
The  Bulletin  is  based  in  beautiful  Bend, 
Oregon,  one  of  the  West's  most  livable 
communities.  Send  resume,  cover  letter 
and  design  samples  to  Rick  Attig, 
executive  editor.  The  Bulletin,  1526 
NW  Hill  Street,  Bend,  OR  97701 . 

REPORTER  —  Resourceful  and  ambi¬ 
tious  writer  sought  to  report  on 
city  news  for  daily  community  newspa¬ 
per  in  beautiful  Northern  California. 
Must  be  able  to  quickly  compile  facts 
into  stories  and  work  under  deadline 
pressure.  BA  degree,  bilingual  a  plus. 
$18,200  plus  benefits.  FAX  resume, 
writing  samples  to  (408)  761  -7324. 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  far  news  and  develap 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

REPORTER  SOUGHT  for  the 
Winchester  bureau  of  the  Northern 
Virginia  Daily,  a  regional  AM  daily  in 
Shenandoah  Valley  of  Virginia.  Beat's 
focus  is  on  city  government,  but  also 
includes  courts,  higher  education, 
features  and  breaking  news.  Excellent 
opportunity  for  person  seeking  entry- 
level  position  or  wanting  to  join  the 
reporting  team  of  the  most  honored 
small  daily  in  Virginia.  Highly  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  samples  of  work  to  Joe 
Strohmeyer,  managing  editor.  North¬ 
ern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  Fax  ta 
(540)  465-9388 

REPORTER  WANTED:  The  Natural 
Resources  News  Service  seeks  a 
meticulous  and  aggressive  reporter  to 
cover  Florida's  enviranment.  Position 
requires  at  least  3  years  reporting 
experience.  For  more  information, 
please  send  E-mail  to:  NSNS@aol.com 
To  apply  for  the  position,  send  four 
samples  of  your  best  work  and  a 
detailed  resume  to  The  Natural 
Resources  News  Service,  Attn:  Joseph 
Trento,  Suite  1310,  1100  Connecticut 
Ave.,  NW,  Washington,  DC  20036. 


REPORTER  for  award-winning  20,000 
circ.  broadsheet  weekly  in  seaside 
resort  community.  General  assignment 
and  beat  coverage.  Car,  camera 
required.  Long  hours,  hard  work,  and 
great  experience  guaranteed.  Pre¬ 
ference  for  polished  writers  with  a  flair 
for  in-depth  hard  news.  Salary  accord¬ 
ing  to  experience.  Send  resume,  clips 
to  Peter  Boody,  Southampton  Press, 
P.O.  Box  1 207,  Southampton,  NY 
11969. 

REPORTER 

90,000  PM  daily  looking  for  experi¬ 
enced,  self-motivated  reparter  to  tackle 
the  highly  energized  news  enviranment 
in  northeastern  Ohio.  If  you've  got 
good  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knack  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Paglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 

REPORTER:  Gannett  newspaper 

(35,000  daily,  50,000  Sunday)  in  Fin¬ 
ger  Lakes  region  of  Upstate  New  York 
seeks  a  general-assignment  reporter 
with  strong  writing  skills,  speed, 
initiative,  resourcefulness.  Send  letter, 
resume,  samples  of  best  work  and  a 
week's  worth  of  tearsheets  to  Charles 
W.  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  1 4902.  The  Star-Gazette  is  an 
equal  opportunity  employer  that  values 
workplace  diversity. 

REPORTERS,  EDITORS  WANTED:  The 
Daily  Advertiser,  Louisiana's  fastest 
growing  newspaper  -  judged  best  in 
state  and  an  AMP  public  service  award 
finalist  -  has  immediate  openings  for: 

•PAGINATING  EDITORS:  Experience 
in  QuarkXPress,  good  editing  and 
design  skills  required. 

•BUREAU  REPORTERS:  Seeking 
reporter  with  at  least  one  year  of  expe¬ 
rience  and  good  clips  to  work  under 
supervision  in  a  regional  bureau 
•SPORTS  REPORTER:  Great  chance  to 
cover  major  college  beat,  the  Univer¬ 
sity  of  Southwest  Louisiana.  Candidates 
should  have  strong  reporting  back¬ 
ground.  QuarkXPress  experience  is  a 
plus. 

•CITY  HALL  REPORTER:  Looking  for 
reporter  who  has  had  success  covering 
major  beat  at  a  daily  newspaper. 

Campetitive  salary  and  excellent  bene¬ 
fits  package.  Send  resume  ta  Reporter/ 
Editor,  P.O.  Box  5310,  Lafayette,  LA 
70502.  EEO 

REPORTER:  We  are  a  50,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  are  we 
looking  for?  A  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience  or  a  recent  Jour¬ 
nalism  school  graduate  with  brilliant 
clips.  Fluency  In  Spanish  is  a  plus. 
Send  letter,  resume  and  your  five  best 
clips  to  James  McGarvey,  assistant 
managing  editor.  Daily  Record,  P.O. 
Box  217,  Parsippony,  NJ  07054- 
0217. 


_ EDITORIAL _ 

REPORTER 

Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  204,000,  is  seeking 
aggressive,  enterprising  reporters. 
Ideal  candidate  will  have  journalism 
degree  and  2-4  years  experience.  We 
seek  enthusiastic,  hard-warking 
reporters  willing  to  go  beyond  gov¬ 
ernment  board  to  get  stories  and  who 
take  creative  approaches  in  their  work. 
We  can  offer  a  competitive  package  of 
benefits.  Fax  or  mail  resumes  with  clips 
to  Editorial  opening.  Pioneer  Press, 
2201  Waukegan  Raad,  Bannockburn, 
IL  60015.  Fax:(847)317-1022. 

REPORTER 

Reporter  needed  (or  Farm  News,  a 
weekly  agricultural  newspaper  caver¬ 
ing  northwest  Iowa.  Warking  know¬ 
ledge  of  agriculture  as  well  as  strong 
news  writing  and  photography  back¬ 
ground  needed. 

Knowledge  of  QuarkXPress  and  Macin¬ 
tosh  computers  is  desired,  but  we're 
willing  to  train  the  right  individual. 

Send  resume,  clips  and  cover  letter  to 
Bill  Rentsch,  editor,  P.O.  Box  659,  Fort 
Dodge,  lA  50501 . 


_ EDITORIAL _ 

REPORTERS 

Do  you  want  to  work  for  a  newspaper 
that  consistently  wins  awards  for  news 
writing,  public  service,  investigative 
and  enterprise  reporting?  Would  you 
like  to  be  challenged  to  produce  qual¬ 
ity  work  while  making  a  difference  in 
your  beat?  If  so,  and  you  have  the 
daily  experience  and  talent,  we'd  like 
to  hear  from  you.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  in  Pottstown, 
PA.  Our  newspaper  stands  for  quality 
writing  and  for  hard-hitting  journalism. 

We  offer  excellent  pay  and  benefits. 
Please  send  resume,  clips  and 
references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 

SPORTS  REPORTER  —  Reporting, 
paginating  skills  needed  to  plan  and 
deliver  daily  sports  section  for  com¬ 
munity  newspaper  in  beautiful  North¬ 
ern  California  wishing  to  enhance  local 
sports  coverage.  Good  opportunity  for 
experienced  sports  reporter.  BA 
degree,  bilingual  a  plus.  $23,000  plus 
benefits.  FAX  resume,  writing  samples 
to  (408)  761 -7324. 


Don’t  miss  this  opportunity  to  work  for  a  growing  company  that  beiieves  each  env 
ployee  is  a  stakehoider  in  the  business.  We  have  recently  relocated  to  a  state-of-the- 
art  facility  and  beautiful  campus  locafed  in  Itasca.  We  are  a  mid-size  business-to- 
business  publishing  company  that  has  several  editorial  positions  open. 

•  CUSTOM  PUBLISHING  DIRECTOR  • 

The  right  candidate  will  be  involved  in  publishing  custom  magazines,  advertising  supplements 
and  inserts.  We  are  seeking  3-5  yrs.  of  experience  in  editorial  copywriting,  marketing  presenta¬ 
tions  and  editorial  coordination  with  business-to-business  publications.  JOB  CODE:  Attn:  HR/PS 

•  TECHNICAL  EDITOR  • 

Duties  will  include;  Analyzing  and  reporting  on  trends  in  manufacturing  automation 
for  award-winning  control  and  inslmmentation  publications.  Requires  a  BS  or  MS  in 
Science  or  Engineering  and  3-f  yrs.  industrial  experience,  preferably  w/  aufomation 
and  confrol  systems.  JOB  CODE:  Attn:  HR/CT 

•  FEATURES  EDITOR  • 

Qualified  applicant  will  pursue  and  develop  feature  articles  and  news  stories  lor  award-winning 
control  and  instrumentation  publications.  Requires  a  BA  in  Journalism  or  equivalent  experi¬ 
ence  and  strong  interest  in  technology  and  business  reporting.  JOB  CODE:  Attn:  HR/CT/PS 

•  COPY  WRITER  • 

Responsibilities  include  managing  custom  publishing  projects  such  as  magazine  supple¬ 
ments.  Ideal  candidate  will  assign,  write  &  edit  articles  and  see  projects  through  layout 
and  production  process.  Strong  journalism  skills  required.  Desktop  publishing  skills  a 
plus.  3-5  yrs.  writing/graphic  experience  required.  JOB  CODE:  Attn:  HR/CW 

•  SENIOR  EDITOR/ASSOCIATE  EDITOR  • 

Independent  Windows  magazine  for  managers  in  the  manufacturing  enterprise  has 
two  open  positions: 

•  Senior*Level  Editor: 

Conduct  IT  and  management  journalism.  Knowledge  and/or  experience  with  multiple 
industries  and  manufacturing  and  engineering  market  segments  expected. 

*  AsSOCistC  Editor:  Strong  editing  and  proofing  skills  required,  as  is 
some  writing  experience  in  manufacturing  and/or  information  technology. 

Both  positions  require  PC/Windows.  Web.  and  e-mail  fluency,  some  travel  required. 
JOB  CODE:  Attn:  HR/SS 

We  offer  an  excellent  benefits  package  and  comprehensive  plan. 

Please  forward  resume  w/  salary  requirement  and  NON- 
RETURNABLE  writing  samples  to  appropriate  job  code,  Putman 
Publishing  Company,  555  W.  Pierce  Rd.,  Ste.  301 ,  Itasca,  IL  601 43. 

Fax:(630)467-0153 
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HELP  WANTED 


The  Courier  News,  a  scrappy  daily 
near  Chicago  with  a  nose  for  hard 
news  and  a  passion  for  storytelling, 
needs  to  fill  a  top  beat.  We're  looking 
for  a  skillful  interviewer  who  knows 
when  a  story  requires  a  writer's  eye 
and  when  to  just  pound  out  the  news. 
Send  clips  and  resume  to  Dennis 
Robaugh,  The  Courier-News,  300  Lake 
St.,  Elgin,  IL60120. 

Candidates  with  daily  experience  pre¬ 
ferred.  Employment  contingent  on  drug 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  yau  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriea  fact-finding  af  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Hauston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 


(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  WRITER  NEEDED 
We  cover  preps,  outdoors  and  adult 
recreation  —  no  colleges,  no  pros  —  for  a 
community  that  cares  deeply  about  our 
paper.  Recent  grads  considered,  espe¬ 
cially  with  strong  college  newspaper 
experience.  Send  resume  to  John 
Seelmeyer,  editor.  The  Union,  11464 
Sutton  Way,  Grass  Valley,  CA  95945. 

(530)  477-4235 

SPORTS  WRITER 

If  your  writing  can  take  readers  into  the 
middle  of  the  action,  here's  a  great 
oppartunity  to  break  into  daily 
sportswriting.  Our  23K  Western  AM 
affers  salid  pay  and  bennies,  plus  life 
amid  Idaho's  glorious  outdoors.  Send 
resume,  clips,  reference  list  to  Clark 
Walworth,  ME,  The  Times-News,  P.O. 
Box  548,  Twin  Falls,  ID  83303. 


SPORTS  EDITOR:  Direct  coverage  of 
state-ranked  prep  football,  nationally 
ranked  juco  teams  and  a  diverse  and 
active  cammunity.  We  stress  enterprise 
and  innovatian.  Oversee  a  staff  of 
three.  Prefer  three  years'  experience 
with  some  supervisory  background. 

REPORTER:  Cover  jobs  and  economic 
development  in  an  expanding  econ¬ 
omy.  We  stress  enterprise  and  stories 
that  explain  workplace  issues  to  a 
broad  audience.  Business  reporting 
background  helpful  but  not  required. 

Both  positions  offer  competitive  pay 
and  benefits  and  the  chance  to  work  in 
a  great  learning  environment.  We're  a 
growing  19,500-circulation  daily  that 
consistently  wins  top  awards  in  state 
and  natianal  contests.  Please  send  a 
cover  letter,  resume,  references  and 
non-returnable  work  samples  to  Dan 
Elliott,  executive  editor,  Muskogee 
Daily  Phoenix,  P.O.  Box  1 968, 
MusKogee,  OK  74402-1968.  The  Phoe¬ 
nix,  a  Gannett  newspaper,  is  an  equal 
opportunity  employer  that  values 
diversity. 

SPORTS  WRITER/COPY  EDITOR  needed 
at  The  Yuma  Daily  Sun,  a  grow¬ 
ing  daily  in  Western  Arizona.  Position 
includes  coverage  of  high  school  sports 
and  jucos,  with  a  shot  at  the  pros  in 
Phoenix  and  San  Diego.  The  final 
member  of  the  staff  of  4  1/2  will  also 
design  and  paginate  pages.  Submit 
resume,  application  and  any  clips  to 
The  Yuma  Daily  Sun,  P.O.  Box  271, 
Yuma,  AZ  85366.  Attn:  Matt  Wixon, 
sports  editor. 

SPORTS-MINDED  business  writers 
wanted  for  national  start-up  of  weekly 
trade  publication.  Expertise  sought  in 
areas  of  management,  marketing, 
finance  and  labor.  Positions  available 
in  NYC  and  Charlotte,  NC.  Excellent 
compensation  and  benefits.  Send  cover 
letter,  resume  and  clips  to: 

Philipp  Harper 

Street  &  Smith's  Sports  Group 

1 1 2  S.  Tryon  Street 
Suite  1 600 
Charlotte,  NC  28284 

SYSTEMS  EDITOR 

The  Des  Moines  Register  is  seeking  a 
Systems  Editor  to  be  its  lead  person  in 
the  newsroom's  systems  department. 
We  use  a  Digital  Technologies  Interna¬ 
tional  front-end  pagination  system  on 
Power  Macintoshes.  Other  programs 
include  QuarkXPress,  Photoshop, 
Freehand,  Illustrator,  a  Digital  Collec¬ 
tions  archive,  FaceSpan,  Quick  Mail 
Pro  E-mail  and  Micrasoft  Office  for 
Macs.  Candidates  need  a  salid 
understanding  of  Mac  setup  and  trou¬ 
bleshooting,  and  experience  in 
AppleScript.  Excellent  people  and  train¬ 
ing  skills  are  a  must. 

The  Register,  a  Gannett  newspaper,  is 
committed  to  diversity  and  proud  to  be 
an  equal  opportunity  employer. 
Employment  may  be  contingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test.  Send  resume  to 
Human  Resources  Department,  The  Des 
Moines  Register,  715  Locust  Street,  Des 
Moines,  lA  50309. 


EDITORIAL 


THE  DETROIT  FREE  PRESS  is  looking 
for  reporters  to  fill  openings  in  business 
and  local  news. 

AUTOMOTIVE:  This  beat  will  focus  on 
industry  people,  suppliers  and  more 
international  news.  It  will  complement 
the  consumer-focused  STOP  section. 
The  reporter  on  this  very  competitive 
beat  will  break  news  for  1A  and  Busi¬ 
ness  front  stories,  write  for  the  weekly 
ndustry  report,  and  accasianally  for 
STOP.  This  reporter  will  work  in  a  team 
with  three  other  auto  reporters;  specific 
responsibilities  for  company  and 
topical  specialties  will  be  determined 
once  the  reporter  is  in  place. 

MNANCIAL:  This  beat  covers  the  stock 
and  bond  markets,  banking,  insurance 
and  taxes.  The  primary  focus  will  be 
ocal.  This  reporter  will  break  news 
about  Detroit  area  banks  and  invest¬ 
ment  firms,  and  be  able  to  quickly 
explain  the  impact  far  local  readers  af 
movements  in  interest  rates,  currencies 
and  stock  prices.  A  secondary  focus 
will  be  news  and  explanatory  stories 
about  insurance,  taxes  and  other  finan¬ 
cial  issues.  This  writer  will  be  a  regular 
contributor  to  a  weekly  section  focusing 
on  news  and  trends  about  investing 
and  personal  finance. 

SOUTHFIELD/IATHRUP  VILLAGE:  This 
is  one  of  seven  beats  that  form  the 
backbone  of  a  suburban  expansion. 
The  reporter  on  this  beat  will  have 
primary  responsibility  for  covering 
Southfield  and  Lathrup  Village,  two 
racially  diverse  communities  adja¬ 
cent  to  Detroit.  This  reporter  will  be 
responsible  for  covering  community 
life,  municipal  government  and  sharing 
responsibility  for  covering  police  with 
the  Oakland  criminal  justice  writer.  The 
reporter  also  will  be  responsible  for  cov¬ 
ering  a  v/ide  range  of  news  and 
features  in  these  areas. 

NOVI/WIXOM:  These  communities 
are  in  a  rapidly  grawing  area  of 
southern  Oakland  County.  This  re¬ 
porter  will  be  responsible  for  keeping 
tabs  on  community  life  and  municipal 
government  and  sharing  responsibility 
for  covering  police  with  a  criminal  jus¬ 
tice  writer.  The  reporter  also  will  be 
responsible  for  covering  a  wide  range 
of  news  and  features. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
(313)222-5981 

E-mail:  grimm@det-freepress.com 

THE  CINCINNATI  ENQUIRER  has  an 
immediate  apening  for  an  experienced 
copy  editor.  Strong  editing,  headline¬ 
writing  and  layout  skills  are  required. 
Three-faur  years'  experience  is  pre¬ 
ferred,  along  with  a  working  know¬ 
ledge  of  QuarkXPress. 

Send  resumes,  references  and  editing/ 
;  headline  samples  to  Sue  Lancaster, 
■  news  editor.  The  Cincinnati  Enquirer, 
:  31 2  Elm  Street,  Cincinnati,  OH  45201 . 


STAFF  WRITERS 

Latin  Trade,  the  monthly  Miami-based 
business  magazine  covering  Latin 
America,  is  loaking  for  a  junior  level 
staff  writer.  We  are  a  growing  magazine 
with  a  circulation  nearing  100,000. 
Salary:  mid-20's  with  full  benefits, 
including  401  (k).  Our  requirements: 
willing  to  travel,  a  college  degree  and  at 
least  two  to  three  years  reporting 
experience  at  a  newspaper,  magazine  or 
wire  service.  Send  a  cover  letter,  a  resume 
and  at  least  five  af  yaur  best  clips  to  Sergio 
R.  Bustos,  Latin  Trade,  200  S.  Biscayne 
Blvd.,  Suite  1 1 50,  Miami,  FL  33131. 

THE  INTERNET  INDUSTRY  STAN¬ 
DARD,  a  new  weekly  business  news 
magazine  led  by  former  editors  from 
Wired  and  the  Los  Angeles  Times,  is 
building  its  San  Francisco-based 
editorial  team  and  has  several  open¬ 
ings. 

EXECUTIVE  EDITOR:  This  editor  will  be 
a  key  member  of  the  senior  editorial 
team,  helping  to  establish  overall 
editorial  direction  and  supervising  key 
coverage  areas  and  several  staff 
reporters.  The  successful  candidate  will 
be  a  strong  writer  and  versatile  editor 
with  substantial  experience  at  a  majar 
business  magazine,  a  news  weekly,  or 
a  major  daily. 

SENIOR  WRITER:  Candidates  should 
be  strong  reporters  and  exceptianal 
writers  with  an  interest  in  business 
news  and  at  least  10  years  of  experi¬ 
ence  with  a  major  publication. 

STAFF  WRITER:  Candidates  should  be 
highly  aggressive  beat  reporters  and 
accomplished  writers  who  are 
interested  in  business  news  and  aren't 
afraid  to  match  their  skills  against  an 
array  of  tough  competitors  on  major 
national  stories. 

All  positions  offer  an  outstanding 
salary  and  benefits  package.  Interested 
candidates  should  fax  a  resume  to 
Shelly  Ginenthal,  director  of  human 
resources  at  (4 1 5)  267- 1 788  or 
E-mail:  jobs@thestandard.net 

THE  MISSISSIPPI  DELTA  is  the 
Birthplace  of  the  Blues,  a  region 
steeped  in  Southern  hospitality  and 
home  to  Mississippi's  national  award¬ 
winning  Delta  Democrat  Times,  voted 
the  state's  best  mid-sized  daily  news¬ 
paper.  We  have  immediate  openings 
for  a  sports  reporter  and  a  general 
assignment/minority  affairs  reporter. 
Candidates  with  one  year's  experi¬ 
ence,  or  extensive  college  writing  and 
internships,  are  preferred 
Send  a  cover  letter,  resume,  clips  and 
salary  range  to  Dan  E.  Way,  editor. 
Delta  Democrat  Times,  P.O.  Box  1618, 
Greenville,  MS  38702,  or  call  (601) 
378-071 1 . 

The  great  virtue  of  man  lies  in  his  ability  to 
correct  his  mistakes  and  to  continually 
make  a  new  man  of  himself. 

Wang  Yang  Ming 
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EDITORIAL 


SPORTS  PAGE  DESIGNER 
NEWS  PAGE  DESIGNER 
CITY  DESK  REPORTERS 

The  Anderson  (SC)  Independent  Mail, 
an  expanding  41,000  daily,  48,000 
Sunday  Scripps  Howard  newspaper, 
has  several  openings  on  a  high- 
energy,  high-camaraderie  staff.  Three 
fully-paginated  daily  zoned  editions 
serve  northeast  Georgia  and  Upstate 
South  Carolina.  Anderson  is  a  growing 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  Major 
state  university,  regional  cultural  center 
nearby. 

SPORTS  PAGE  DESIGNER/COPY 
EDITOR  -  Join  a  sports  staff  that  regu¬ 
larly  ranks  among  the  nation's  best  in 
our  size  category.  Three-person  desk. 
Staff  covers  three  major  university  pro¬ 
grams,  28  high  schools,  some  pros. 
Liberal  color  use,  often  on  multiple 
pages;  quality  copy  editing,  creative 
page  designs  a  must. 

NEWS  PAGE  DESIGNER/COPY 
EDITOR  -  Join  a  6-person  desk  that 
edits  and  designs  all  news  and  busi¬ 
ness  pages,  including  Page  1  A.  Intense 
zoning  and  color  use;  multiple  wires. 
Many  full-color  special-project  pages; 
quality  copy  editing,  creotive  page 
designs  a  must. 

CITY  DESK  REPORTERS  -  Expanding 
an  aggressive  staff  that  has  won  three 
National  Headliner  awards  in  six 
years.  Reporters  continuously  involved 
in  special  projects.  Competitive  market. 

These  jobs  require  a  college  degree 
and  a  passion  for  quality,  integrity  and 
teamwork.  Send  resume  and  clips  to  T. 
Wayne  Mitchell,  senior  vice  president 
ana  editor,  Anderson  Independent 
Mail,  P.O.  Box  2507,  Anderson,  SC 
29622  or  Fax  to  (864)  260- 1 276. 


THE  SOUTHERN  ILLINOISAN  has  an 
opening  in  its  sports  department  for  a 
do-it-all  person  who  can  blend  cov¬ 
erage  of  Southern  Illinois  University 
Sports.  The  men's  &  women's  basket¬ 
ball  team  have  been  to  the  NCAA's  in 
recent  years,  the  football  team  plays  in 
division  1  -AA.  Candidate  will  be 
responsible  for  column  writing  and 
desk  work.  Strong  features  a  must. 

Send  resume  and  clips  to: 

Bette  Ligon 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2108 
Corbondole,  IL  62902 
EOEM/F 


THE  KEENE  SENTINEL  seeks  enterpris¬ 
ing  reporter  for  award-winning 
newsroom.  Essential:  Ability  to  take  the 
reader  beyond  meetings  and  into  the 
story.  Experienced  seven-day  editing 
staff  will  help  strong  reporters  grow. 
Bonus:  Presidential  primaries  already 
in  gear.  In  beautiful,  economically 
vibrant  southwestern  New  Hampshire. 
Contact  Tom  Kearney,  executive  editor, 
at  tfk@keenesentinel.com  or  write  P.O. 
Box  546,  Keene,  NH  03431 .  Web  site 
at  WWW.  keenesenti  nel .  com 


EDITORIAL 


REPORTERS/BUSINESS  EDITORS 

The  Arkansas  Democrat-Gazette,  a 
newspaper  with  a  circulation  of 
175,000  daily,  300,000  Sunday  is 
looking  for  reporters  for  its  main  office 
in  Little  Rock  and  in  its  Northwest 
Arkansas  Bureau  in  Springdale. 
Because  of  expansion,  we  also  seek 
candidates  for  business  editing  posi¬ 
tions  for  Northwest  Arkansas  Business 
Matters,  a  36-40  page  weekly  pub¬ 
lication  of  the  Democrat-Gazette. 
Reporting  applicants  should  have  at 
least  two  years  of  business  reporting 
experience.  Additional  reporting  expe¬ 
rience  in  other  fields  is  helpful. 
Reporters  do  daily  stories  as  well  as  in- 
depth  features.  A  working  knowledge 
of  business  practices  and  procedures 
and  the  ability  to  write  for  a  general 
readership  audience  are  required. 
Arkansas  is  home  to  Wal-Mart  Store 
Inc.,  the  nation's  largest  retailer;  Tyson 
Foods  Inc.,  the  largest  poultry  pro¬ 
ducer;  Stephens  Inc.,  a  large  off- Wall 
Street  investment  firm;  and  Dillard's,  a 
large  department  store  chain.  It  also  is 
thelargest  US  rice  producer. 

If  you  are  interested,  send  a  resume 
and  copies  of  clips  to: 

Frank  Fellone 
Deputy  Managing  Editor 
Arkansas  Democrat-Gazette 
P.O.  Box  2221 
Little  Rock,  AR  72203 


PRESSROOM 


EDITORIAL 


THE  ST.  PAUL  Pioneer  Press  needs  a 
PRESENTATION  TEAM  LEADER  to 
supervise  nightly  news  operation. 
Requires  excellent  local  and  wire  news 
judgment,  design  savvy  to  guide  con¬ 
tent  and  visuals  on  lA,  Metro  and 
inside  pages.  Supervise  editors, 
designers,  reporters.  Send  resume 
(including  references)  by  March  1  to 
Lauri  Treston,  senior  editor/design,  St. 
Paul  Pioneer  Press,  345  Cedar  Street, 
Saint  Paul,  MN  55101 . 

( LTreston@pioneerpress .  com) 


FREELANCE 


FREELANCE  SUCCESS  newsletter  gives 
nonfiction  writers  the  tools  to  make  a 
living.  SASE  to  801  NE  70th  Street, 
Miami,  FL331 38.  Sample  copy  $10. 
E-mail:  freelance-success@usa.net 


INFORMATION  SYSTEMS 


NEWSROOM  SYSTEMS  EDITOR 

Supervise  operation  of  newsroom  com¬ 
puter  system,  train  staff  in  use  and 
upgrades,  knowledge  of  programs 
used  for  news  reporting,  writing  and 
graphics.  Organize,  plan  and  execute 
purchase  and  placement  of  newsroom 
computer  equipment.  Knowledge  of 
Macintosh  system  a  must.  Send 
resumes  to  Barbara  Cashion,  Human 
Resources,  Bradenton  Herald,  P.O.  Box 
921 ,  Bradenton,  FL  34205. 


PRESSROOM 


MACHINIST  FOREMAN 

Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal  and 
an  innovator  in  delivering  business  news  and  information,  has  an 
opening  for  a  Machinist  Foreman  in  our  suburban  Princeton.  NJ 
location. 

You  will  be  responsible  for  overseeing  the  daily  activities  of  the 
machine  shop  to  support  printing  and  mailing  operations.  You  will 
also  establish  schedules  and  implement  programs  for  routine 
maintenance  and  special  projects.  In  addition,  you  w  ill  also  provide 
administrative  supervision  of  department  personnel  and  coordinate 
work  with  other  departments. 

To  qualify,  you  must  have  a  minimum  of  ten  years  e.xperience  as  a 
machinist  in  the  printing  industry.  Supervisory  and  strong  inter¬ 
personal  skills  are  also  required. 

We  offer  competitive  compensation,  excellent  benefits  and 
advancement  opportunities.  For  consideration,  please  mail/fax  resume 
including  salary  history/requirements  and  a  cover  letter  specifying  how 
you  meet  the  listed  requirements  to: 

DOW  JONES  &  COMPAN  Y 

Staffing  Department  -  AW'H-ST 
P.O.  Box  3(K).  Building  #3 
Princeton.  NJ  ()8543-03(K) 

FAX:  (609)520-4124 
E-mail:  alien. huie@'cor.dowjones.coni 

Equal  Opportunity  Employer 


INFORMATION  SYSTEMS 

APPLICATIONS  SPECIALIST 

Atex  is  looking  for  dynamic  individuals 
to  install  our  editorial  and  pagination 
software  solutions.  The  applicant  will 
work  closely  with  our  customers  to 
ensure  successful  installations  and  con¬ 
figuration  of  our  client/server  solutions. 
The  desire  for  training  in  new 
technologies,  strong  understanding  of 
newsroom  and  page  production  work 
flow,  and  the  ability  to  work  effectively 
in  a  team  or  independent  environment 
supporting  our  product  offerings  is 
essential.  The  applicant  must  be  able  to 
manage  complex  schedules.  Travel  is 
required  up  to  75%  of  the  time.  Experi¬ 
ence  with  Microsoft  Word,  QuarkX¬ 
Press,  and  Windows  95  is  required. 
Reply  to  hr@atex.com  or  fox:  (781) 
276-1256. _ 

PROGRAA4MER 

The  Las  Vegas  Review-Journal  is 
searching  for  a  programmer  for  our 
Circulation  Progress-based  system. 
Duties  will  extend  into  other  languages, 
such  as  Visual  Basic  and  Sybase 
client/server  applications.  Candidates 
must  have  a  minimum  of  two  years 
Progress  RDMS  experience  along  with 
a  four-year  degree  in  CIS,  MIS  or 
verifiable  equivalent  experience.  Pay 
will  be  S35K-I-  DOE.  In  addition,  we 
offer  an  excellent  benefits  package  and 
the  apportunity  to  live  and  work  in  one 
of  the  nation's  fastest-growing  areas.  If 
you  qualify,  reply  with  resume  and 
salary  history  to  Jim  Hannah,  director 
of  human  resources.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-(X)70.  Or  E-mail  to: 
Jim_Hannah@lvrj.com  by  January  31 . 

INTERNSHIPS 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Stotehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  record. 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Charles  Wheeler,  PAC  418, 
UlS,  P.O.  Box  19243,  Springfield,  IL 
62794-9243.  (217)  786-7494. 

E-mail:  wheeler.charles@uis.edu 

PAR  Home  Page: 
www.uis.edu/~wheeler/ 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review 
♦  Editor  &  Publisher  is 
NOT  a  monthly 
association  house  organ, 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS 
magazine  covering  the 
newspaper  industry. 

KIMTOR  &  PI  BI.ISHKR 
1 1  WcM  I9lh  Sired 
New  York.  NY  I  (KIM 
(2I2)67.‘;-4.TX0 
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HELP  WANTED 


MAILR(X)M 


INSERTING  DEPARTMENT  MANAGER 
Manage  the  operatians  of  the  inserting 
department.  This  person  will  be 
responsible  for  the  quality  and 
accuracy  of  all  output  of  the  depart¬ 
ment.  He/she  will  make  all  decisions 
pertaining  to  the  hiring  of  personnel  as 
well  as  recommendations  for  dis¬ 
charge.  This  person  will  be  responsible 
for  oil  preventative  maintenance  on  all 
equipment  within  the  department.  He/ 
she  will  be  assisted  by  the  maintenance 
manager  in  carrying  out  this  responsi¬ 
bility.  They  will  be  supported  by  the 
inserting  technician  who  is  a  part  of 
the  production  technical  department. 
He/she  will  be  responsible  for 
optimally  scheduling  employees  within 
the  department  to  relate  with  peak 
workloads  and  will  be  a  part  of  an  on- 
call  group  to  provide  support  when 
needed.  He/she  will  be  responsible  for 
submitting  the  hours  worked  for  each 
employee  within  the  inserting  depart¬ 
ment  to  the  payroll  clerk  for  processing 
on  o  weekly  basis. 

Will  administer  company  and  depart¬ 
mental  policy. 

Four  to  five  years  management  experi¬ 
ence  required.  General  mechanical 
and  electrical  knowledge  preferred. 
Must  possess  the  ability  to  organize 
work  and  supervise  others.  Good 
interpersonal  and  communication  skills 
a  must.  Newspaper  experience  in  an 
inserting  department  preferred. 

Send  resumes  to: 

South  Bend  Tribune 
Attn:  Human  Resources  Department 
225  W.  Colfax  Avenue 
South  Bend,  IN  46626 


MARKETING 


SENIOR  SALES 
DEVELOPMENT  ANALYST 

The  HOUSTON  CHRONICLE  has  a 
career  opportunity  for  a  Senior  Sales 
Development  Analyst  to  work  in  our 
Research  and  Database  Marketing 
Department.  Responsibilities  include; 

•Providing  analysis  and  interpretation 
of  research  data  with  a  focus  on  posi¬ 
tioning  Houston  and  the  Chronicle  with 
a  cutting  edge  approach. 

•Creating  presentations  that  sell  the 
benefits  of  advertising  with  the  Chroni¬ 
cle. 

•Providing  departmental  leadership, 
direction,  and  internal  team  training. 
•Serving  in  an  advisory  role  to  sales, 
and  developing  data  analysis  into 
sales  presentations. 

•Making  research  presentations  to 
advertisers. 

Qualified  candidates  will  possess 
knowledge  of  primary  research  meth¬ 
ods  for  advertising  applications.  Must 
have  at  least  4  years  related  media/ 
marketing/research  experience;  degree 
in  marketing,  advertising  or  business. 
Excellent  verbal/written  communication 
skills.  Strong  proficien(^  with  Powerpoint, 
Excel  and  Windows  95.  The  Chronicle 
offers  competitive  benefits  and  com¬ 
pensation.  Please  submit  resume  and 
salary  requirements  to: 

Houston  Chronicle 
ATTN:  Senior  Sales 
Development  Analyst 
801  Texas  Avenue 
Houston,  TX  77002 
Fax:  (713)  220-6611 


MARKET  RESEARCH 


RESEARCH  MANAGER 
RESEARCH  (SR.)  ANALYST 
($45-70,000) 

Career  opportunities  at  two  properties 
for  pros  who  can  design,  manage  and 
analyze  research  projects.  Marketing 
and  SPSS,  SAS  or  Wincross  skills  a 
plus.  Reply  confidentially,  send  resume 
and  salary  history  to  Box  08399, 
Editor  &  Publisher. 

PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER 

Loveland,  Colorado,  almost  annually  is 
ranked  as  one  of  the  top  cities  in  Amer¬ 
ica  to  live  and  work,  and  our  award¬ 
winning  newspaper  was  selected  by 
NNA  as  the  “Best  of  the  Best"  among 
small  dailies.  We  seek  a  chief  photo¬ 
grapher  with  a  solid  combination  of 
management  and  photo  skills  to  lead 
our  photo  staff  in  the  scenic  foothills  of 
the  Rockies.  We're  on  the  Front  Range, 
only  one  hour  from  Denver  or 
Cheyenne. 

Send  cover  letter,  resume  and  samples 
to  Troy  Turner,  managing  editor, 
Reporter-Herald,  201  E.  Fiftn  Street,  Lov¬ 
eland,  CO  80537. 


PRODUCTION/TECH 


PRESSROOM 


GROUP  of  Daily  Newspapers  in  Zones 
3,  4  and  6  seeking  several  experi¬ 
enced  pressmen  to  run  Goss  Com¬ 
munity  offset  web  presses.  Excellent 
pay,  benefits  and  401  (k)  retirement 
plan.  Send  resume  and  salary  history 
to  Box  08392,  Editor  &  Publisher. 

PRESS  MAN  experienced  on  HARRIS 
V-15A  or  similar,  with  good  mechan¬ 
ical  skills.  Six  day  week  (Sun-Fri),  1-7 
p.m.,  for  newspaper  in  Queens.  Must 
be  highly  responsible  professional. 
Good  salary.  Call  (718)  784-5255, 
ask  for  Mr.  Tony,  or  fax  resume  at 
(718)482-9527. 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUCTION/TECH 


N  e  w  s  p  i 


P  r  o  d  u  c  t  i 


Assistant  Production  Managers- 

i  Dow  Jones  &  Company,  publisher  of  The  Wall  Street 
I  Journal,  has  immediate  openings  for  Assistant 
I  Production  Managers  who  will  work  with  Production 
Managers  at  any  one  of  our  1 7  printing  plants. 

•  These  challenging  positions  involve  working  with 
i  the  most  advanced  newspaper  technology  in  the 
i  world  and  involve  all  aspects  of  newspaper 
I  production  management. 

I  Candidates  should  possess  a  Bachelor’s  degree 
I  along  with  an  interest  in  a  production  oriented 
I  career.  Previous  print  management  training/ 

I  experience  or  high-speed  production  experience 
'  considered  a  plus.  Successful  candidates  should 
'  also  be  able  to  demonstrate  a  track  record  of 
I  strong  project  management  skills,  initiative  and 
I  mechanical  aptitude.  Excellent  written,  verbal 
I  and  strong  interpersonal  skills  are  also  a  must. 

I  Dow  Jones  offers  a  competitive  salary  and  an 
I  excellent  benefits  package  along  with  a  professional 
I  career  environment.  For  consideration,  please 
.  forward  a  resume  in  confidence  along  with  salary 
J  requirement  to: 


C.J.  Archer  r 

Staffing  Administrator 
Dow  Jones  &  Company 
PO  Box  300 

Princeton,  NJ  08543-0300 
FAX:  609-520-4124 
www.dowjones.com/careers 

An  Equal  Opportunity  Employer 


DOyjllQtlES^ 


PRESSROOM 


PRESS  OPERATOR  far  daily  newspa¬ 
per.  24-hour  production  department 
operates  a  1 3-unit  Goss  Suburban 
press  with  SC  folder.  Must  have  1  year 
Goss  press  experience  and  nigh 
mechanical  aptitude. 

Paper  is  located  in  northwestern  Ari¬ 
zona,  high  desert  location  with  moder¬ 
ate  climate.  Year-long  recreational 
activities  nearby  and  close  to 
metropolitan  area. 

Salary  depends  on  experience,  $20K+. 
Good  benefit  package,  401  (k),  free 
employee  medical. 

Send  resume  to  Kingman  Daily  Miner, 
personnel  department,  3015  Stockton 
Hill  Road,  Kingman,  AZ  86401 . 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Res¬ 
ponsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  cam- 
munity.  Call  (970)  925-2220  ext.  212. 


PRODUCTION/TECH 


PRODUaiON  MANAGER 

The  Daily  Journal  in  Tupelo,  MS,  is 
seeking  a  leader  for  its  pre-press, 
press,  packaging  and  maintenance 
aperations  for  a  growing  38,000  daily 
newspaper.  Applicants  shauld  passess 
excellent  skills  in  quality  contral, 
scheduling  and  planning,  expense  con¬ 
trol,  organization,  maintenance,  prob¬ 
lem  solving,  analysis,  persannel 
supervisian  and  computer  knowledge. 
Working  knowledge  of  production 
equipment  is  beneficial.  Competitive 
salary,  great  benefits.  Send  resume  to 
Northeast  Mississippi  Daily  Jaurnal, 
P.O.  Box  909,  Tupelo,  MS  38802, 
Attn:  Clay  Foster  or  E-mail  to: 

cfoster@diournal.com.  EOE 


it's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E6?P 
Classified  Advertising  Depart¬ 
ment  with  an  attached  note 
listing  the  newspapers  or 
companies  you  do  not  want 
the  reply  to  reach.  If  the  Box 
Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


Editor  &  Pi  BUSHER 


http://w'ww.mediainfo.coni 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


IINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. . .  $110  pci 

2-5  weeks . 

. .  .$105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

.  $  95  pci 

27-52  weeks . 

. . .  $  90  pci 

PAYMENT 


Make  check  payable  to  Editor&_ Publisher 
BSSrISSSI  r^^^rge  to  your  American  Express. 
VISA  MasterCard  or  Visa.  Please  supply  name 

aBBMI  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS  WANTED 


ADVERTISING 


DYNAMIC  Ad  Director  seeks  position 
in  Zones  1  or  2.  Professional,  top 
revenue  producer,  trainer,  worker. 
Reply  to  Box  08396,  Editor  &  Pub¬ 
lisher. 


PRINT/NEW  MEDIA  ADVERTISING 
Veteran  manager  with  experience  in 
all  areas  of  newspaper  sales  and 
marketing.  20+  years  with  major 
dailies  and  weekly  newspapers  as  well 
as  the  Internet.  Experience  in  Retail, 
Classified,  Majors  and  National 
accounts  and  their  agencies.  Many  con¬ 
tacts.  Will  relocate.  Respond  to  Box 
08402,  Editor  &  Publisher. 


CIRCULATION 


MANAGER  seeking  opportunity  at 
1 5,000-r  paper.  Strong  leadership, 
organizational  and  computer  skills. 
Record  of  greatly  improving  sales  and 
service.  (812)  523-8729. 


COPY  EDITOR/PAGE  DESIGNER  work¬ 
ing  on  two  weekly  magazines  for  four 
years  seeks  new  challenges  in  a  new 
city  in  Zones  1  -  3.  Hard  working, 
responsible,  and  well  versed  in  QuarkX¬ 
Press.  Call  Adam  at  (702)  598-2873. 


EXPERIENCED  editor/ reporter  seeks 
new  career  challenge  with  Zone  5  or  7 
specialty  publication  or  public  rela¬ 
tions.  (305)  891-2595. 


EXPERIENCED,  award-winning  police 
reporter  with  computer-assisted  report¬ 
ing  skills  seeks  police  reporter  job  at 
100,000-plus  paper.  Zones  3,  4,  8 
preferred.  Call  (616)  428-5086  or 
E-mail:  rocky@qtm.net 


IRISH  WRITER  in  Australian  bush;  see 
www.mpx.com.au/ -hugho/index.html 
for  samples.  All  topics,  best  rates! 


NFL  WRITER:  Award-winning  20-year 
NFL  beat  writer  at  25,000  PM  seeks 
step  up.  Women's  basketball  also  a 
specialty.  Quick,  clean  writer  who's  a 
real  pro.  Also  knows  QuarkXPress. 
Reply  to  Box  08394,  Editor  &  Pub¬ 
lisher. 


PRIZE-WINNING  writer,  researcher 
and  editor  seeking  big-league 
freelance  gig.  Features,  trovd,  news, 
sports,  science,  investigative,  ghostwrit¬ 
ing  or  reports:  I  can  do  it.  Let's  talk 
turkey.  Contact  RufWriters@aol.com 


SPEECHWRITER/INNQVATQR:  Editor 
since  60's  —  news,  features,  speeches/ 
public  affairs,  now  in  VA. 

E-mail:  Rarecoin81@aol.com 
or  call  (703)  243-1748 


WE  Are  your  Washington,  DC  Bureau! 
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SHOP  TALK  AT  THIRTY  by  loren  mitchell 


Cops,  KKK,  Cross  Burning — 

On  Deadline  At  A  Small-Town  Paper 


The  KKK  thing  stlll  wor¬ 
ried  me  that  Monday  night, 
and  deadline  was  bearing 
down.  That’s  when  I  looked 
up  from  the  desk  to  see  a 
deputy  filling  the  doorw'ay  of  my  clut¬ 
tered  office.  We  were  exchanging  per¬ 
functory'  remarks  when  a  cop  in  a  suit 
walked  in,  plopped  down  on  the  stool 
near  the  desk  and  asked  to  see  the  pho 
tos  of  Saturday  night’s  cross  burning. 

He  didn’t  demand  to  see  the  photos. 
He  asked  like  a  curious 
buddy,  not  a  govern¬ 
ment  interrogator,  plus, 
this  is  a  small  town 
where  everybody 
knows  everybody,  and 
that  includes  me  and 
the  cops.  Heck,  the 
investigator  and  I  used 
to  share  a  pew  at 
church  and  the  deputy- 
taught  my  boy  in  DARE 
class.  Maybe  that’s  why 
the  textbook  warning 
about  releasing  unpublished  material 
to  the  authorities  didn’t  immediately 
pop  into  my  head.  (They  didn’t  get  the 
photos.) 

The  two  policemen  weren’t  wearing 


Mitchell  has  been  editor  and 
publisher  of  the  Tazewell  County 
Free  Press  in  Virginia  since  1984. 
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signs  that  read  “government,”  and  the 
guy  who  had  visited  me  earlier  that 
evening  wasn’t  wearing  a  white  sheet, 
but  he  was  a  Klansman,  all  right. 

Just  like  the  cops,  his  approach  was 
hardly  textbook.  The  Klansman  hadn’t 
come  to  threaten  me.  If  you  can 
believe  this,  he  was  on  a  PR  mission  to 
drop  off  photographs  in  case  ours  hadn’t 
come  out.  He  wanted  publicity,  see. 
That’s  why  he  had  called  two  days  ear¬ 
lier  offering  me  the  “exclusive”  of  cov¬ 
ering  their  KKK  rally 
that  night. 

Besides,  I  knew  the 
guy.  He’s  been  around 
town  since  I  was  a  lit¬ 
tle  boy,  and  1  remem¬ 
bered  him  from  the  car 
lot  that  his  daddy  used 
to  run. 

It’s  just  that  I  didn’t 
know  he  was  in  the 
Klan  until  he  told  me 
on  the  telephone  that 
Saturday  afternoon. 

Before  he  called  I  was  mostly  con¬ 
cerned  with  a  hot  grill  and  a  cold  beer, 
but  that  changed  when  he  said  they 
burned  the  cross  at  dark.  I  was  glad  to 
have  at  least  a  few  hours  to  think  and 
make  the  right  decision. 

Is  this  news?  Should  we  cover  it? 
What  if  “they”  don’t  like  the  coverage? 
Will  my  wife  or  child  get  hurt?  If  we 
do  cover  it,  should  I  send  my  green 
reporter  or  should  I  go?  As  the  editor 
and  publisher,  if  1  go  won’t  that  appear 
to  be  a  tacit  endorsement  of  the  abhor¬ 
rent  activity? 

Sitting  on  the  back  porch  steps 
while  the  hamburgers  burned,  I  decid¬ 
ed  to  cover  the  event.  The  cross  burn¬ 
ing,  and  the  fact  that  an  imperial  wiz¬ 
ard  from  Florida  was  going  to  be  there 
to  induct  two  locals,  fell  into  the  same 
category  as  satan  worship,  gruesome 
murders  and  child  rape.  Those  things 
are  indeed  abhorrent  but  they’re  news 
nonetheless. 

Our  rookie  reporter  jumped  at  the 
chance  to  cover  the  event,  which  left 
me  to  ponder  the  editorial  comment 
that  must  accompany  a  news  story 
about  Klan  activity-  in  this  rural  commu¬ 


nity  in  Virginia’s  Appalachian  mountains. 

Maybe  the  decisions  would  have 
been  easier  if  the  Oklahoma  (^ity 
bombing  was  old  news  instead  of 
three  days  fresh.  Even  withttut  the 
high  profile  that  the  bombing  had 
brought  to  the  radical  right,  the  ethical 
soup  swirled  with  issues,  not  the  least 
of  which  was  the  effect  our  reporting 
would  have  on  the  community  — 
black  and  white. 

To  further  complicate  matters,  the 
Klan  guy  offered  substantial  evidence 
that  his  group  was  part  of  a  new 
branch  that  has  disavowed  policies  of 
violence  and  intimidation,  that  did  not 
hate  minorities  or  oppose  their  pres¬ 
ence  in  the  community  and  that  was 
seeking  to  enter  the  mainstream. 

By  Monday  morning  I’d  almost 
decided  to  run  the  piece  front  page 
with  art.  Then  the  ad  girl  came  in  and 
said  that  she’d  been  to  the  local  water¬ 
ing  hole  and  run  into  the  man  who 
was  co-owner  of  the  property  where 
the  cross  burning  occurred.  He  had 
asked  to  keep  the  whole  thing  out  of 
the  paper. 

The  landowner,  a  successful  dentist, 
said  that  he  knew  nothing  about  the 
goings-on  until  he  returned  from  a 
weekend  trip  and  learned  that  neigh¬ 
bors  and  patients  were  accusing  him 
of  being  a  Klan  sympathizer. 

When  1  called  to  check  out  his  story, 
he  pleaded  with  me  to  “just  let  it  die.” 

“What  about  the  need  to  set  the 
record  straight  and  quell  the  rumors?”  I 
asked. 

“Any  thing  you  do  will  just  stir  it  up 
worse.” 

I  reminded  myself,  and  told  the  den¬ 
tist,  that  neither  readers  nor  advertisers 
set  editorial  policy,  but  I  promised  to 
weigh  his  perspective  in  the  decision¬ 
making  process. 

During  lunch  I  called  my  mentor 
professor  from  graduate  school.  He 
strongly-  advised  against  a  news  story. 
The  KKK  has  been  burning  crosses 
since  1867,  he  said,  and  any  coverage 
will  play  into  their  hands.  An  editorial 
is  appropriate,  he  advised,  as  long  as  it 
takes  a  clear  stance. 

(See  Shop  Talk  on  page  40) 


Don’t  make 
decisions  by 
default,  news 
stories  rarely 
unfold  textbook 
style  and  the  devil 
never  has  a 
pitchfork 
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